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Doctors’ mail 
‘a drop in 
the ocean’ 


Sirn,—In the article “How to 
make doctors sit up and take 


notice” (Direct Mail in Action, 
October 28), some interesting 
facts are given regarding the 


amount of mailing aimed at the 
medical profession. 

It is suggested that each of the 
doctors receives “something be- 
tween seven and 10 pieces of 
literature in his post every day.” 
If this refers to the total amount 
of mail received, including per- 
sonal correspondence, bills from 
normal suppliers, wholesalers, 
etc., it probably may be quite 
accurate, but if it refers to the 
amount of correspondence re- 
ceived from the pharmaceutical 
houses approaching the medica’ 
profession with sales promotion 
matter, we feel that a much lower 


average would be nearer the 
truth. 
If we examine the figures 


closely, it means that during an 
average year the pharmaceutical 
industry mails out no less than 
about 150 million mailing pieces. 
Taking the cost of addressing *f 
approximately 25s. per 1,000 (all 
the leading mailers have plates or 
use an piibonian agency which 
can provide a similar service), 
postage at £6 Ss. per 1,000 
(although quite a few mailing 
shots go out sealed), and the cost 


of print and stationery at ap- 
proximately £7-£8 r 1,000 
(rather a conservative figure when 


one considers the quality of the 
literature that is received by the 
doctors), it means in effect that 
approximately £2,250,000 is spent 
annually on direct mail by the 
pharmaceutical industry alone. 
As a matter of fact, although 
direct mail expenditure in this 
country has never been accur- 
ately estimated, it is believed in 
some quarters that the total is 
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To The Editor... 


somewhere in the region of £2-3 
million. It will therefore become 
apparent that there must be som- 
flaw in the article's figures. 

This organisation has made an 
exhaustive study of direct mail 
advertising confined to the medi 
cal profession, and we have come 
to the conclusion that there are 
actually only some 20 or 20 firm 
in this country which carry out 
mailings with any great degree of 
frequency. Furthermore, we have 
carried out a detailed study of 
doctors’ mail for the last two or 
three years and the average num- 
ber of mailing shots received is 
in the region of only 10-12 per 
week. 

Of course, in the United States, 
where direct mail expenditure is 
currently running at about £400 
million per annum, the medica! 
practitioner is heavily bombarded 
with publicity material through 
the post, but quite frankly in this 
country he gets no more than the 
proverbial “drop in the ocean. 

R. F. Bru, 
Managing director 
Smith, Dalby-Welch Ltd., 
London, E.C.1. 


All shots read 
with interest 


Sir, — Your contributor in 
“How to make doctors sit up and 
take notice” states that it is 
reckoned that on an average each 
doctor receives between seven 
and 10 pieces of literature in his 
post every day. 

It would be interesting to know 


how this reckoning was arrived 
at. An actual check we made re- 
vealed the average at slightly over 
two mailing pieces a day. 

Inasmuch as the statement 
gives the impression that the 
general practitioner is sated with 
advertising literature, I would 
add that when we sent out a 
questionnaire to doctors, asking 
amongst other things if they 
wished their names to be taken 
off our mailing list, a negligible 
number responded. On the othe 
hand, a great many specified te 
particular subjects on which they 
wished to receive literature. 

Our experience with doctors 1s 
that a circular which gives them 
information helpful to their pro- 
fessional duties, is read with ia- 
terest. 

J. W. W. CASSELS, 
Director 
Addressing Co., Ltd., 
London, S.E.1. 


(G. L. Davies, 
manager, E. R. Squibb & Sons, 
says: “The number of pieces of 
literature relating to medical pro- 
ducts which a doctor receives 
certainly averages 7 a day; then 
there is the general material. A 
test showed that a house surgeon 
at a big hospital received 83 
pieces of medical literature in a 
month, and he would get less 
than a general practitioner.” In 
March, “Medical World” stated : 
‘The aggrieved British GP with 
perhaps seven circulars a day can 
console himself with one fact at 
least. In France, we are authori- 
tatively informed, he would 
receive 70. "FE DITOR.) 


promotions 


Twenty-Five Years Ago 


November, 1930 


A book celebrating the 40th anni- 
versary of the Strand Magazine 
recorded this story of Kipling. A 
friend who sent him a copy of the 
magazine each month to India, tore 
off the advertisement pages before 
sending, to save postage. Kipling 
wrote: “Send me the advertisement 
pages in future. I can write stories 
myself.” 

* . * 

Mrs. Philip Snowden gave a party 
at 11 Downing Street for the Fleet 
Street Choir. 

+ * > 

On the normal night run before 
its 75th birthday, the Daily Tele- 
graph produced a 40-page issue, 
believed a record at that time, 

* * * 


The Prince of Wales visited the 
Daily Telegraph's new building in 
Fleet Street. 

* * > 

The President of the Board of 
Trade accepted an offer from the 
British Poster Advertising Associa- 


tion for a four-weeks’ free 
display on behalf of the BIF 
7 * ” 


poster 


The Society of Industrial Artists 
was inaugurated. 
om . 
A tribute to the solid value of 


advertising was paid by Sir Oswald 
Mosley at the Incorporated Society 
of British Advertisers post-confer- 
ence dinner 
* * * 

Prohibitionists in the USA 
planned an expenditure of £2 million 
over three years 


= * * 
The Daily Telegraph reduced its 
price to Id 
* * * 


Sir George Duckworth-King, sixth 
baronet and ex-Grenadier Guards 
officer, joined the Central Adver- 
tising Service as a director. 

> > * 

Glasgow Electricity Corporation 
boosted electric signs by allowing 
Franco Sign Co. to have a display 
of outdoor signs in the Corporation 
showrooms in Sauchichall Street. 
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Government and 
trade fairs 


Sir,—Your Exhibitions Corre- 
spondent (October 28) refers to 
“the fact that the Government 

. will offer no support to any 
firm which may attempt to 
organise a national pavilion in 
an overseas trade fair.” 

he Government has never 
made this statement, although it 
did occur in an unofficial sum- 


THIS WEEK 
Photograph of the Month— 
page 50. 

NEXT WEEK 
Midlands Market Survey. 


mary of two recent Board of 
Trade Journal articles which was 
issued by a news agency. 

Government support is only 
refused to pavilions in trade fairs 
where adequate trade sections are 
available as well as pavilions. 

The Board of Trade recognises. 
though with regret, that “there 
may be a few trade fairs, especi- 
ally in less developed countries 
outside Europe, which probably 
could not and certainly will not 
be organised on a trade section 
basis, at any rate in the imme- 
diate future.” 

If the absence of a national 
pavilion in such a fair means that 


serious trade opportunitics are 
being lost, the individual firms 
interested in the market will 


presumably judge it worth their 
while to pledge support to any 
competent private contractor who 
is considering the finance and 
erection of a pavilion. 
Government encouragement will 
certainly be forthcoming to con- 
tractors where there is evidence 
that the scale of industrial 
7 port will be big enough for a 
pavilion to be installed which 
vi do the country credit 
M. L. G. BaLrour, 
Chief Information Officer 
Board of Trade. 
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If you want 100% women’s response, 
common sense dictates that you should 


use 100°, women’s approach. 


womans own 
2,515,457 


AUDITED NET SALE (JAN - JUNE /955) 
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STUART MANDER, ADVERTISEMENT DIRECTOR 
GEORGE NEWNES LIMITED, TOWER HOUSE 
SOUTHAMPTON STREET, LONDON W.C.2 
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A SPACE BUYER’S MEMO TO HIMSELF 
a 


PUP. 


go the sales of 
WOMAN’S 
ILLUSTRATED 


ILLUSTRATED was the up-and-coming 
adverttving medium of the fe Reid. 
Now WOMAN'S ILLUSTRATED is op 
and-here.. . UP in circulation, HERE to 
put punch into your sales message Keep 
your eye on WOMAN'S ILLUSTRATED 
tes sheer good value for both reader and 
advertiser, its boldness and its enterprise, 
have made it a force te be reckoned with 
in present-day advertising. 


x A.P pustication 


BEMMIAGE RATE €°5. + PRICE 4j¢ WEEKLY 


Boldness and enterprise, brightness and topicality, 
make this a weekly to be watched. 


Space for early 1956 issues should be booked now. 


A WOMANS ILLUSTRATED 


4}d. WEEKLY - PAGE RATE £400 
A. W. BURNETT, Advertisement Director, THE AMALGAMATED PRESS LTD.. THE FLEET\WAY HOUSE, LONDON, E.C.4 CENTRAL 8080 
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efaciites bu | II Lackey of A-R joins Temple Press 


A | - ti ? ’ George A. Laskey, controller of advertising at 
[ ¢ Vy er 1sers 4 Associated-Rediffusion Ltd., has resigned to take up an 
appointment as business manager, Temple Press Ltd. as 
. from December 1. 
wait for No successor at Associated-Rediffusion has yet been 
appointed, but in the meantime the general direction of 
- = advertising activities will be under the supervision of 
fee decision Cc. W. E. Truefitt, a director of the programme con- 
: “ a tractors and advertisement director of Associated News- 
papers Ltd. 
HE Incorporated Society of John Clark is advertisement manager of Associated- ' 
British Advertisers and the George Laskey. Rediffusion. Clifford Walters is advertisement manager ( Truefitr 
Institute of Practitioners in ‘ of “TV Times.” 
Advertising are to pay the BBC 
jointly £5,000 a year for research 


figures for the London area NORTHERN PUBLICITY DRIVE Gift schemes to 


relating to TTA transmissions. 


This was confirmed this week FOR MIRROR PIC EXPECTED | > » on | 
by Robert Silvey, the BBC's head - - _— v€ Oppose 
Of SuGIORCE FESERTCR 4 large-scale publicity drive in the North is likely when the Daily The Federation of Wholesal 

ee poe yer been Mirror and Sunday Pictorial start printing at the ra fa million Organisations is to offer strong 
issued about the contribution that 2 f he K haw Wa “a cae Maucliests ; opposition to gift trading 
will be asked by the IPA and pane oe nail od = the . emsicy Newspapers Ltc chester plant schemes It hopes to make 
ISBA from individual members at the end of this mont manufacturers “who can appar 
who wish to make use of the Latest staff developments are the paper said this week the pro ently afford to purchase other 
higures F. H. Miller will continue to be ject had been dropped “for the products and give them away 

At the recent ISBA conference in charge of the advertisement time being but this does not reduce prices 
at Hastings, it was stated by side of both papers. He has been preclude any arrangements that A statement by the FWO says 
G. F. Todd (Imperial Tobacco Northern advertisement manager might be made in the more dis “The FWO council deprecates 
Co. (Great Britain) Ltd.) that of the group for a number of tant future No reasons have most strongly the present ten 
advertisers and their agents years No decisions have yet been given for the deciion dency towards gift trading 
would be able to obtain the been made about supplementing schemes. Such schemes tend to 
estimates for a “modest figure” his staff Amaleamation storv: force exaggerated competition 

perhaps as little as £1 a week The Manchester manager will a © . along similar lines by contem 
for advertisers subscribing to the he Frank Rogers, who joined the No Kemslev comment porary producers, and are of 
service in the London area. Mirror in 1937 ‘ only passing benefit to the spon 

Richard Meyer, Associated 2 — that the Empire New sors 

Visi : Ww *“< . : and the Sunday Chronicle are to If manufacturers using gift 

pee they A a seni pot Sketch’ move off be amalgamated into one Sunday schemes really have consumers 
tractors were discussing with the ‘for time being’ paper has drawn a “No com interests at heart, would it not be 
IPA and ISBA the use of BBC ‘ ment” reply from a Kemsiey better for them to set a lead in 


research facilities. A statement is The Daily Sketch has decided executive. The report said that a downward trend of prices by 
likely to be issued shortly. not to make an immediate move the papers were to be joined in reducing the selling price of their 


He also said that the agreement into Manchester. A spokesman of January goods ” 


to use BBC facilities was not 
directly connected at present with 
the proposed Television Audience 


Research Bureau (TARB) which eo 
was foreshadowed at Hastings GE Wve VOL OVE 


New Parker agents 


From January 1, the advertis- 


tas tor Ge Packer Ben Ca. £46. 12 Upper Grosvenor Street 


London, “5 be handled by Basil 
Butler Co., Ltd. A stat t thi London 
ae, it Saas | 6Gere few aeegees wi 
Seas att Saas 
cha ' 's osvenor 

ieee IWT-Parker meioten Gr 8401 
is being “reluctantly terminated.” 
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Court could award damages for breach of 
new copyright bill | monte cario films 


25-YEAR PROVISION FOR ITA, BBC 


A Government Bill to amend the law of copyright and to 
include new provisions respecting television and film copy- 
right was introduced into the House of Lords last Thursday. 


m . | 


Kenneth Horne speaks 


‘Full house’ at 
Earls Court 
for 1956 BIF 


Plans are already being drawn 
up for the BIF in 1957, Kenneth 

orne, managing director ol 
British Industries Fair Ltd., told 
a press conference last week 

Mr. R. A. Butler, Chancellor of 
the Exchequer, will open next 
year’s Fair at Olympia on April 
23. It will be the second BIF to 
be held in London in 1956, the 
first, at Earls Court, will be 
opened by Lady Eden, wife of 
the Premicr, on February 22 

The Olympia and the Castic 
Bromwich Fair will be held 
simultaneously with the second 
from April 23 to May 4. The extra 
February-March Fair has been 
introduced to help manufacturers 
of consumer goods who have a 
selling season early in the year 


Pattern for future 

Mr. Horne said that there was 
now a “full house” at Earls 
Court, where more than 250 
exhibitors will occupy the 
250,000 sq. ft. of the ground 
floor 

A feature of the Olympia BIF 
will be the display of electronic 
equipment within the new elec- 
trical section 

Mr. Horne said that trade asso- 
ciations were being invited to join 
the BIF while retaining their own 
identity. “A federation of fairs 
within a fair may well be the 
pattern of the BIF in future,” he 
said. 

Among the figures given by 
Mr. Horne, he said that more 
than 135,000 overseas buyers and 
800,000 from Britain, and nearly 
one million of the general public 
have visited the BIF since the 
war. 


Price inquiry 
The Irish Minister for Industry 
and Commerce has ordered an 
inquiry into the recent increases 
in price of the Sunday Indepen- 
dent and the Sunday Press. 


The changes would affect con- 
siderably practically the whole 
field of advertising in respect of 
copyright and for the first time 
a court would have the power to 
inflict exemplary damages on an 
offender if they thought the cir- 
cumstances warrant it (writes our 
legal correspondent). 

So far as television is con- 
cerned, a new “performing right” 
vested in every TV broadcast and 
very sound broadcast made by 
the BBC or by the ITA is pro- 
posed. This new right, of course, 
s in addition to the other rights 

authors, artists, advertisers, 
idvertising agents, etc. 

The copyright vested in either 
e BBC or the ITA would be for 
5 years from the end of the year 

which the broadcast is made 
“and,” says the Bill, “will then 
xpire.” In other words, no pro- 

sion is made for the renewal of 


iis right. 
Vital film clause 


Another new provision in the 
Bill is for cinematograph films, 
obviously of vital importance to 
the makers of advertising films. 

A third important general 
proposal is the setting up of a 
Performing Right Tribunal for 
the purpose of adjudicating on 
disputes between persons requir- 
ing licences to perform copyright 
matter and bodies entitled to 
issue such licences 

The new Bill would also enable 
the United Kingdom to ratify the 
Universal Copyright Convention 
of 1952, sponsored by Unesco. 
The Convention has been rati- 
fied by the United States and 
under the Bill there would be an 
extension of international copy- 
right, thereby assisting to put to 
an end international complaints 
concerning plagiarism of adver- 
tising copy and illustrations. 

The term of copyright for 
photographs and sound record- 
ings will be reduced to 25 years 
under the bill. 


~ 


Milhado handling 
NATO publication 


Albert Milhado & Co., Ltd., 
have been appointed sole UK 
advertisement representatives for 
The Fifteen Nations, the new 
publication devoted to NATO. 

A 15,000 distribution is planned 
in consultation with leading 
NATO personalities, purchasing 
authorities, Services leaders, state 
Officials, diplomatic representa- 
tives, and  notabilities and 
organisations in the economic 
field 

Full page rate is £140. 


Newsprint 


B of T wait for 
statements on 


supply safeguard 


Answering a _ Parliamentary 
question on newsprint control, 
the President of the Board of 
Trade, Mr. Peter Thorneycroft, 
said last week that he was await- 
ing particulars from both the 
home mills and the newspapers 
of their proposals to safeguard 
the supply of newsprint for the 
smaller newspapers after news- 
print is derestricted next March. 


A newsprint executive states 
that no proposals can be made 
until the contracts position has 
been defined This has been 
undergoing investigation for 
some time, and a statement may 
be issued next month 


H. C. Usborne, MP, also asked 
the President: “In view of the 
fact that most of this newsprint 
will be used for advertising, and 
we are all agreed that consumers 
are consuming too much, will 
this, by providing more advertis- 
ing space, not encourage them to 
consume more?” 

Mr. Thorneycroft replied: 
“The question of newsprint is 
already sufficiently complex 
without my starting to say what 
ought to be written on it.” 


‘better than 
last year’ 


The Empire, Leicester Square, 
with its seats for 2,780, was just 
large enough for the audience of 
advertisers and advertising agents 
who saw the programme of 
International Advertising Film 
Festival winning films, presented 
by Pearl & Dean Ltd., on Tues- 
day morning. 

Ernest Pearl, president of the 
International Screen Advertising 
Services, welcoming the audience, 
said that the standard of films 
shown at Monte Carlo had been 
very much higher than at Venice 
the previous year. At Venice, it 
was fairly easy for the jury to 
select the winning films. At 
Monte Carlo, the general stan- 
dard was much higher indeed. 

“We have been very much en- 
couraged, too, by the number of 
producers who have come up to 
us and said, “We are going to win 
the Grand Prix next year.” It 
makes producers give of their 
best.” 

Norman Moore, president of 
the Advertising Association, one 
of the international jury of 14, 
said that the 400 films judged 
were of “such diversity and so 
interesting in themselves” that it 
had been difficult to pick out 
the winners of the various cate- 
gories. He added : 

“The increase of interest in 
advertising films fof use on the 
cinema screen, I imagine, will 
carry over into the interest which 
is now being evinced in TV films.” 

In the section of the Festival 
for TV films, the general standard 
has not been so high, probably 
because films of this kind had 
been made for shorter time. 


One of the paintings at the “Art in British Advertising” exhibition, to be 
held at the RBA Gallery in London later this month, will be this view of 
the Manchester Oil Refinery, one of four exhibits by Robert Scanlan. It 
was commissioned in 1946 on behalf of the Refinery by Denys Brook-Hart, 


now head of his own advertising and publicity organisation. 


Apart from 


these paintings by Mr. Scanlan, there will be others by John Minton, 

John Piper, Graham Sutherland and H. S. Williamson at the exhibition. 

All the works were commissioned for publicity purposes—brochures, 
advertisements, leaflets or posters. 
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MPs attack advertising: Butler urged 


to impose tax 
LEVY LINKED WITH PRICE CONTROL: 


COMMONS HEAR 


‘WASTE’ 


CHARGE 


During debates on the Budget proposals in the House of 
Commons, two Socialist MPs proposed a tax on advertising as 
a means of supplementing the nation’s income. 

Harold Wilson decried advertising as “a wasteful use of 
national economic resources,” and Mrs, L. Jeger proposed a 


tariff linked with a system of price control 


as “any tax of 


that kind might be passed on to the consumer.” 


Mr. Wilson said that the claim 
by Government spokesmen that 
advertising created a mass market 
which lowered production costs 
might sometimes be true, but to a 
large extent was bogus. 

“Mass advertising to-day is 
either undertaken for prestige 
purposes, or because of a 
scramble for a limited market. It 
is defensive advertising,” he 
alleged. 


B : 

Previously he had said : “We 
find that private advertising is 
booming at record level. I am 
not only referring to independent 
television. In 1948, Sir Stafford 
Cripps introduced a _ proposal 
which would have inhibited 50 
per cent of advertising expendi- 
ture as being legitimate business 
expenditure to be calculated for 
Income Tax. 

“In the end he was given an 
assurance that there would be no 
increase in advertising expendi- 
ture, and he withdrew the pro- 
posal 

“Since then, expenditure on 
advertising in this country has 
much more than doubled, and I 
submit that it is a wasteful use 
of national economic resources at 
the present time.” 

He continued : 

“I was watching commercial 
television the other evening and 
saw an advertisement for tooth- 
paste. Does anyone think that 
this advertising will increase the 
consumption of toothpaste, or 
that, as a _ result, toothpaste, 
which is mass-produced, will be 
cheaper ? 


Future scope 


“Of course not. One manufac- 
turer starts it and all the others 
have to do it out of self-defence 

and it is the consumer who 
pays. It is simply an attempt to 
share out the available market. 
If we are to have competition, let 
us have price competition. 

“] suggest that the Chancellor 
deals with this waste of resources 
by reintroducing the proposal of 
Sir Stafford Cripps. But he dare 
not do that, because of the adver- 
tising interests on his own back 
benches. The same group that 
forced through commercial tele- 
vision in 1952 will not let him.” 

Mrs. Jeger alleged that as a 
country we spent more on adver- 


Novemepsre 4 1955 


Official protests 
at increased 
postage rates 


Both the Periodical Proprie- 
tors’ Association and the 
British Direct Mail Advertis- 
ing Association are to make 
representations against the 
increases on the printed-paper 
postal rates announced in the 
Autumn Budget. 


E. O. Norton, secretary of 
the PPA, says that his Asso- 
ciation will seek to get 
periodicals exempted from the 
increase. 

Laurence Springett, secre- 
tary of the BDMAA, says 
that although most direct mail, 
consisting of letters and reply- 
paid cards, would not be 
affected by the fact that 14d. 
will cover only two ounces in- 
stead of four, much direct 
mailing, particularly the send- 
ing of brochures, will un- 
doubtedly be affected. 


tising than on education, and 
asked the Chancellor of the 
Exchequer, Mr. R. A. Butler, to 
“look at the possibility of 
imposing an advertising tax.” 

She went on : 

“In a Tory  free-enterprise 
society, the danger, of course, 
would be that any tax of that 
kind might be passed on to the 
consumer. Therefore it would 
have to be linked with some 
system of price control. 

“ I put forward that sugges 
tion in all seriousness because 
such a large part of consumer 
costs to-day is absorbed by 
advertising and even more will be 
absorbed in future as ITA in- 
creases its scope.” 

See Comment—page 14 


US boom aids Fair 


Because of a toy boom in 
America, organisers of the 
Harrogate International Toy 
Fair expect more US buyers at 
the seventh fair, opening on 
January 7 American parents 
are buying £300 million worth of 
toys a year. 


Pictured at last 
banquet at Claridges are seated (I. 
Derry, chairman, Sir 
Standing: W. E. Wheatley, Sir Herbert Butcher, N. W. R. Mawile, G. La 


week's 


Niece, Hubert Nutcombe Hume, 


One-day IPA 
course on 
reproduction 


Fifty students from over 20 
agencies attended a one-day 
course in reproduction at the 
Institute of Practitioners in 


Advertising’s headquarters in 


Belgrave Square Saturday. 

This was the first of a series of 
one-day courses for students 
studying for the Intermediate 
examination. 


The directing staff consisted of 
Major C. W. Cousland (chair 
man), and E. N. Burieton, H 
Peters and H. R. Bicksiey. Also 
present as observers were John 
Shepherd, Britis! Federation 
of Master Printers, and W. R 
Phillips, Advertising Agency Pro 
duction Association 

The programme included lec 
tures on letterpress, litt photo- 
gravure and silk screen printing, 
the work of an agency production 
department, advertisement type- 
setting and blockmaking 

Films were shown on paper 
manufacture, printing inks and 
lithography. In a special “brains 
trust” session, students put their 
own questions to the directing 
staff. 

An exhibition illustrating 
various aspects of printing and 
reproduction was supplied by 
Display Craft Ltd, 


Incorporated Sales 


Managers Association 


to r.): Lord Luke, president, C yril 
Frederick Handley Page, and Sir Edward Herber 


E. C. Lee, and R. H. Penney 


IPR to hear 


Morrison 


Herbert Morrison, MP, will 
speak on “The International 
Situation” at a luncheon 
meeting of the Institute of 
Public Relations at the 
Criterion Restaurant, London, 
WI, on Wednesday, Decem- 


ber 7. 
LCC urged to 
use PR 


Martin Stevens, a Conservativ: 
county councillor for Dulwich 
told a meeting of the LCC 
that various problems which had 
arisen in the housing committee 
in persuading industries and 
families to move to new towns 
were “purely public relations 
matters.” 

“It is strange,” he said, “that 
this Council should be so primi 
tive in its approach to public 
relations.” 

He asked that the Council 
should take professional advice 
in planning a campaign 


Motor Show record 


Final attendance figure at the 
Motor Show at Earls Court was 
$16,811. Overseas visitors 
numbered 13.750, an_ all-time 
record and almost double last 
year. 


‘Teach journalists ad techniques’ 


The interdependence of jour- 
nalism and advertising is stressed 
in an article, “Journalists should 
be taught advertising technique,” 
by Brian Pook, chairman of the 
education committee of the 
National Union of Journalists 
and a member of the Council for 
the Training of Journalists, in 
Institute Information, monthly 
news shect of the Institute of 
Practitioners in Advertising 

He writes: “The intelligent 
journalist knows the dependence 


of the newspaper on its advertis 
ing revenue ; just as the intelli 
gent advertising man knows he 
cannot sell space in a bad 
editorial product. 

“That is what young journalists 
need to be taught. These two 
sides of the industry are interde 
pendent. ... My own experience 
is that the journalist only resents 
the advertising man when he 
appears to be trying to get the 
better of him.” 
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ADVERTISER'S WEEKLY 


SDMAA ANNUAL DINNER 


Chance of ‘some other title’ 


Increased status in the Advertising Association for those 
who obtain the AA’s Diploma was foreshadowed by the 
Association's president, Norman Moore, when he spoke at 
last Friday’s dinner of the Society of Diploma Members of 
the Advertising Association. 


Past chairmen 
present gavel 


During the SDMAA dinner, 
a gavel was presented to the 
Society by W. D. C. Cormack, 
the senior past chairman 
present on behalf of the past 
chairmen. Mr. Cormack said 
that he would like to think 


It was a matter of “some con- 
cern” to the AA, he said, how the 
status of a diploma holder could 
be improved. 

“It need not just rest at mem- 
bership of the Association ; those 
who distinguish themselves by 
passing the diploma could receive 
some other title.” 

Members heard him hail the 
Society as “one of the most 
active, progressive and important 
branches” of the AA Its 
that it was the first piece of vterests were very close to the 
furniture to be owned by the Association, and it brought an 
society. ever-needed infusion of new 

Mr. Cormack made the blood. 
presentation in the name of Speaking of the improvement 
Charles Cousland, Ivor Hunt, in general in advertising during 
Sidney Grummitt, Bruce the past 30 years—the Society is 
MacColl, A. D. Davis, Philip nearly 25 years old——Mr. Moore 
Stobo and himself. claimed that advances made in 

The gavel is of unconven- some directions had been greater 


. tional shape (“like a wine than in any other industry or 
bottle,” said one Society mem- profession. 
ber), and its design was com- In the general raising of adver 
mented upon by Norman tising’s status, of the spiritual! 


Moore, who said that by its 
up-to-dateness it reflected the 
lively spirit of the Society. 

The gavel is inscribed with 
the names of the past chair- 
men. 


values in advertising, and in the 
stamping out of bad practices, 
much had been achieved. 

He likened the AA to a large 
umbrella, with beneath it a table 
“Sheltered beneath that umbrella 
and round that table, we can 


The annual presentation of 
Diplomas of the | Advertising 
Association took place at Church 
House, Westminster, before the 
SDMAA dinner. They were pre- 
sented by Norman Moore, who 


job—provided it was combined 
with common sense. 

At the ceremony both he and 
William C. Thielé, chairman of 
the AA's education committee, 
made favourable comment on the 
progress made in education in 
advertising in recent years 


said that diploma was regarded 
aS @ passport to the right type of 


The new diploma holders after the presentation. 


DIPLOMA WINNERS MAY OBTAIN 
MORE RECOGNITION FROM AA 


NoveMBER 4, 1955 


‘BEST IN A 
GOOD YEAR’ 


Norman Moore presents the 
F. E. Cook (National) Cup to 
W. H. Dowse, who this 
year’s Diploma with distinction, 
and whose paper was “well 
On 
Oughton. 


ahead of a very high field.” 
right is 


the Hubert 


exchange views to the mutual 
benefit of all,” he said 

Mr. Moore was replying to the 
toast of the Advertising Associa- 
tion, proposed by P. L. Stobo, 
chairman of the SDMAA. 

The dinner was held at the 
House of Commons, an arrange 
ment for whict Mr. Stobo 
thanked F. P. Bishop, MP, one of 
the Society's vice-presidents. 

Mr. Stobo said that the 
SDMAA was in “good heart, and 
growing every day Speaking 
of the future, which they faced 


confidently, he quoted to mem- 
bers the words over the door of 
the Department of Archives in 


Washington ‘Whats past is 
prelude.” 
“The future.” he said, “is 
yours.” 


‘This year’s standards will be difficult to beat’ 


Mr. Moore quoted figures of 
entrants and successes in the 
AA's examinations. He said that 
this year’s percentage of entrants 


passing Division “D" of the 
Diploma—75 per cent, against 
not quite 50 per cent in 1954 

would be very difficult to beat, 
as the examiners were “by no 


means easy to please.” 


‘Tremendous step’ 

The joint AA-Institute of Prac- 
toners in Advertising examina- 
tions, which will be held for the 
first time next vear, Mr. Moore 
described as “a tremendous step 


forward.” 

They had come after many 
years of work, and he praised 
Hubert Oughton, as honorary 
secretary of the AA. who was 
present, Mr. Thielé, their col- 


leagues and the members of the 
IPA responsible for their efforts 


_ Mr. Thielé, he said, had for 
five years—“a very long time” 
given “care and unremitting 


attention” to the young people in 


advertising who sat for the 
diploma 
Mr. Thielé himself said that 


@ Continued on page 12 


Higher turnover 
by Appointments 
Bureau 


Turnover of the Advertising 
Appointments Bureau during the 
first eight months of this year was 


up by 30 per cent. Vacancies 
filled have been distributed 
between agencies (52 per cent). 


advertising departments (36 per 
cent) and publishers’ advertise 
ments (12 per cent). 

In all 370 persons applied to 
the Bureau for help and advice 
upon how to enter advertising 
during that time 

These figures were revealed in 
the report by H. Q. Faichney. 
secretary of the Bureau, to the 
Society of Diploma Members of 
the Advertising Association and 
published in the Society's annual 


report. 
Higher ratio 


“The ratio of placements to 
persons registered has further 
improved, and now stands at one 
to three,” says Mr. Faichney 
“This is not only gratifying but 
also much higher than most of us 
would have thought possible five 
years ago.” 

The growing shortage of skilled 
and partly-trained staff Mr 
Faichney attributed to advertis 
ing’s “haphazard method of 
recruiting. 

“So few agencies 
pretence at training beginners : 
the vast majority demand ‘two 
years’ experience’ while denying 
any opportunity to get such 
experience.” 

Three members of the counci! 
R. B. Smalipage (press officer) 
D. N. Pyecroft (Newsletter 
editor) and R. M. Cornford have 
resigned, and K. Westing, J. D 
Maskell and P. J. Rumble have 
been elected in their places. The 
other officers of the Society have 
been re-elected 
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NovemBer 4, 1955 


BSI working on 
poster paper 


The British Standards In- 
stitution is expected to convene 
a meeting in December to 
consider the standardisation in 
the sizes of paper produced 
by the mills for use for 


posters. 

It is understood that the de- 
sirability of accepting and re- 
cording as an official “stan 
dard” the poster sizes already 
in use may also be considered. 

“Work in hand” of the BSI 
standards committees on the 
printing, stationery and allied 
trades also includes rub-resist- 


now in progress; and type-face 
nomenclature, on which it is 
hoped to call a meeting of 
interested parties. 


Youngers join ISBA 


New members of the Incor- 
porated Society of British Adver- 
tisers are : National School of 
Salesmanship, Ltd., Shredded 
Wheat Co., Ltd.: and William 
Younger & Co., Ltd. 


overseas markets’ 


ISBA GUIDE FOR EXPORT ADVERTISERS 
A warning that packaging and distribution must be suit- 
able before a product can be advertised in export markets 


is given in the Incorporated Society of British Advertisers’ 
“Guide to Export Advertising.” 


Among the advice the book 
gives on all the main publicity 
problems confronting the 
exporter, it is stated that the 
presentation of advertisements, 
labelling and packaging used in 
the home market may be “totally 
unsuited” for use overseas. 

The handbook lists four ways 
of handling overseas campaigns 

The overseas agency can be 
recommended only to large 
advertisers with considerable 
overseas marketing experience, or 
to small advertisers specialising in 
one or two specific markets ; 

Ihe local distributor is not 
recommended unless known to 
have advertising experience ; 

A British agency is recom: 
mended for the inexperienced 
advertiser or for one whose 
appropriation per country is com- 
paratively small 

In exceptional circumstances, 
advertisers may find it advisable 


LORD MAYOR AT CENTENARY 
CELEBRATION DINNER 


Ihe Local Government 
Chronicle, which claims to be the 
oldest weekly paper dealing with 
all spheres of local government, 
reached its centenary on Tuesday. 

It celebrated this with the pub- 
lication last week of a centenary 
number, bearing a message of 
congratulations from Her 
Majesty the Queen, and with a 
centenary dinner at the Park 
Lane Hotel on Wednesday to 
which the Lord Mayor of London 
was invited as guest of honour, 
together with representatives of 
the Government, local authori- 
ties, and eminent people in the 
Civil Service and local govern- 
ment service. 

Founder of the Local Govern- 
ment Chronicle was Charles 
Knight, journalist, editor, printer, 
publisher, and pioneer of popular 
education and social reform. He 
also founded the Windsor, Slough 
and Eton Express, which he 
edited when only 21 years of 
age. Knight was a persistent 
campaigner for the abolition of 
the newspaper tax, which was 
repealed in 1855, the year in 
which the Local Government 
Chronicle was founded. 

The centenary issue, which 
carries a cover design of a draw- 
ing of a coach superimposed on a 
mace, contains goodwill messages 
from the Home Secfetary, and 
the Ministers of Housing and 
Local Government, Health, Edu- 
cation, and Transport and Civil 
Aviation 


The new-look front cover of “Junior 
Express Weekly.” This issue, dated 
November 12, is the first in which 
the entire front page will be given 
over to a serial strip in colour. 


Packaging move 


Acro Marketing Ltd. are to 
form a new division to handle 
plastics packaging. M. R. 
Partridge, sales promotion man- 
ager, states that the firm's 
experience in advertising should 
enable it to approach, with the 
eyes of a specialist, the problems 
of display packaging that con- 
front many manufacturers of 
consumer goods. 


to deal with specialised agencies. 

It is emphasised that in many 
parts of the world the general 
standard, both technical and 
administrative, is much lower 
than in Britain. It is also essen- 
tial to get local distributors 
“advertising-minded™—“many of 
them look upon advertising and 
the advertising agent as using 
money which, in their opinion, 
could be better employed in in 
creasing trade discounts or selling 
commission 

Under the heading of “Media,” 
advice is given on the use of 
newspapers, magazines, and the 
international press outdoor 
advertising, films and slides, the 
technical press, direct mail, litera 
ture and printed matter, house 
organs, and editoria! press hand- 
outs. Radio and TV are recom- 
mended only for advertisers with 
large appropriations 

Personal visit 

For exhibitions and trade fairs 
it is urged that a senior executive 
of the advertising firm should 
make a personal visit to study 
both the exhibition of fair and 
the market. 

In the use of point-of sale it is 
pointed out that in many coun- 
tries the retail outlet is different 
in structure, layout, and method 
of operation from the British 
shop, so that some standard 
forms of British materia! are un 


gift schemes and 

novelties can be very wasteful, so 
careful thought must be «employe: 
before embarking on them. 

“Presentation” deals 
theme, language, = transiatior 
copy, layout and illustration 
reproduction, and special requir 
ments. A theme though! admi: 
able for this country may be 
quite unsuited for overseas, i ts 
emphasised. In general, adver 
tisements should be in the lan 
guage of the country . and it is 
not always good policy to use 
home art work for overseas 

A “Market Research” section 
warns against accepting figures 
for newspaper sales, cinema audi 
ences, and radio listenership at 
their face value 

The two final chapters deal 
with legal and financial matters 
and with ISBA information ser- 
vices 

Compiled by ISBA’s export 
and advertising committee, under 
the chairmanship of Peter Le- 
Neve Foster, the handbook has 
been sent to members and may 
also be obtained (price 2s. 6d 
per copy) from the ISBA head- 
quarters 
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‘Packaging must be right for eee ee | 


. 
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TV 


The “Irish Press’ claimed to be fi 
in the field” with a supplemen 
television in Ireland. One page 
the three-page feature, whic! 
well supported by advertisers 


reproduc ed above 


PHOTOGRAPHS 
AND PROs 


Lex Hornsby quotes 


from IPR poll 


Lex Hornsby, president of th: 
Institute of Public Relations, talk 
ing to industrial staff photo- 
graphers at a conference held 
by the Institute of British 
Photographers this week, gave 
the following facts culled from 
answers to a questionnaire which 
he had sent to selected members 
of the IPR : 

About half of the IPR 
members who replied—73 out 
of 77-—use photographs for 
press advertising 

For posters the photograph 
is used by 32 per cent; “ 
booklets, 98 per cent; for 
leaflets, 94 per cent; house 
journals, 86 per cent; film 
strips, 65 per cent, exhibitions 
and displays, 98 per cent 
“The use of the photograph, i 

appears, takes a very much larger 
share of the whole business of 
public relations than many of us 
would have imagined,” said Mr 
Hornsby 

He thought that the main values 
of the photograph in PR were six 
fold: to give authenticity or the 
appearance of authenticity; to 
tell a quick story; to give life and 
atmosphere, to project the 
audience into an environment 
outside their experience to 
identify people with the message 
and to obtain a sympathetic 
association between the audience 
and the message 

Opinions about the main faults 
in photographs used for public 
relations purposes included: too 
obvious posings, an awareness of 
the camera; self-consciousness 
insufficiently imaginative com 
position, bad and untidy back 
grounds; lack of dramatic feel 
ing; over dramatisation, too 
complicated angles; and unneces- 
sary lighting effects 
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Colin Mann is 
new Lyons 


*-. . 
publicity chief 
Colin Mann is to succeed Mark 

as head of publicity and 
advertising with J. Lyons & Co., 

Lid. He will take up his appoint 

ment on December 1. Mr ann is 

at present working with E. D. 

(Toby) O'Brien, public relations 

consultant, whom he joined two 

years ago. Previously he was head 
of Lintas Information Services, and 
before that PRO at the Conserva- 
tive Central Office. During the 

General Election he was seconded 

from O'Brien's to be the persona! 

assistant of Sir Anthony Eden for 
three weeks He is 41, married 
and has two children 

- * * 

L. Ww. H. Hill, for many years 
export manager of Optrex (Over 
seas) Lid., has now been appointed 
to the board of the company 

* * * 

G. D. Candler, managing direc 
of Artist Partners Lid. icaves 
air next Wednesday for Bruss 
Amsterdam and Rotterdam, wh 
he will be visiting many of his com 
pany’s clients 


a 

‘Newsweek’ moves 

Newsweek have appointed Jack 
Herlihy as advertisement manag 
the European edition He is on 
extended cave $ advertisement 
manager of the international cdi 
tions of Newsweek in New York 
Francis Seidler has been appointed 


assistant advertisement manager of 
the European edition. Their appoint 
ments ar part of a programme of 
expansion” now being und ken 


b New week's 
trons 

On the promotion side, A. T. 
Spring has taken over the circula- 
tion activities of the European 
edition of Newsweek. He was for- 
merly assistant newsstand manager 
of Newsweek in the US. Alan Root 
has been appointed news-stand 
manager in the United Kingdom 

T. P. Grey, formerly circulation 
manager of Newsweek in Europe, 
and T. B. H. Otway, formerly adver- 
lisement manager, are no longer 
associated with Newsweek 

* * * 

McCann - Erickson Advertising 
Ltd. have appointed Peter Gordon- 
Hall an account executive. Before 
joining C. J. Lytle Ltd. where he 
served a8 account executive, Mr 
Gordon-Hall was a regular flying 
officer in the Royal Air Force. 

. * * 

Harry Pease, exploitation man- 
ager of 20th-Century Fox Films, has 
flown back to London after making 
arrangements for the European pre- 
mitre of “The Tall Men” in Dublin 

. * * 

Renshaw, advertisement 
director of Kemsicy Newspapers 
Lid... who recently successfully 
underwent an operation after enter- 
ing the King Edward VII's Hospital 
for Officers, London, for observa- 
tion, has made a rapid recovery. He 


Internationa! 


is at present convalescing at 
Brighton and is expected back at 
his desk in about a week. 

* 

John Rimington has been ap- 
pointed copy chicf at T. B. Browne 
Ltd. He has worked for the Hovis 
organisation, and Locomotors Ltd. 
He joined T. B. Browne as a group 
copy leader 18 months ago. 

* * . 

Alistair MacKenzie, assistant 
editor of the Scottish Farmer of 
Glasgow since 1950, has been ap- 
pointed press relations officer to the 
National Farmers’ Union of Scot- 
land. He succeeds R. D. Marshall, 
who is now PRO to the jute 
industry. 

* * 

John McConnell, managing dircc- 
tor of McConnell’s Advertising Ser- 
vice, returned to Dublin last week- 
end after a business visit to London 

* * - 

Colin Forbes, teacher at the 
Central School, art editor of Adver 
tising Review, typographical adviser 
to the Surveyor and designer of the 
sign-posting system for the interior 
of the new _ passenger-handling 
yuilding at London Airport, has 
joined the studio staff of Stuart 
Advertising Agency Lid. for three 
days a week. 

* * * 

Miss Frances Quayle and Miss 
Ruth Smith, of Stuart Advertising 
Agency Ltd., sailed om the “Queen 
Mary” for Canada last Thursday. 

* * + 

Laurence Blackett has been ap- 
pointed advertising manager of 
Burroughs Adding Machine Lid. 
He joined the supplies section of 
Burroughs advertising department in 
1948, transferring to exhibition 
supervision at the end of 1951. 


As the prelude to y/ new export 
drive, A. Hill frighd), sales 


manager of Lily of (Gt. 


Britain) fd., and David 
Williams, director of Me com- 
pany's advertising agents, Gordon 
& Gotch Advertising Lid., left 
London for Amsterdam on 
Sunday. 

Lily of France are planning to 
extend their export markets and 
the visit was made to com- 
plete marketing and distribution 
arrangements in Holland. 

Mr. Hill and Mr. Williams were 
also due to discuss with G. & G.’s 
Dutch associate agents plan: for 
@ nationwide advertising Pro- 
gramme in 1956 


F. T. Yardley 
Promotions at 
Odhams press 


Harris Kamlish, advertisement 
director of Odhams periodicals, has 
announced a number of staff pro- 
motions. F. T. Yardley, who has 
been advertisement manager of Ideal 
Home since 1952, has been pro- 
moted to the advertisement man- 
agership of Woman. Mr. Yardley 
has been with Odhams Press for 20 
years 

David Davies, who left Benn 
Brothers in 1952 to become senior 
advertisement representative on 


Woman, succeeds Mr. Yardley as 
advertisement manager of Ideal 
Home. 


H. E. J. Skinner becomes assistant 
advertisement manager of Woman 
He first joined Odhams Press in 
1931, remaining until 1946, when he 
became an executive director of 
Alfred Bates & Son, Lid He re- 
joined Odhams in September, 1954 
aS a representative on Woman 

Clifford R. Studd, who has been 
on the advertisement staff of ZJilus- 
trated since he joined Odhams last 
July, becomes senior representative 
of Woman. He was previously with 
Illustrated Newspapers Ltd 

- * 


Michael Wilson, director of 
Northern Publicity Ltd., Leeds, gave 
an address to members of the Pud- 
sey Chamber of Trade on “The- 
Use and Abuse of Advertising.” 


Bloxham’s media 


department changes 


Clifford Bloxham & Partners Ltd 
announce the reorganisation of 
their media department. K. Dead- 
man has joined the agency as a 
group buyer. There will now be 
two groups headed by Mr. Deadman 
and Miss A. Nisbet, who will be 
responsible to Sydney Burden, the 
media manager. 

- * * 

Norman Boakes has joined Sales 

Consultants Ltd. as sales counsellor 
* 7 

Clifford Phillippo, an assistant 
account executive at Samson Clark 
& Co., Ltd., has a photograph hung 
at the Hampstead Festival of Arts 
Exhibition. It was his first entry for 
any exhibition. 

* * 

Dr. Wilfred F. Coxon, who 
recently resigned as editorial direc- 
tor and joint managing director of 
Arrow Press Lid., is developing and 
expanding his practice as an inde- 
pendent consultant on _ technical 
publicity problems. 

om * 7 

New officers of the British Stan- 
dards Institution have been clected 
New chairman of the general 
council is Sir Manzoni, 
engineer and surveyor of the City 


David Davies 


NOVEMBER 4, 1955 


H. E. J. Skinner 


| of Birmingham since 1935. Sir 
Roger Duncalfe, chairman of 
British Glues and Chemicals Ltd. 
has been re-elected president, and 
John Ryan, vice-chairman of the 
Metal Box Co., Lid. has been 
elected as vice-president on com- 
pletion of his three-year period of 
service as chairman of the general 
council. Sir Stanley Rawson, vice 
chairman of John Brown & Co., 
Ltd., becomes chairman of the BSI 
engineering divisional council. 


* * * 


W. H. Bush, honorary secretary, 
Institute of Works and Highways 
Superintendents, has been appointed 
an associate editor of Municipal 
Engineering. He is the highways, 
works and cleansing superintendent 
of Holborn Borough Council. 


* 7 * 


New representatives of the Argus 
Press are R. H. Burrell, of Horsham 
who was until recently a representa 
tive for Country & Sporting Publi 
cations Ltd., and will for the time 
being cover part of London, and 
I. M. Gillan, of Dundee, whose area 
will be north-east Scotland. 

* * * 


Sean Glennon, formerly on the 
staff of the Westmeath Independent 
Athlone, has joined the public rela- 
tions staff of the Irish Electricity 
Supply Board. 

* 


* * 


D. Roger Mayes and Stuart G. 
Mayes have been appointed direc- 
tors of Dennis W. Mayes Ltd., of 
Fleet Street. 

* * * 


Geoffrey Brewer has left Alfred 
Pemberton Lid. to join Polycell 
Products as general manager. Mr 
Brewer handled Polycell advertising 
and sales promotion when he was 
with Alfred Pemberton Ltd. 


Cdtewery 
C. C. Tullberg 


Cc. C. Tullberg, display manager 
of Selfridges, has died after a short 
iliness. He started his career with 
Selfridges in 1915. From 1921 to 
1930 he was display manager for His 
Master's Voice. 

He then established his own dis- 
play organisation, Harvey Display, 
which continued to the outbreak of 
war in 1939. In 1940 he rejoined 
Selfridges as display manager and 
was responsible for window displays, 
exhibitions and special promotions, 
including the famous seasonal 
exterior displays. 


F. Hart 


Francis Hart, chief staff photo- 
tapher at Fort Dunlop, has died. 
ite was 58. He joined Dunlop when 
he was 22 and six years ago was 
appointed manager of the adver- 
tising photo unit at Fort Dunlop. 
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MATERNITY WARD 


One person in three 


reads the 
Sunday Pictorial 


A market so big that no National campaign is complete without 
it...a market of such buying power that no National advertiser 
can afford to miss it... that is the Sunday Pictoria) market, 


which embraces one in every three of the entire adult population. 
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Ads for the top 
jobs too small 


The attitude of firms »w 
while spending | rand 
pounds on advertising 
ducts, were « 
nt m a 


mitent to use a I 
advertiser 
of a news Ma PCr wien c “ai d 
top salcs staff 


Mrs. Winifred Raphac S815 


director tr . Inst t t | 1 ad 3% J 
Psvcho Ogy 
Add essing member 

London branct th Inc 7 

sted Sales Managers’ A cltion 
she sand man firms wen t 

trouDdDic nd expense , ymoting 
the goods they manutactured. bdut 
when ime qu » of 
uppointing men to d selling 
they w t prepared to indicate 
n the adve wha t yob 
was wha ’ ived In fact 


was made at all 
Rie ft s, said Mrs n iphacl 
should ply ther knowledge of 
adver to what they wanted 
as well as to what they sold 


sing 


TRAIN WILL 
TAKE SHOW 
ON TOUR 
tears ‘qrodocte to lavhed best 


excculives and Service 
chiefs at a dozen mayor industrial 


ness 


centres of England, Wales and 
Scotland, was inspected at Pad 
dington Station on Tuesday b 


Derek Walker-‘Smith. MP. Parla 


mentary Secretary to the Board 
ot Irade 

The train, which has beer 
chartered by Lansing Bagnal 


Ltd of 
makers of 


Basingstoke Hant 
materials-handling 


trucks consists of a cinema 
coach and a reception coac 
together with five coaches car 
the firms equipment a 
cad for switt dep oyment and 
demonstration 
This train ss our contribut 


British 


the ¢ 


towards helping ndustr 


oO respend to hancellor 


call for higher productivity 
match the nation’s § increased 
spending power said A. R 
Wright, a director of the firn 
who is accompanying the tran 
throughou ts tour 

‘We know many business 
executives are well aware of the 
mportance of mechanised 


natcrials handling, but some are 
too busy to visit us So we are 
taking a range of ou 
products to them 
From Paddington, the 

will travel to Bristol. It will 
visit Cardiff Liverpool 
chester Glasgow, Newcastle 
Leeds, Hul! Sheffield Notting 
ham and Birmingham 


complete 


WeConnell branch 


for Belfast 


Subject to the completion of 
contracts which are being nego 
tiated at the moment it is unde 


stood that McConnell’s Adve 
tising Service Ltd.. of Dublin, are 
to open a new office in Belfast 

A new member of McConnell's 
(London) Ltd. staff is Miss P. M 
Doyle. who arrived from the 
agency's Dublin office this week 
to take up an appointment as a 
space buyer 


Dvers hear display, packaging talks 


As one of the 


activities, the In 


golden yub ce 
special 


Association of London 


yeat 


porated 


and Southern Dyers and Cleaners 


held a one-day sales conference 


yesterday Thursday) at (¢ 


Hall Papers 


Axton 


were given by 


A 1 Gomm, head of the 


ging supplies departmen 
John Dickinson & Co.. Ltd... or 
Packaging and Presentation 


ind Roger Pryecr, chairman of th 
London branch of the Br 
Display Associat 


Layout and Display 


on on 


@ qtoup of nine 


ARN 


ARGE 


pack 


Shop 


vss 
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‘TOO LITTLE CONSIDERATION 
OF TV’ ISBA BRANCH TOLD 


Too littl consideration had been given by 


some advertisers to 


commercial television, Derek J. Ree (F. John Roe Ltd.) told members 


of the Manchester 
Advertisers last week. 


( id not he 
geed ! nphasised 

ind R : fe 
stand ed « 

dt j 

Wi \ at had 
found it were very con 
fident i f TV. and 
€ N came 
sharing ex nd know 
cdge | tude rad 
not been ge country 


‘Hornsey Journal’ 
buys series 


The H one 
London Counties Newspape 
g has acy 1 the Nort 
} Obse iu 
( i) . Nev y 
i? 1 ffen/ 
( 
Ihe w ! tiseme 
side has ¢ direct 
oe. w , tiseme 
] as H J i 
Se FF. F k- Buss anag 
edit , Lond 
Observe ‘ om the 
; ; le ‘ News 
( rov nd ‘ cudonyn 


New Zealand newsprint 


us Sigt ‘ Tornys 4 
the first New Zeala 


s W ne se { 


short It “ C from the 
new Kawe Au Tasman 
Pulp and Pa ( When the 
n the f < it will 

duce an an 7 ) tons of 
cwsp t and A ms of 


branch of the Incorporated Society 


of British 


had been one of the faults 
British TV that too many people 
had been too secretive, he sai 

There was “ . i a 
ot becoming stale in advertising 
and TV was doing good by . 
nz a c-app usal of dve s 
The had x d ig s 
bec La ne ~e en is istic pn 
if that was a | was Dette 
to be over-< siastic tha 
otherwise, for half measures we 
f little use in the field 


Viewers could be more irrita ¢! 
by an ineffectual approach than 
by over-enthusiasm—“with some 
commercials you don't know that 
something is being sold.” he said 


Would T\ affect othe 
edia” An advertise igh 
decide to apportion ten per cen 
his advertising alloca 
[\ Apart from TV the \ 
ent of fen pe cent trom rm 
medium to inothe wa C 
sSsual in an \ Yet s 
dv scrs) We ervous at 
AT c nec ild try a , 
£250 or £200 

M Roe j 1 gues « 
that he thoug! wre wou b 
ne cas ne ~ ’ live in n 

ons fo ss f \ . il sp ‘ 

Ala Whitw direct 
ISBA. agreed job o 
enterta lw the viewers was U 
} vf gramme c c 

rd giv ’ tle 1 ¢ eXpericn 
he thought t vould do 


supremely we 
Besides showing American 


commercials 


the monitoring of c mercial 
yn British TV. and showed a filn 
yf a commercial by his tf with 
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“My Daily Mail” oy curis7isn vior 


* A LTHOUGH I live in Paris it is important for my 


business that I should keep informed about ar + ete at geen Date bar yen mn oye me en 
International life and affairs. Amid many English 0 
newspapers, I read the Daily Mail because I find it gives monte he considered 

me a good picture of British contemporary life and ard work to grass 
politics. ioc cadiina dite, this 
J’y lis toujours avec plaisir les articles de ma chére Iris ‘emnp Baye adory “te 
side lars & an coasts of calm, and his 


Ashley, femme ¢legante qui sait écrire avec intelligence 
sur un sujet que l’on qualifie trop facilement de futile.” 
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Regent 
‘Copytaster’ talks 
to creative 


group 

“A Taste of Copytaster’’ was the 
titlke of Monday evening's meeting 
of the Regent Advertising Club's 
creative group when by means of a 
telephone amplifier, ADVERTISER'S 
Weex.y contributor Copytaster 
addressed the group and answered 


questions. 

The group heard that after 
acquiring a degree in both mathe- 
matics and law, he became the 
(es of a ghost writer in London 

¢ joined a small advertising agency 
as a copywriter at £3 10s. a week 
and for two years wrote all its copy 
posed for photographs in its adver 
tisements, handled the typography 
and ran errands for the directors 

Later he joined a large London 
advertising agency where he worked 
under Haslam Mills, and later lef 
to help found another agency 
Then he went to the client side to 
become the advertising manager o! 
a well-known firm. 

He answered questions put to him 
by the group on how he selected 
advertisements for comment; the 
effect his “Review of Advertising” 
had upon current creative thought 
how he sets about writing his own 
copy; what qualities he looked for 
in a copywriter; and what was his 
own favourite hobby horse. 


Oxford 
What an agency's 
client expects 


Mrs. Peta Welch, the deputy 
managing director of a _ ieading 
cosmetic house, told a recent meet- 
ing of the Advertising Club of 
Oxford what she expected from 
advertising; more information from 
the advertising agency about the 
market, the factors and trends affect- 
ing it, less technica! jargon, and 
more down-to-carth language with 
a greater appreciation by the agency 
of the advertiser's problems 

She also wanied more liaison 
between the various departments of 
the agency in combining to help the 
advertiser with merchandising, and 
expected advertising to get the name 
and calibre of the advertiser over 
to the consumer by vesting the 
advertisements with a rsonality. 
through new and original ideas 


Women’s Club 


MP to address next 


dinner meeting 


EB. H. C. Leather, MP for North 
Somerset, will be the guest speaker 
at the Women’s Advertising Club of 
London dinner next Tuesday at 
the Trocadero Restaurant. Guest 
speaker at the Club’s October dinner 
was wg J Capt. the Hon. Sir 
Thomas ite. 


STANDS FIRST AND 
FOREMOST IN LONDON 


AND PROVINCES 


PRINCIPAL BRANCHES 
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Club News 


Aberdeen 
Members urged to 
fight fallacy 


At the first luncheon mecting of 
the Publicity Club of Aberdeen, 
A. Bruce MacColl, market research 
officer of G. S. Royds Ltd., urged 
members to conduct a crusadk 
against the fallacy that advertising 
increases the cost of goods. 

Mr. MacColl also spoke in the 
evening to pupils of Gray's Schoo! 
of Art, where a four-year course in 
commercial art has been inaugu- 


Berks & Bucks 


Members see one 


of first ad films 


W. J. Collins, a director of Pear! 
& Dean Lid., spoke at a recen! 
meeting of the Berks & Bucks 
Publicity Association on “Adver 
tising on Screens of All Sizes." His 
talk was followed by a film show 
in which advertising filmlets, includ- 
ing one of the first ever made, were 
shown. 

The films were presented by R. 
MacDonald, who is a counci! mem 
ber of the Association. 


Bradford 
‘A television 


honeymoon’ 
What happens when a family 
buys its first set? Most people 


have a “honeymoon period” with it, 
W. K. Severs, director of the BBC 
at Leeds, told the Bradford Pub- 
— Association. 

“They switch it on day after day, 
and night after night." This lasts 
six months to a year, or even two 
years, according to the person's 
temperament, he said. Afterwards 
some people become more selective. 


Sabrina, celebrity guest of the Pub- 
icity Club of London, is seen here 
with chairman Reg Cooper, at the 


Club's first “celebrity evening” of 
the new season, which was held at 
the Aldwych Club last week. 


Cotswolds 
Members see film 


on paper-making 


What would the world be with 
out paper” was the opening theme 
-‘xpressed in the film “Paper Chain,” 
produced by Wiggins, Teape & Co.., 


Ltd., and shown to members of the 
Publicity Club of The Cotswolds, 
last week. The film won the Venice 


Festival award in 1951 for the best 
industrial film of the year. It was 
imroduced to club members by 
Hector L. Moon, who also answered 
questions. 


Glasgow 
A definition of 
personality 


Awareness, sympathy, knowledge 
-those were the three essential 
attributes of personality, said Miss 
Eleanor Macdonald in a talk to 
Glasgow Publicity Club. Miss Mac- 
donald is the only woman director 
of Atkinson Ltd.. manufacturers of 
beauty preparations 


Monday, November 7 

PUBLICITY CLUB OF PETERBOROUGH 
luncheon meeting. R. J. Cowen on 
“Selling by Post." Angel Hote! 
Peterborough. 12.45 p.m 

Teesday, November § 

pPSPA meeting. Horse Shoe Hote! 
Tottenham Court Road, London 
w.l 6.30 p.m. 

WOMEN'S ADVERTISING CLUB OF 
LONDON dinner.’ Speaker: E. H. C 
Leather, MP. Trocadero Restaurant 
7 pm 

PUBLICITY CLUB OF SUNDERLAND AND 


mstucr tak on “Commerce and 
the Camera."’ 

REGENT ADVERTISING CLUB lecture 
R. S. Caplin on ‘Copywriting.’ 
6.30 p.m 


SELF-SERVICE DEVELOPMENT ASSO 
CIATION mecting. Dan Ingman and 
Colin Melver on “Commercial Tele 
vision and the Shopkeeper 
Waldorf Hotel. 7 p.m 


ADVERTISING DIARY 


BRITISH SALES PROMOTION ASSOCIA- 
TION meeting Willam on 
‘Humour in Direct Mail."’ Manage- 
ment House, 8 Hill Street. London 
Ww.l 6.8 p.m 

INSTITUTE OF PUBLIC RELA‘IONS visit 
to BBC television studios, Lime 
Grove. 2.3) p.m 

. November 9 

INSTITUTE OF PLTELIC RELATIONS 
luncheon mecting A. Everett Jones 
on Do PRO's and advertising 
agents speak the same language 
Criterion Restaurant, W.! 12.45 
p.m 

NEWSPAPER Soctrry half-vearly meet 
ing, London 

SOUTHAMPTON PUBLICITY CLUB 
luncheon meeung e ¢ Pool on 
My Experiences in the Foreign 
Service." Royal Picr Pavilion 
Restaurant 12.45 p.m 

Friday, November 11 

PUBLICITY CLUB OF SHEFFIFLD dinner 
and dance, Royal Victoria Hotel 


PROPRIETORS 


BORC 


ODHAMS PRESS LTD 


MANCHESTER 


112 HIGH HOLBORN W.C.1. 


BIRMINGHAM 


G 


WATFORD 
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To take ads for 
first time 


The Institution of Mechanical 
Engineers has announced that for 
the first time ever The Chartered 
Mechanical Engineer is to carry 
advertisements from April, 1956. 

The Chartered Mechanical 
Engineer, the Institution's official 
journal, first appeared in January. 
1954, after the Institution had 
reviewed the presentation and 
styling of its printed material 

The journal avefages 56 pages 
of text per number with a cover 
in two colours. The circulation 
is stated to be approximatel, 
46,000 copies per issue. 

The number of advertising 
pages will be limited to 16 to 24 
per issue, and no special positions 
will be offered. The advertise- 
ments will be carried at the begin- 
ning and end of the book. 

In charge of advertising will be 
Brigadier H. . Gallagher 
Advertisement rate for one black- 
and-white full-page insertion is 
£84 ; half-page £44 ; and quarter 
page £23. 


Earlier Tie Week 


next year 


As a result of requests from 
the retail trade for an earlier Tie 
Week promotion, the Tie Manu 
facturers’ Association is to hold 
the next event from April 27 
to May 5. Both weekends wil! 
again be included to take advan 
tage of the Saturday's heavier 
sales. 

Retailers will be supplied with 
promotional matter and a con- 
sumer competition with prizes 
will be organised. 

Haig-McAlister Ltd. have again 
been appointed to handle the 
promotion. 


® Continued from page 6 


Diploma awards 


five years would be over in 
November, when he would be 
resigning his office of the educa- 
tion committee chairman. Dur 
ing that five years he had signed 
200 diplomas of the 569 awarded 
since 1931 

He had seen in that pefiod per 
haps the most important step 
ever taken in advertising educa- 
tion—the finalising of the joint 
AA-IPA examinations. 

A vote of thanks to Mr. Moore 
was proposed by P. L. Stobo, 
chairman of the Society of 
Diploma Members of the Adver- 
tising Association, and Mr. Thielé 
thanked G. R. Pope, chairman of 
the AA’s executive committec, 
for taking the chair at the 
presentation 


FOR ENTERPRISE 
‘ORIGINALITY AND — 
EFFICIENT SERVICE 


McLELLAN - DIRECTOR 
SOUTH COAST 
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naccessible 
but receptive... 


Ore mine and quarry managers are 
busy people, you may find them in 
the forward workings or at the top 
of a cliff. The one place you can be 


’ = sure of meeting them is in the 
: SY eg ee: “‘« - en | * 2 advertisement pages of Mine & 
, Quarry Engineering. Each month 
they comb the editorial and ad- 
vertisements for methods, ideas and 
equipment wh ch will improve the 
efficiency of their undertaking. 


Published monthly by TOTHILL PRESS LTD.°93 Tothill Street, Londen, $.W.1 
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‘Copytaster’ talks 


to creative 
group 


“A Taste of Copytaster” was the 
title of Monday evening's meeting 
of the Regent Advertising Club's 
creative group when by means of a 
telephone amplifier, ADVERTISER'S 
Weexty contributor Copytaster 
addressed the group and answered 
questions. 

The grou heard that after 
acquiring a degree in both mathe- 
matics and law, he became the 
(post of a ghost writer in London 

¢ joined a small advertising agency 
as a copywriter at £3 10s. a week 
and for two years wrote all its copy 
posed for photographs in its adver 
tisements, handled the typography 
and ran errands for the directors 

Later he joined a large London 
advertising agency where he worked 
under Haslam Mills, and later left 
to help found another agency 
Then he went to the client side to 
become the advertising manager of 
a well-known firm. 

He answered questions put to him 
by the group on how he selected 
advertisements for comment; the 
effect his “Review of Advertising” 
had upon current creative thought 
how he sets about writing his own 
copy; what qualities he looked for 
in a copywriter; and what was his 
own favourite hobby horse. 


Oxford 


What an agency's 
client expects 


Mrs. Peta Welch, the deputy 
managing director of a leading 
cosmetic house, told a recent meet- 
ing of the Advertising Club of 
Oxford what she expected from 
advertising; more information from 
the advertising agency about the 
market, the factors and trends affect- 
ing it, less technica! jargon, and 
more down-to-carth language with 
a greater appreciation by the agency 
of the advertiser's probicms 

She also wanted more liaison 
between the various departments of 
the agency in combining to help the 
advertiser with merchandising, and 
expected advertising to get the name 
and calibre of the advertiser over 
to the consumer by vesting the 
advertisements with a rsonality 
through new and original ideas 


Women’s Club 


MP to address next 


dinner meeting 


E. H. C. Leather, MP for North 
Somerset, will be the guest speaker 
at the Women's Advertising Club of 
London dinner next Tuesday at 
the Trocadero Restaurant. Guest 
speaker at the Club's October dinner 
was ~~ Boe the Hon. Sir 
Thomas 


STANDS FIRST AND 
FOREMOST IN LONDON 


AND PROVINCES 


PRINCIPAL BRANCHES 


Club News 


Aberdeen 


Members urged to 
fight fallacy 


At the first luncheon meeting of 
the Publicity Club of Aber ’ 
A. Bruce MacColl, market research 
officer of G. S. Royds Ltd., urged 
members to conduct a crusade 
against the fallacy that advertising 
increases the cost of goods. 

Mr. MacColl also spoke in the 
evening to pupils of Gray's Schoo! 
of Art, where a four-year course in 


commercial art has been inaugu- 
rated. 


Berks & Bucks 


Members see one 


of first ad films 

W. J. Collins, a director of Pear! 
& Dean Ltd., spoke at a receni 
meeting of the Berks & Bucks 
Publicity Association on “Adver- 
tising on Screens of All Sizes." His 
talk was followed by a film show 
in which advertising filmlets, includ- 
ing one of the first ever made, were 
shown. 

The films were presented by R. 
MacDonald, who is a council mem 

r of the Association. 


Bradford 


‘A television 


— 


What ns a," a family 
buys its pm Most people 
have a Leapanen ae * with it, 
W. K. Severs, director of the BBC 
at Leeds, told the Bradford Pub- 
<= Association. 

“They switch it on day after day 
and night after night.” This lasts 
six months to a year, or even two 
years, according to the person's 
temperament, he said. Afterwards 
some people become more selective. 


Sabrina, celebrity guest of the Pub- 
icity Club of London, is seen here 
with chairman Reg Cooper, at the 


Club's first ‘celebrity evening” of 
the new season, which was held at 
the Aldwych Club last week. 


nn ——d 
Members see film 


on paper-making 


What would the world be with 
out paper’ was the opening theme 
-xpressed in the film “Paper Chain,” 
produced by Wiggins, Teape & Co., 
Ltd., and shown to members of the 
Publicity Club of The Cotswolds, 
last week. The film won the Venice 
Festival award in 1951 for the best 
industrial film of the year. It was 
imroduced to club members by 
Hector L. Moon, who also answered 
questions. 


Glasgow 
A definition of 
personality 


Awareness, sympathy. knowledge 
-those were the three essential 
attributes of personality, said Miss 
Eleanor Macdonald in a talk to 
Glasgow Publicity Club. Miss Mac- 
donald is the only woman director 
of Atkinson Ltd.. manufacturers of 
beauty preparations 


Monday, November 7 

PUBLICITY CLUB OF PETERBOROUGH 
luncheon meeting. R. J. Cowen on 
“Selling by Post." Angel Hote! 
Peterborough. 12.45 p.m 

Teesday, November 8 

prsrpa meeting. Horse Shoe Hote! 
Tottenham Court Road, London 
w.l 6.30 p.m. 

WOMEN'S ADVERTISING CLUB OF 
LONDON dinner.’ Speaker: E. H. C 
Leather, MP. Trocadero Restaurant 
7pm 

PUBLICITY CLUB OF SUNDERLAND AND 
mstTaicr tak on “Commerce and 
the Camera.” 

REGENT ADVERTISING CLUB lecture 


R. S. Caplin on “Copywriting 
6.30 p.m 
SELF-SERVICE DEV FL OPMENT ass 


CIATION mMecting Dan Ingman and 
Colin Meliver on “Commercial Tele 
vision and the Shopkeeper 


Waldorf Hotel. 7 p.m 


ADVERTISING DIARY 


BRITISH SALES PROMOTION ASSOCIA 
TION §=6mecting iam on 
Humour in Direct Mail."" Manage 


ment House, 8 Hill Street. London 
wil 63 pm 

INSTITUTE OF PUBLIC RELASIONS visit 
to «BBC television studios, Lime 
Grove 2.30 p.m 

Wednesday, November % 

INSTITUTE OF PUBL RELATIONS 
luncheon mecting A. Everett Jones 
on “Do PRO's and advertising 
agents speak the same language 
Criterion Restaurant, W | 12.45 
pm 


NEWSPAPER soctrry half 
ing, London. 

SOUTHAMPTON PUBLICITY cLus 
luncheon meeting ee Poo! on 


vearly meet- 


My Experiences in the Foreign 
Service."’ Royal Pier Pavilion 
Restaurant. 12.45 pm 
Friday, November il 
PUBLICITY CLUB OF SHEFFIELD dinner 


and dance Royal Victoria Hotel 


MANCHESTER 


PROPRIETORS 


BORO 


ODHAMS PRESS LTD 


112 HIGH HOLBORN W.C.1. 


BIRMINGHAM 


G. t 


WATFORD 
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To take ads for 
first time 


[he Institution of Mechanica! 
Engineers has announced that for 
the first time ever The Chartered 
Mechanical Engineer is to carry 
advertisements from April, 1956. 

The Chartered Mechanical 
Engineer, the Institution's official 
journal, first appeared in January, 
1954, after the Institution had 
reviewed the presentation and 
styling of its printed material 

The journal avefages 56 pages 
of text per number with a cover 
in two colours. The circulation 
is stated to be approximatel\ 
46,000 copies per issue. 

The number of advertising 
pages will be limited to 16 to 24 
per issue, and no special positions 
will be offered. The advertise- 
ments will be carried at the begin- 
ning and end of the book. 

In charge of advertising will be 
Brigadier H. Gallagher 
Advertisement rate for one black- 
and-white full-page insertion is 
£84 ; half-page £44 ; and quarter 
page £23. 


Earlier Tie Week 


next year 


As a result of requests from 
the retail trade for an earlier Tie 
Week promotion, the Tie Manu 
facturers’ Association is to hold 
the next event from April 27 
to May 5. Both weekends will 
again be included to take advan 
tage of the Saturday's heavier 
sales. 

Retailers will be supplied with 
promotional matter and a con- 
sumer competition with prizes 
will be organised 

Haig-McAlister Ltd. have again 
been appointed to handle the 
promotion. 


© Continued from page 6 


Diploma awards 
five years would be over in 
November, when he would be 
resigning his office of the educa- 
tion committee chairman. Dur 
ing that five years he had signed 
200 diplomas of the 569 awarded 
since 1931 

He had seen in that pefiod per 
haps the most important step 
ever taken in advertising educa- 
tion—the finalising of the joint 
AA-IPA examinations. 

A vote of thanks to Mr. Moore 
was proposed by P. L. Stobo. 
chairman of the Society of 
Diploma Members of the Adver- 
tusing Association, and Mr. Thielé 
thanked G. R. Pope, chairman of 
the AA's executive committec. 
for taking the chair at the 
presentation 


FOR ENTERPRISE — 
- ORIGINALITY AND 
EFFICIENT SERVICE 


McLELLAN - DIRECTOR 
SOUTH COAST 
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naccessible 
hut receptive... 


Ore mine and quarry managers are 
busy people, you may find them in 
the forward workings or at the top 
of a cliff. The one place you can be 
sure of meeting them is in the 
advertisement pages of Mine & 
Quarry Engineering. Each month 
they comb the editorial and ad- 
vertisements for methods, ideas and 
equipment wh ch will improve the 
efficiency of their undertaking 


ine & Quarry 


E ngineering 


PRES 
“SHIPBUILDING & SHIPPING 
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OMMEN 
HANDS OFF 
ADVERTISING 


During the Budget debate in the 
House of Commons renewed 
assaults were made on adver- 


iising. 

The fact that they were from the 
floor and ill-informed in no 
way detracts from their serious- 
ness, for two speakers revived 
the proposal of a tax. 

“A wasteful use of national 
economic resources” was one 
phrase used to describe a func- 
tion which has given the con 
sumer freedom of choice 
among better, quality-guaran- 
teed products at lower prices. 


Cheap jibes 


Cheap jibes about bogus claims 
for the service of advertising to 
the community and “a scram 
ble for a limited market” were 
not effectively answered in the 
House. That may have been 
lack of opportunity, but it was 
unfortunate. 

Seven years ago Sir Stafford 
Cripps withdrew «a proposal 
that a large part of publicity 
expenditure should be calcu 
lated for Income Tax and 
accepted a voluntary = limita- 
tion. 

Apparently the austerity ( han 
cellor of 1948 was satisticd that 
the promise was kept. But now 
it is inferred that the spirit of 
that agreement has not been 
adhered to. 

Such suggestions, wherever they 
are made, call for immediate 
refutation. 


Vital role 


there are unanswerable argu- 
ments for advertising, not the 
least being the vital role it has 
to play in selling overseas. 

The man who really matters is 
the consumer. 

The purpose of business is to 
create a customer. To define 
the aim as “to make a profit” 
is to miss the essential purpose 
of management. 

National well-being in modern 
economic conditions depends 
upon a simple cycle: advertis- 
ing finds the customer, so the 
factory can produce and the 
worker gets the benefit. 

How can anyone describe that as 
“wasteful use of national re 
sources”? 

It's high time politicians stopped 
using advertising as a pawn in 
party games. 
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Talking Points 
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Gas publicity spending cut—then they 


seek ‘owt 


I'S only a week or so ago 
that the gas-men of Britain 


announced “substantial cuts” in 
advertising expenditure 

Now some of them are look 
ing around to see if they can 
get “owt for nowt.” 


At a meeting of the North 
Consultative 
Council, the chairman, Cr. Edwin 
Bayliss, said that at a meeting 
with the Minister of Fuel and 
Power he had raised the question 


Thames Gas 


of publicity for the Consultative 
Councils on the BBC and ITA 
And he reported 


The outcome was that the 


Minister has agreed that he will 


leave it to each Consultative 


Council to get what programmes 


they can on ITA, BBC tele 


ision and sound radio As 


far as the North 


we can put over to the public 


and will consult the organisa 
Nons lo see if we can gel time 
ind space We are hoping to 


vet it done free 


Ihe heading on the report 
rculated by a news agency sums 
Hoping For Free 


t up nicely 
Advertising. 


Before advertising men get too 
vorked up about this and set 
ibout the publicity men of the 
irious gas concerns, they should 
bear im mind the fact that the 
cut spending” panic edict came 


om way up above 
The betting is that the purse 
ings will soon be 


ipply operation is suffering fron 


nability to give the consumer the 
formation he requires The 
dministrators will discover that 


here is something more to adver 


tising than the selling of fires and 


rokers 


SOLD ON TV 
= ICITED 
they are to receive, too 


Patrick Henry. sales director 
Associated TeleVision, has re 


ceived one which does more than 


say the programmes are good 


Six “nightly viewers” say they 
like ITV because “your standard 
s ours.” and their spokesman 


rdds 


‘To play our part by way of 
return we have all resolved to 


Walkers 


(showcards) (itEsy 


Thames 
Council is concerned as soon 
is possible the secretary and 1 
will try to work out some idea 


loosened 
vhen it 1s found that the fuel 


testimonials 
they call them And nice 


or nowt’ 


buy product idvertised on 
Channel 9, and we are always 
telling our friends to do the 


same 

A nice boost commercial 
rV—and an indication of some 
thing that 1s often overlooked by 


the critics of the business People 
like looking at advertisements 


THE DANISH WAY 
ARD selling’? Some people 


don't like the term: others 
a) Chane , neal t 
say they cannot understand what 


means 

Well, if 5 understood by 
veryone in Britain it certainly is 
by son n Db } 

This wa demonstrated 
by an all-out eff t to sell TV and 
rV sets in Ce nhagen 

A displa of evision sets in 
ibout 0) st for two miles 
through th of the city was 
organised | LAstrabladet, the 
evening pap ssociated with 
the da P Special street 
signs Te Promenade, 
were set up. w nunicipal per 
mission, alongs e route, and 
every night the were thousands 
t “look 

The televisior lition of Eks 
trabladet ca 1! about 25,000 
nm. Of advertisements, mostly 


It was an pressive start. and 
no doubt the small Danish TV 
1udience—about 4.00 has been 


hoosted 


IGNORANCE 
i may POPT of The 
Time had the right idea 


when he advocated a get-togethe: 
with trades union chiefs. There 
s much work to be done among 
the union rank-and-file to explain 
the function of advertising 


Evidence of this ignorance is 
provided in the report of a dele 
gation sent to the USSR by the 
Union of Shop, Distributive and 
Allied Workers 

It states 

“One of the consequences of 
state-produced goods, sold at 
fixed prices at fixed points, ts 
that there is no need to adver 
tise except where consumer de 
mand for a particular produc 
has to be stimulated Lack of 
advertisements in and = around 
shops, or in the streets (except 
for national slogans) gave a 
peculiarly bare appearance 
although the saving on costs 
must be enormous.” 


If that is what the shop assist 
ants think, what about the 
miners? 


WELL PRESSED 
OURNALISTS are not always 


good advertisements for their 
publications Sartorially they 
tend to leave something to be 
desired 


But at a Motor Show dinne: at 
which Oldham, _ the batter, 
people, celebrated their 90th 
birthday, the press table gleamed 
like a beacon with white fronts 
and dinner jackets. No one had 
remembered to tell them it was 
an informal “do 


Gift for each guest was a 
remarkable advertising novelty 
a battery-fired petrol lighter in 
the shape of a car battery 


TO-MORROW’S TOPICS 


® Big changes at the top of a 
national newspaper organisa- 
tion will be announced shortly. 


@ Now that the hea scare has 
died down, challengers to the 
firmly established top brands 
of cigarettes are planning fresh 


advertising approaches. “New 
blends” may he the line in 
1956 


An intensive publicity drive is 
being planned for Empire 
citrus fruits to counteract the 
entry of American produce into 
the United Kingdom after an 
absence of several years. 

@ Plans for a new overseas trade 
fair will surprise the exhibition 
world next vear 


«>'c>\c> 


@ Campaigns for domestic oil 
heaters will develop as adver 
tising for electrical and gas 
products falls off 


Following its Hastings confer- 
ence, the Incorporated Society 
of British Advertisers is plan- 
ning energetic steps to recruit 
new members. Personal 
approach at top level is the 
method to be used. 

Shift of emphasis in Christmas 
gift marketing will follow the 
Purchase Tax increases intro 
duced in the Budget. The move 
will be away from luxury to 
wards more practical presents 
in attractive packs 


ROUND TABLE 


CENtral 4965/6/7 
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WHEN IS 


£880 


WORTH 


1,000,000? 


% WHEN you know who that million goes to 


ADVERTISER'S WEEKLY 


% WHEN you can pinpoint where, throughout 
the United Kingdom, that million is 


% WHEN you can reach that million exclustve/y 
with no competitive product or service in the 
same issue 


% WHEN you can assess in a way never before 
possible the direct reader response to your 
message 


In short, when you spend it on a page in YOURS, 
Britain’s first and only controlled circulation Family magazine 
with the guaranteed postal circulation of 1,000,000 copies. 


For full statistical information, dunmy, rate card, etc., write or telephone the General Manager, 


PERRY PRESS PRODUCTIONS LTD., STANDBROOK HOUSE, 2-5 OLD BOND STREET, LONDON, W.1. Telephone : GROsvenor 8546 (4 lines) 
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Advertising Case History—41 


Old Masters—when young— 


help current campaign 


To help boost sales of artists’ materials, Winsor & Newton Lid., who have long 
been in the field, are offering portfolios of an unusual advertisement series. 


rHeE boom in amateur: 
painting and drawing 
(which may be regarded as a 
sort of cultural offshoot of the 
“ Do-it-yourself" movement) 
allied to the enormous current 
activity relating to the graphic 
arts in advertising, has created 
a big demand for artists’ 
materials. How to tap the 
market to the full was the 
problem facing Winsor & 
Newton Lid. They are solving 
it by the operation of an 
advertising campaign which 
very much out of the ordinary 
run. 

Under the tithe “When the 
were very young: juvenilia of 
some celebrated artists 


SOUTH EASTERN 


GAZETTE 


Mead Office: MAIDSTONE 3388 00, FLEET ST. Fidet Sereet 7500 


series of advertisements are ap- 
pearing which are unique in that 
they contain hitherto unpub- 
lished early works of famous 
artists—and readers of the adver- 
tisements are given the oppor- 
tunity of sending their names and 
addresses to Winsor & Newton 
and so obtaining a complete and 
free set of the advertisements in 
portfolio form. 

Founded in 1832 by William 
Winsor, a scientist, and Henry 
Charles Newton, an artist, the 
aim was to manufacture artists’ 
materials. From the beginning 
the firm has enjoyed the patron- 
age and respect of celebrated 
artists—from Turner to Sir 


Alfred Munnings and from James 
McNeill Whistler to Sir William 
Russell Flint. 


CHATHAM 


OBSERVER 


if 
a 
= 


This advertiserne 
featured the first 
portratl tn ot 


(painted on a pie 


of old sail 
b Joshua Re 
nolds 


Ihe celebrated 
by Whistler, to be seen at the 
Tate Gallery,. was painted with 
Winsor & Newton's materials. 


‘White Girl,” 


The firm invented Chinese 
White in 1834. and claim to be 
the first to 

@put colour into porcelain 
pans (1835 

@introduce moist water 
colours (1838 

@put colours into tubes of 
glass (1840) 

@ put colours into collapsible 
tubes (1845) (although an 
American claims the inven- 
tion = simultaneously with 
Winsor & Newton) 

@ publish a list of absoiutely 
permanent artists’ colours 
(1900) 

Moreover, their artists’ brush 


tactory is the largest in the world. 
and materials from it along with 
other Winsor & Newton products 
go all over the globe 


Across t=e Atlantic 


[he scheme currently appear 


ing comprises a series of 12 whole 
page advertisements in the Artist 
and the Studio with a modified 
series in the educational press 


For the first time, Winsor & New- 
ton advertisements are appearing 
in the English Artist and the 
United States Artist simultane 
ously 

In this campaign, 14 celebrated 
artists are represented by 23 
drawings and paintings executed 
when they were children—not 
more than 15 years of age. The 
most juvenile is Landseer’s work 
at six years old 

The list also includes the work 
of Lawrence (one specimen was 
discovered in a country cottage 
and another in a country man 
sion), Wilkie (two tiny oil paint- 
ings on wood crumbling to 
pieces), Pugin (his very first 
design—carried out in writing ink 
On coarse paper), Cousins, ore. 
Doyle, Durer, Stevens, Reynolds, 
Masquerier, Cruickshank, Turner 
and Munnings (the only living 
artist in the present series), 
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Whee he, core very roung woverlne of seme cletrated artis 


The wort of S68 JOSHUA REYWOLDS. res 
at the age of 11 


This work of 
young was 
media ; 


the great when 
executed in various 
pencil, pastel, charcoal 
Chinese ink, writing ink, water 
colour, boat-builders’ paint (on 
sail-cloth), artists’ oil colours and 
silver paint 


Piece of literature 


The portfolio of 12 advertise 
ments printed from the original 
electros is an attractive piece of 
literature well worth possessing. 
the more so because specially 
written brief biographies have 
been added. A similar portfolio 
is being prepared for the adver 
tisements in the educational press 

Although the series has another 
two or three months to run, it has 
attracted wide notice, and port 
folio applications have been 
received from over 1,200 people 
in seven countries, including 
Malaya, Canada, France and the 
US The International Woo! 
Secretariat have asked permis 
sion to use the Wilkie oil painting 
featured in the series, and the 
Courier (published by the United 
Nations Educational, Scientific 
and Cultural Organisation) has 
sought to reproduce the series in 
three languages during the course 
of next year 


Much dramatic interest 


This advertisement _ series- 
which is unique both as an 
advertising campaign and a sub 
ject in art history (and one which 
teems with dramatic interest) 
was devised and written by John 
Harrison, a specialist writer on 
the staff of Winsor & Newton's 
advertising agents, T. B. Browne 
Ltd Also responsible for the 
research and final selection of the 
material, Mr. Harrison has said 
that the most difficult and at the 
same time the most thrilling part 
of the preparatory work was in 
tracking down the items. 

Occupying many months it in 
volved a correspondence of 
nearly 200 letters, the examina 


@ Continued on page /8 
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Simple mathematics prove the ever-risin influence of 


Codd HHouseheoping 


Britain’s foremost home magasine 


Yes, Good Housekeeping’s circulation is rising — but unfortunately, 

so are production costs, and we must eventually pass on some of | poise: ae 

these increases. There will be no change in advertisement rates for Good Housekeeping 

the time being, but from the March issue onwards these will go up | 33> Ashley Place, London, s.w.1 


2 Tel: victoria 6699 
by £50 per page for black-and-white and £40 for 4-colour. 


Good Housekeeping is published by: The National Magazine Company Limited. 


To a certifies sirculation of 2 0 ) “ (} 0 0 

. gddan »noreased monthly : 

fee print order of ° 0 é 4 0 a 

, and it comes *° , A am 

472,0.009 , 
a | 
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seth 
r- 
1} = 
| f 
an be er 
= 
| os From a technique 
| Board Room decisions are 11] | point of view this —=esus 
at is considered to be ‘—— 
based on sound knowledge HHI} | | se. most remark 
able drawing in the See 
: | Winsor & New a ee 
of economic trends. | Ltd. series—e por- on 
1} | trait by John James 
Masquerier at the 
T HE BANKER ..0... 
tion of over 300 drawings, and a 
visit by invita Sir Alfred 
, 3 Munnings’ Chelsea studio 
is the acknowledged authority | There was a special interest 
and excitement in wading through 
on national and international pal ach om Nar Malponae 
| , | Some of these drawings had been 
economic developments and | exhibited for sale in his father’s 
1] barbers’ shop bearing price 
financial policies. oe three 
| |} ||| | shillings each. 
} c J F itl On the market to-day their 
Directors and Executives in a || value would be anything from 


| £1,000 to £3,000 each, but the 


wide range of concerns rely petet of the levestignies Sam 


on THE BANKER for this 
information. 


Advertise in THE BANKER to 
Management For Small Traders, by 
published by Iliffe and Sons 


i} John Unett, 
Leud., 


price lls 
HE author of this 
ii professional accou 
cialising in small business 
accounts. He is the author of 
Book-keeping for Small Traders, 
Hi a useful practical book which 
explains how an efficient book- 

i] keeping system can be set up and 
1] operated in any type of small 
business This new work is a 
sequel to that book and provides 
practical information on the day 
to-day management of the busi 
ness, particularly the figure work 
Among the topics it deals with 
are handling cash at the bank 


reach high level readership. 


THE 


BANKE 


S. CORBETT, Advertisement Manager anh 


9-11, POULTRY, | 

LONDON, E.¢.2 er en a debtors _ 
||||| creditors ; recording sales ; wages 

TEL: MON 88 3 3 | and salaries ; stock control ; and 


—in the case of the small manu- 
facturing business—the control 
and recording of raw materials, 


book is a 
ant spe- 


; processing and output. The 
a : || author also discusses in con- 


—'! siderable detail the question of 


(Whee ey were wary young joentte af room cotetraned arviets 


> 6 6 Sebes OF TeTLTE 


Staff relations hints in 
| 
| 
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Neglected art works used 
| in current campaign 


. 


The work of JOHN JAMES MASQUE RIER 
at the age of 14 


ee ee here Se mene ee orem ee 


an advertising standpoint was 

that Turner was a_ regular 

customer at Winsor & New- 
ton’s old shop in Rathbone 

Place, London. 

“An astonishing fact that came 
to light as the result of this re 
search” says Mr. Harrison, “was 
that in more than one instance, 
the childhood work of the artist 
was superior to his work in adult 


life. Two examples are Doyle 
and Masquerier Conversely, 
the childhood work of Turner 


gives no hint of the stupendous 
genius to come.” 


|| guide for small traders 


making an annua! survey and 
preparing the balance sheet and 
final accounts. Finally, there is 
a useful section on staff relations 
and the problems of staff con 
trol in the small firm. 


Trades directory 


Town and County Trades Director, 
published by United Publicity Services 
Litd., price £3 3s 

HIS massive directory (run- 

ning to some 800 pages) 
covers trades in London, the pro- 
vinces and the Republic of Ire- 
land. There is also a section 
devoted to classified trades abroad 
and another to overseas hotels 

Classification is according to 
the order of the alphabet, and as 
a work of reference in the busi- 
ness directory field this must be 
an essential volume. 

As befits a book of this weight 
and significance, the binding is at 
once handsome and durable 


| % — *f 
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/he key fo successttl! 
advertising is the 

local NEwS0aper. ... 
There is nothing like 
the local newspaper to 
create and increase 
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sales! 
| SMU, ANTI, AMT, AU, ANTE, ATE, NU, NU, SME, ATI, AMET, UU, SAEZ, NEY, 
f EVENING NEWSPAPERS: Hall Daily Mail Grimsby Evening Telegraph Lincotashire Echo Evenng Sentinel: Stoke-on-Trent Derby —o* Telegraph 
Leicester Evening Mail Bristol Evening Worid South Wales Evening Post: Swansea The Citizen: Gloucester Gloucestershire Echo: Cheltenham - 
WEEKLY NEWSPAPERS: Yorkshire & Lincolnshire Times: Hull! Grimsby Saturday Telegraph Staflordsture Weekly Sentinel. Stoke-on-Trent Herald of 
Wales: Swansea Gleecester Journal Chetteabam Chronicte. 
3 R. MH. PENNEY, Advertisement Director, 163 QUEEN VICTORIA STREET, LONDON, E.C.4 FPLEBet Street 6000 
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Five men drinking after 
—‘it baffles me’ 


says COPYTASTER 


EOPLE who know about 
cosmnetic advertising often 
say that Max Factor 1s the man 


to watch. Others have their 
ups and down, apparently, but 
his is consistently good. But if 
you ask them what ts good 
about it they hum and haw 
and give only the vaguest 
answers. 

The copy” 

It is good sound stuff, enthus 
astic but never raving N 
certainly has no unique appr« 
or style that stamps it unmistak 


ably as Max Factor’s and his 
alone. 

The art work? 

Oh, that's quite straightforward 
stuff, though n always f 
that unusual! care has been take 
with the model's clothes and hau 
style and accessories to make 
sure they are wt “ 
readers consider good and up 
date. [he typography is sensible 
easy to read, with a prope 
derstanding of the value f 


white space 


All this can be said of other 
cosmetic advertisements, but 
there is apparently something 
else as well—something that 
nobody finds it easy to explain. 


Hesitantly (for I know le of 
these things), I suggest that an 
almost imperceptible air con 
fidence and authority is the clue 


that, and perhaps also a certain 
restraint in the use of adjectives 


Use of adjectives 


Women copywriters—and men 
who are supposed to write good 
feminine copy have a way of 
ladling out adjectives with con- 
siderably more generosity than 
discrimination, and | think that 
the consumer often finds they 
need a pinch of salt. 

I do not know whether the 
experts would consider this half- 
page to be up to Max Factor’s 
usual standard, but I certainly 
find it very baffling. One expert 
says that such advertising should 
be judged by the emotions rather 
than one’s brains, but perhaps I 
am too old for that—all passion 
spent, 

Because it is bound to suffer 
a good deal by reduction in size 
I must explain that the rectangu- 
lar picture at the top shows five 
young men sitting up at the bar 
of a public house and looking 


20 


Review of Advertising 


round at the girl with the pron 
nent eyebrows. 

They are all in exactly the 
same position, like chorus boys, 
and apparently they are drinking 
ut of hours, for the pub ts in 
gloomiest of dim religious 
ghts—so gloomy that I may be 

guessing that each of the 

ing men holds a cigar between 
the first and second fingers of his 
left hand. The whole thing is 
as insincere as a crying crocodile 


the 


Not greatly noticed 
What's going on behind their 
ks? Creme Puff, ! 

says the copywriter, 


of course 
and | asked 


myself how many women will 
even notice—let alone enjoy—the 
fouble meaning of “going on.” 


If | were a woman I should be 
too busy sympathising with 
the poor girl whose toilet is 
being so carefully scrutinised by 
chorus. 
“Yes, CREME 
»oing on everywhere. For here 
a make-up that veils tiny 
lines instantly—can't dry your 
in—can't absorb natural skin 
moisture. Get under the spell 
of fabulous CREME PUFF to- 
day.” 
That's the copy—except for a 


PUFF is 


cu er rrie 
pany na 
nea sh 
ti a eri 
‘ hi tf 
taster belie 
be first rate 
Page <a 
line in what 
point type 


“GUARANTEE 


PUFF and 
directions 


use ace 


I 


if 


What's going on behind their back. ? 
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hours 


if | could only keep Mink 
out of my mind... 


be four 

base : 
CREME 
ding to 
don't agree 


take t« 
at the 
Bu 


you 


In the view of Copytaster, much more emphasis should have been 


given to the very last line of this advertisement 
size it was barely visible as a refund offer. 


Even at half-page 


lovelier than ever 
before the very first time you use 
it, simply return the unused 
portion to Max Factor for 
full refund.” 

Presumably 


that you look 


is a reason 
for printing this in almost 
wnvisible type—and, incidentally, 
in such a long line that it is even 
inore difficult to read. The adver 
tiser may have found that women 
are somewhat unscrupulous about 
buying cosmetics and then claim- 
ing a refund, although with 
other types of product the returns 
are usually negligible. 

But I can see no sense in this 
shilly-shallying approach. If 
the offer is worth saying at all 
it is worth saying—well, at 
least audibly and perhaps even 
a little louder than that. At 
present the advertiser is prac- 
tically whispering to himself. 
If this were an advertisement 

for anything except cosmetics | 
would say that it is wrong for 
two reasons : 

@ it is likely to be noticed by 
more men than women (that 
pub !) 

@ The picture is so theatrical 
and insincere that no normal! 
woman will imagine herself 
in such circumstances 

Where beauty is concerned all 
@ Continued on page 22 
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Southam Newspapers reach a 
$1,600,000,000 


market in (ANaD | 


In Canada no one magazine or newspaper p: ves complete national coverage 


—cities are sometimes hundreds of miles a 
is spread over a long, narrow fringe along t! 
is business to be had, and markets to be reac! 

The 7 Southam Newspapers offer you more th 
daily in areas where last year more than one thx 
hundred million retail dollars were spent. More 
Southam Newspapers offer you local newspapers 

with a long record of loyal and intensely interested 


1 the population 
uthern border Yet there 


1, $00,000 readers 


readers 
To do business in Canada you certainly cannot overlook newspapers 


—and to reach a $1,600,000,000 market you need the 7 Southam Newspapers 


Write for market information to 


F. A. SMYTH, 34-40 LUDGATE HILL, LONDON, E.C. 4, TELEPHONE: CITY 2784 
He will be pleased to send you our free booklet emportant whether 
you sell now in Canada,or hope to do s0. 


THE HAMILTON SPECTATOR, THE WINWNIPEX 


you get ACTION when you advertise in tHe oTrawa crTizeN, 
TRIBUNE, THE EDMONTON JOURNAL, THE MEDICINE HAT NEWS, THE CALGARY HERALD, THE VANCOUVER PROVINCE 


SOUTHAM NEWSPAPERS 
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Copytaster discovers a 
collectors’ 


women behave irrationally, how- 
ever, and this may be a very good 
advertisement 

If it is, I had better get back 
into my depth and finish the 
booklet I was writing about 
fractional horse-power electric 
motors for “Beauty” deep 
by far for me 


Saving one from 
oblivion 


m8 too 


From TIME to time I me 
across an advertisement so 
remarkable that | cannot bear to 
let it flutter by into oblivion 
Even although it speaks for itself 
and calls for no comment of 
mine I have to net it and 
pin it down in these ns 
as a collectors’ piece f lt 
see (see reproduction on page 20) 

In this instance it is r ust 
one advertisement. but a cam 


paign for the National Fur Com 


pany, and I propose to show you 
one advertisement and give 
the copy of another Betwee 


them they show the 
dilemma that faces a copywriter 
when his “product” has a ng 
cumbersome name 

Both advertisements a about 
a woman who is 
mink but the one 
by far the most ar 


rather neat!y 


rear g <« 
we show ha 


resting 


piece 


graph—a beautiful study The 
copy is a delight to read except 
for a slightly unnatural phrase 
about “the finer things of life” 


the second paragraph 
a very big But with a very 


But 


” 


- 


big B—it nowhere mentions the 
advertiser's name 
If the copywriter believes 
that most or even many of his 
readers will have the name 
implanted in their memorice 
after one glance at the discreet 
line below the photograph he 
will have a hurtful surprise one 
of these days. 
But what happens if the adver- 
tiser’s name is brought right into 


Presenting a new paper mill | 


The much-looked-at windows of the New South ¥ Government 
fices in the Strand, London, W.C.2, have lat feu the new 
paper mill project for Wiggins Teape and Wm. N p Litd., in 


that State 


Foster Cy SNIGNAC 
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the copy as in the second adver- 
tisement ? 

The glittering magic is lost 
at least somewhat tarnished 
and the copy becomes a little less 
than natural From the copy- 
writer's point of view, some of the 
joy and pride in the job just dis- 
ippears. But although I hate to 
say it, I must tell him that he 
has a better advertisement, and 
not one reader in a thousand will 
even subesuncioutls feel any loss 
of naturalness when the name 
appears 

The magic dwindles 

Now listen carefully 
whether you agree 

“I mustn't think about Mink . . . 


I can make do 


vr 


and see 


with a much 


cheaper fur One doesn't 
nave f Possess thé loveliest 
things on earth 
They say if takes inree 

weeks to make a Mink coat 
and eight fo 10 miles of 
thread 

“Being enveloped n at 
precious softness isn't every 
thing 

“And I should have to be a 


wonderful person to deserve tt 
Sapphire, Royal Pastel. 
Silverblu amazing to think 
that Mink is actually bred in 
those lovely mutation 
. not all the time 
National Fur Company were to 
sen "he their ‘Lady nto Mini 
booklet, | could just run 
through it 


@ Continued on page 24 


PARTNERS 


This poster, with a national coverage in 16, 32, and 48 sheet positions, is 
the first of a series by Savignac commissioned by Lambe & Robinson 


Ltd., 


ADVERTISER'S WREKI Y 


on behalf of Thomas Hedley & Co. Ltd., Newcastle-upon-Tyne 


ARTIST PARTNERS 


44a Dover Street London, W.1. nrp seai 
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Services for 
Advertisers and 
Agents 


Sample and Circular Distribution 


House-to-house distribution of samples and circulars is highly organised. We have a very 
large staff continuously employed throughout the country. On average over 2,500 field staff 
are employed each week. Distributors operate in teams of five, four women distributors and 
one full-time supervisor with a car. Over every ten teams there is an inspector, and over the 
inspector a chief inspector. In addition, our own research staff make further checks on 
distributions. 

We have mapped every town in the country and these maps include full details of all new 
property, probably the only complete record in the country. All staff are fully insured, 
including a special car insurance for the supervisor, to cover business use and the carrying of 
samples. Average distribution is 11,000 per team per week and we cin cover all the towns of 
the country in just over four weeks. 

House-to-house distribution has many uses. It can be used for mass distribution of 
literature or samples at low cost. It can be used in small areas for ‘est selling schemes and 
product reactions. I\ can be used to support retailers round their c.istomer area—and there 
are many other uses. 

it can be selective according to class or such groups as houses wit! zardens or garages 
If you consider house-to-house distribution of samples or circulars 0) value to you, write 
for our comprehensive booklet. If you want advice, we have more kn wledge of sampling 
and its effect than anyone else in the country. 


Market and Consumer Research 


A Census of Distribution Consumer Panels for Product Testing 
We offer a simple and quick method of checking PY gi Ae ru 
distribution in any part of the country. The stocking We have five consumer pancis, cach of 500 housewives 


of the product is checked by actual purchase and the representing the mass market classes B, C and D 


information obtained reveals :-— 

a) Percentage of shops in stock ; 

(6) Percentage of shops out of stock ; 

(c) Percentage of shops not stocking ; 

(d) Percentage of shops who have ceased to stock. 
The information is obtained very quickly and the cost 
is £30 per 100 calls on grocers and {35 per 100 calls 
on hardware retailers, chemists and others, exclusive 
of cost of purchase of product. 


Commissioned Research 
We have a large field force of trained investigators in 


all parts of the country. We can undertake national 
research on any scale. 


Research through these pancls is operated on a regional 
or national basis and are ideal for obtaining quick 
reactions to problems concerning products. The basic 
cost per research per panel is {75 


Commercial TV Panel 


We are able to offer a pancl of over 500 commercial 
TV viewers spread over the entire London Commercial 
TV areca, and duly stratified into income groups, 
houscholds with children, etc. It can be used for 
detailed research or for spot check on specific pro- 
gramme reception 


Fuller details of these services are given in our booklet 
** Research Facilities”’ and a copy will be sent to you on request 


CIRCULAR DISTRIBUTORS LTD 


+ CONSUMER RESEARCH 


LONDON SALES OFFICE: 54 GT. MARLBOROUGH ST. W.!. GERRARD 0068 
HEAD OFFICE: GLEN ISLAND, MAIDENHEAD. MAIDENHEAD 1120 


= 


Twenty-four per cent. of Sunday 


Vew spaper adult readers in 


BIRMINGHAM 


are readers of the 


Sunday Mercury 


Research Sery -vs’' Survey of the population 


within a radius of 10 miles of the centre of 


Birmingham shows the following Sunday 


Newspaper adult readership 


News of the World 
Sunday Pictorial 

The People 

SUNDAY MERCURY 
Next Sunday Newspaper 


47% 
0%, 
34%, 
24° 
18%, 


Sunday Mercury 


BIRMINGHAM’S OWN SUNDAY NEWSPAPER 
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Copy for a shipping line 
that breathes ‘character’ 


Thev sa f full of very 
teresting facts about ail the 
of Mink, from 
wild to mutatior 


1 mustn't 


; . 
different tvpes 


. j 
rmay i 


That seems very splendid copy 


decd 1 me 
It ather w ful, don't 
u think, thal writer who 
in produce s gic should 
ind a chent wit nagination 
and courage to p hit. “How 
1 and great times are 
now! 


The style is 
different 


By marry ct | have come 


cross an cx t example of 
good copyw an entirely 
different st 

One can < s what has 
prompted the P A to base its 
westige Campaig personal: 
ties, but I Y t has found 
that the ma passengers 
n liners only ' yne (single 
or return) v T their ves 

The great g lines 
Cunard Whit Orient Line 


and so fort? 
to their owne 
names to the 


ean sO much 
¢ nothing but 


Those mysterious initials 


Even wil railways 
stionalised ple know 
ore apout r ences mn 
cn act< hetw Western 
and the Sout } n than 
they know of t P & ©, and the 
Union Castie, et intil now 
the shipping ad t nts have 
done tlic to dis 


tinguish then 
Now, instead of two mys- 
terious initials, the P & O 
seems set on the way to becom- 
ing in the public's eye a living 
organisation with a character 
of its own. And if the young 
woman in this advertisement is 
a fair sample of what is to 
follow I prophesy a large com- 
pany of constant readers for 
the series—constant readers 
who will be less ready to listen 
to the siren song of the air- 
lines when the day comes to 
pack their bags and go over- 
seas. 
There is pust one grouse to be 
put up 
The copy begins very well in 
the second person What a 
charming smile! May 1 have six 
tuppeny hapny stamps, two 
four pennies and a shilling one ? 
But there comes an embarrassing 
moment—the pay-off, so to 
speak-—-when the copy could no 
longer by any stretch of the 
imagination be the words of a 
passenger, and an anonymous 
speaker still using the second 
person, tells the stenographer not 
only her own name, but what 
she thinks about the P & O 
you are Miss D W. 


TO GET TO HER OFFICE 
SHE GOES TO SEA 


In Copytasters opinion this 
advertisement contains good copy 
in a quite different style 


Macaire, stenographer aboard 
the P & O steamship CHUSAN 
You are young, vou are trained 
love vour life and the people 
vou meet. Whats more, vou are 
proud to know that the ship 
needs vou ay 

That sort of thing may be al! 
right in the valedictory speech on 
the campus of an American 
University, or even the last plea 
of a baseball coach before the 
team goes on the field. But | 
think that in this country i 
sounds wrong and embarrassing 

But that is a detail in a finely 
conceived campaign 


vou 


Layton Awards book 


GATHERED TOOETHER into one 
volume are 100 advertisements 
selected by the judges as repre- 
senting the 20 best in each 
category of entries for the 
competition initiated by C. & E 
Layton Ltd., last year. The book 
s published by the World's Press 
News Publishing Co., Ltd., at 25s 

The best examples of the use 
of the graphic arts in British 
letterpress advertising are to be 
found on the pages of this book 
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NEW YEAR NUMBER 
Published January, 1956 


Press date for ordinary advertisements, December 8 


TEMPLE PRESS LIMITED, BOWLING GREEN LANE, LONDON, E.C.1. 


TERMINUS 3636 
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Legal Queries Answered 


NOVEMBER 4, 1955 


How to avoid copyright trouble 


on commercial television 


A NUMBER of subsidiary, 
but nevertheless highly 
important, legal problems arise 
from the development of com- 
mercial television in _ this 
country 


One of the urgent necessities 
in all branches of advertising is to 
know what your competitors are 
doing. In the field of press adver- 
tising this is not difficult—a sub- 
scription to the Statistical Review 
supplies the information In 
poster advertising, there is in the 
field quite an army of inspectors 
employed both by agencies and 
by contractors who check up on 
the amount of advertising put 
out by different firms. They may 
not be able to supply a report 
complete in every detail, but it 
is near enough for practical pur 
poses 

With television there are 
various methods available but 


By OUR LEGAL CORRESPONDENT 


some advertisers may be 
tempted to put the commercial 
on permanent record so that 
it can be played back and 
examined at leisure. 


It ought to be remembered, 
however, that the very making of 
this permanent record in itself is 
an infringement of copyright. The 
Copyright Act of 1911 says that 
for the purposes of the Act, 
‘copyright” means the sole right 
to produce or reproduce the work 
or any substantial part thereof in 
any material form whatsoever; 
and shall include the sole right 
nero in the case of literary, 
dramatic or musical work, to 
make any record, perforated roll, 
cinematograph film, or other con- 
trivance by means of which the 
work may be mechanically per 


joining int 7 
worked most 
Houses an 


drawing was 


ATS: OOD Trek ore serena 


3 yea ‘elgian who served with 

n England from 1942-46. 
Nou his country, and since 
ynal Artists in 1947 has 
mportant Publishing 
Advertising Agencies. This 
commissioned by Napper, 


Stinton, Woolley, Ltd., for Plymouth Gin. 


“seo 


formed and delivered 

There can be no doubt about 
the taking down of an advertise- 
ment (which can be a literary, 
dramatic or musical work, and 
possibly have at least two of 
these qualities) on a recording 
tape, is in itself a breach of the 
copyright of the “author”’—and 
as we shall see in a moment, 
there may be more than one 
“author.” 


" » Act of recording 


It is, however, not necessary 
that there should be a 
performance of what is on the 
tape recorder itself. The act of 
making the recording constitutes 
an infringement 


Technically and legally 


speaking, therefore, if anyone 


FA. LAURENT OF INTERNATIONAL ARTISTS 


Our Legal Correspondent, 
a barrister who specialises 
in advertising law, answers a 
selection of queries received 
from readers. 

Readers are invited to send 
their problems, which will be 
treated in strict confidence. 

Replies will be forwarded 
by letter, without delay, to 
correspondents concerned. 

Neither the Editor nor 
our legal correspondent can 
accept any liability for the 
opinions ex 


wishes to make a record of a 
broadcast advertisement either 
on a record or a tape, the 
permission of the broadcasting 
agency should be obtained, 
and it may be that the permis 
sion of the “author” also 
@ Continued on page 28 
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At this desk sits the head of a huge concern. He is 

the man who has the ultimate say in every big decision. 
The man you must convince if you want his firm 

to buy your plant. But the man at the top is hard to see, 
so how does he get to know what you have to offer him? 


If he is in the engineering world, he keeps in touch with th 

by reading Machinery Market. In particular he reads the 
advertisements. Machinery Market is the commercial engin: ri: 
journal. The man who has to buy machinery turns to it as a 

matter of course. If you have machinery to sell (new or second hand) 
the right man will know about it if you advertise in Machinery Market. 


MACHINERY MARKET 


THE commercial engineering journal 


Every form of manufacture is covered by 
Machinery Market—all who use or need 

/ pd machinery and engineering material. A 
1/- eve ry friday supplement is published each week yn 

/ taining an immense selection of plant for 
sale, wanted and for auction. An annua! 
subscription of 55/- includes the Machinery 
Market Trades Index 


THE MACHINERY MARKET 
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How to get 


your share of the 
BOOMING U.S. MARKET 


American Industry is now at the highest point of 
production in history—and is still climbing. Not only is 
this expanding market bigger in size. Its consumption 
and capital equipment replacement rate is, per capita, 
far greater too. 


Even a fraction of this market could represent a 
substantial business for you. 


So if your product is being sold, or can be sold, to 
American business and industry, your prospects have 
never been brighter than they are now—IF you go about 
it the right way. 


For in America goods are not so much bought as 

SOLD—this means that sales and distribution must be 

backed by consistent and aggressive advertising in those 

| business publications which your customers read. In 

America business publication advertising automatically 
means McGraw-Hill. 


‘ McGraw-Hill is the leading publisher in the United 
} States of business and technical journals—34 in all— 
covering practically every field of industrial endeavour. 
And every journal is by far the leading one in its field— 
with many tens of thousands of subscribers who BUY 
through its pages. But McGraw-Hill’s service does not 
end there. It also offers vital information—such as the 
market potential for your product . . . how to go about 


establishing your sales and distribution organisation and 
sO On. 


So why not have one of the London McGraw-Hill men 

show how you can gear your sales programme to today’s 

2 opportunities ? He has access to a wealth of specific 

, and helpful data on your product market. His job is 

i to make it freely available to you. Write or phone today. 

: No obligation, of course. If you would like additional 

evidence on the long term outlook for business write for 

a free copy of “ The American Economy . . . Prospects 
for Growth.” 


McGRAW-HILL 


PUBLISHING COMPANY LTD. 


93 Farringdon Street, 
London, E.C.4. 


Telephone : CENtra! 091! 
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Possibility of new rules 


concerning copyright 


ought to be obtained, unless, of 

course, the author has sur- 

rendered his rights to the 
broadcasting agency. 

Apart from the making of the 
record itself being an infringe- 
ment, the public performance of 
the record constitutes another in- 
fringement. The word “public” 
must be liberally interpreted. If. 
for instance, an advertising 
agency, having made a record of 
the broadcast, plays it to a 
number of his clients, that is 
probably a big enough audience 
to be caught by the Act, for “per- 
formance” is defined as meaning 
any acoustic representation of a 
work . including such a repre- 
sentation made by means of any 
mechanical instrument.” 


Definition of term 


The word “literary,” of course, 
s broad enough to cover prac- 
tically all advertisements, except- 
ing those which are _ but 
slogans, or a few commonplace 
phrases or words strung together. 
Certainly most, ‘f not all, of the 
commercials now being broadcast 
are works which are literary, 
dramatic or musical. 

Of course, it must be remem- 


bered that the “author” of the 
advertisement is also protected by 
the Act. The advertising agent 
who prepares an advertisement 


and buys space on television is 
just as much protected as if his 


advertisement appears in the 
press or on a poster. An adver- 
tising agent may have strong 


objections to another advertising 
agent, or an independent organ- 
isation, making a permanent 
record of his televised advertise- 
ment, and then selling it as ser- 
vice, or part of a service to other 
advertising agents, or advertisers. 
Even if his objection Is en- 
tirely unreasonabie (and it may 
not be) that is not the issue. 

His work is protected by the 

Act and his rights should be 

respected. 

So far we have been consider- 
ing only the process of making 
sound programme records—that 
is, the spoken parts of the tele- 
vised advertisement. The same 
principles operate, of course, so 
far as the visual parts of the 
advertisement are concerned. 


Copying the film 


If the advertisement is televised 
from a film, and that film is 
copied by the making of another 
film from the television, or the 
taking of photographs, then 
obviously there is a breach of 
copyright. A film, as everyone 
knows, is no more than a series 
of photographs, and to photo- 


graph, or copy in any way, 
another photograph, is un- 
doubtedly an infringement of 
rights. 


The position may be slightly 


different in 


cases where 
advertisement 


or other  pro- 
gramme—is a “live” broadcast 

What is the position of a 
person who takes a photograph 
of a “live” broadcast from the 
screen and uses the photograph, 
say, for commercial purposes? 

In effect, there is little difference 
between a “live” broadcast and a 


the 


recorded broadcast. If the 
advertisement consists of a little 
sketch, or demonstration (for 


example, in the way of a recipe), 
obviously the writer of the sketch 
(or his employer, which will be 
either an advertising agency or 
an advertiser) will possess a copy- 
right and would probably object 
very vigorously if it should be 
copied by a competitor. And, of 
corse, the programme contractor 
would also have his rights. 

A difficulty arises from the 
televising of material which in 
itself is not copyright—for 
imstance, a boat-race. “Tele- 
vision,” says one authority, “can- 
not be an infringement of copy- 
right unless there is a copyright 
work involved. Consequently, 
television of sporting events can- 
not, it is thought, involve any 
infringement : television, in these 
circumstances, amounts to no 
more than providing the public 
with an electrical telescope and 
would appear neither to create 
nor to infringe any right in which 
copyright can subsist.” 

New steps likely 

A Bill to deal with this situa- 
tion was introduced in the last 
Parliament, but never reached the 
Statute book. It is understood 
that the government intend to 
introduce a new and comprehen- 
sive copyright measure in the 
present sessions which will cover 
these points. 

The present position, in so far 
as the “commercials” on Inde- 
pendent Television Authority 
programmes are concerned is 
quite clear. The copyright is 
vested in at least one other person 
or company, and in one form or 
another, may be vested in two 
or three different persons. 


Laws for road 


Road Transport Law, by L. D 
Kitchin, revised by E. K. Wenlock, of 
Motor Transport and Bus and Coach 
published for Motor Transport by liitfe 
& Sons Ltd.. price 10s. 6d 

HIS edition (the 10th) incor 

porates the important altera- 
tions in law brought about by the 
new Construction and Use Regu- 
lations, as well as all other 
changes in legislation affecting 
manufacturers and operators of 
goods and public service vehicles. 

The purpose of the book is to 
enable the layman easily to under- 
stand the various acts and regula- 
tions affecting the construction, 
equipment and operation of 
vehicles. 
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NO MOTORING CAMPAIGN 


can be complete without 
including 


having a combined monthly circulation 
of over |00,000 


AUSTIN MAGAZINE MOTORING 
Which caters particularly for all Of special interest to owners 
AUSTIN owners. of MORRIS, WOLSELEY, M.G., 


Monthly 6d. and RILEY cars. Monthly 9d. 


Obtainable at all Booksellers, Bookstalls, and Newsagents, 
they are read by motorists who have more than an ordinary 
interest in their cars. 


SPECIMEN COPIES AND RATE CARDS FROM 


89 The 


iii 


Austin Motor Company Ltd. 
Magazine Department. 


CHELTENHAM Phone 52733 


Motoring 


Promenade, Cowley, 


OXFORD Phone 77777 


The Nuffield Organisation, 
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Site 


Mobo Solecd Fei 


*% Allows your message to be seen 


where no other poster sites are 
available. 


% Provides an invaluable addition 
to all outdoor advertising campaigns. 


% Cheapest solus poster sites, on a 
country wide basis. 


*% Large or Small, Local or National 
campaigns equally effective. 


Ring CHAncery 6677 


T. B. LAWRENCE LIMITED 


3 & 4 Clement’s Inn, London, W.C.2. 


THE ORIGINATORS OF VAN POSTER ADVERTISING 


‘TH. 14 
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At the “Bury Free Press” stand at the recent Bury Town Fair. In 


the centre (light 


‘) is L. Covell, advertisement manager of the West 


Suffolk group of vspapers, who sold 500 inches of space in the 
. 


Wide 


aper's supplement on the Fair. 


‘anging supplement 


appeals to NE homelovers 


WV INTER, ‘00. can yield its 
joys. This 


vas the theme 

of a 32-page Cosy Home 

supplement, pu ved by the 
Newcastle Journ 

Generously su; ted by ad- 

vertisers, the supr nt ranged 

from the latest trer in house 


WILTON EVAN 


design to gadgets for achelors 
Hard on the hee this magni- 
ficent effort came the Newcastle 
Journal's supplements covering 
all aspects of the agricultural in- 


dustry and the motoring supple- 
ment, which coincided with the 
opening of the Motor Show 


* * > 


GREEN was the colour of 
paper chosen for an agricultural 
review issued by the Peter- 
borough Citizen and Advertiser 
The title was set in reverse on a 
picture of the rolling country- 
side which spanned a full seven 
columns, and the _ ecight-page 
supplement contained some good 
local news stories and features. 

A number of the advertisers, 
too, gave their message a local 
slant. The Red Hal! at Bourne, 
a famous Lincolnshire landmark 
reputed to be connected with the 
Gunpowder Plot, was featured 
by a fertiliser firm who claimed 
that modern times had brought 


the locality another reputation— 
for fertilisers ! 


és = a 
Who was first ? 

HICH was the first 

evening or other news- 
paper to issue an audited cer- 
tificate of its net sales? Tillot- 
sons Newspapers Ltd., think 
they have the right to make 
this claim for the Bolton 
Evening News, a copy of 
which, dated March 30, 1871 
has recently come to light 
under the floor boards of an 
old mill. 

This issue of the Bolton 
Evenine News (then in its 
fifth year of publication) gives 
a certificate signed by Turner 
& Newton, stating the Bolton 
Evenine News had a sale of 
2,007,185 in 308 issues, an 
average of 6,516 copies per 
day. To-day this figure has 
risen to a net certified sale of 
86,197, exclusive of unsold, 
free and voucher copies. 

The practice of publishing 
its audited circulation figures 
annually (which Tillotsons 
Newspapers Ltd. began in 
1933 when it joined the Audit 
Bureau of Circulations, re- 
cently formed by advertisers, 
agents and publishers) has 
gained the full confidence of 
its readers and advertisers, 
and, in keeping with its pro- 
gressive policy, it is to-day 
expanding both its circulation 
area and its sales. 

Similarly, the sale of the 
Lancashire Journal Series. 
which is also a member of the 
Audit Bureau of Circulations 
Ltd., shows a net figure for 
the year 1954 of 85,576 copies 
weekly. 
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Where every name counts... 


In a selective direct mail campaign every 
name counts. We at U.D.M.S. believe 
that only by advertising to the general 
| public can we obtain the information we 
require. 
One of our current general advertise- 
ments is featured on the right. 
: If you have a problem which demands 
complete coverage why not get in 
touch with us. 


Bs a Send now for a copy o ur latest issue of nr Are you , 
. UNIVERSAL DIGEST, vill prove to be a prolesionss 
source of useful information in pect of facts and Particle 


figures regarding selected lists, «tings, etc., and a 
summary of exactly how the UN!! ERSAL DIRECT 
MAIL SERVICE can be of use ! mu... . Send it to 


Distinctive - 
markings 47 


Even the wildest savage 


r ; ha versatile material that it car 


roduce many ingenious effect: 


realises the value of distinc- eparation drawings for ordinary 
tive designs and markings. inoes eal ci lnnetentlh 

in industry similar import- , ere 

ance is attached to the brand UNE BNE WEEN CrOWINGS I ENS OF More 


marking or trade marking of colours with the certainty of perfect register 
an endless variety of products. 
Butchers Transfers are ideal for this 
purpose—economical in cost, easy to apply, 
and permanent in use. 

Whatever your requirements, from 
large transfers for transport vehicles 
to the smallest trademark design, you 
could mot do better than to ask 
BUTCHERS. 


saving many hours of process time 


Send for a sample of this modern transparency 


for yourself 


DRAFTING CARD Sole Distributors 
The newest ad to fine dreughtsman- H. STERN 


hip Perfect for airbrush work, pen e 
: CRAVEN HOUSE 
Write to Dept. A322 ALD. Approved pencil Dimensonally stable for 1 KINGSWAY 
‘a jo 
J.H. BUTCHER & Co., Ltd., Solito Works, Moseley Rd., Birmingham, 12 eccursce work. Send for taut sample LONDON, WC2 


Tel : Calthorpe 2612/3. Grams : “* Solito " Birmingham. Tel MOL 6086 
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With the Astral Arts Group you 
deal with one organisation, one 
contact for all your Sales Promotion 
requirements. Our complete service 
ensures co-ordination from first 
designs to final production. 


No other organisation in this 
country offers such a comprehen- 
sive service for the creative design 
and complete production of any 
form of Sales Literature, Point of 
Sale, or Dealer Display. 

We should welcome the opportunity 
of handling your next creative 
Sales Promotion project. 


For further details of our design, 
art, photographic, copy, printing 
and display service, please contact: 
THE ASTRAL ARTS GROUP LTD 
171 New Bond Street, London, W.1 
GROsvenor 8711 (10 lines) 
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Typography in Advertising 


How to avoid the danger 


of being too clever 


TIYHERE is such a thing as 
being too clever. 

The job of advertising is to put 
over a message—a visual message 
so far as press advertising 1s con- 
cerned—and if it fails to do this 
it is not doing that job. 

When I looked at the Marmite 
advertisement shown here I read 
the top word as “Oast” and 
naturally thought it had some- 


thing to do with beer. 

Far fetched” 

Not so 

One glimpse in advertise- 
ment only in the mass of printed 
matter on a newspaper page and 
first impression unt. Imme- 


diately afterwards ji did see that 
the word was “Toast.” To hit 
the eve the designers of this 
advertisement should have had 
the whole w good and black. 


Completely undistinguished 


One canr e taken with 
the hand let » used in this 
Marmite iter s completely 


undistinguished and could have 
been replaced vell-designed 
script type such as Amsterdam 
Typefounder’s Studio or the 
Bauer Cartoon preferably 
Studio bold. One supposes that 


the criss-cross capital “T” 1s 
meant to remind us of a toasting 
fork, but to my eve it at first sug 
gested a evision aerial, 


ee ee ee Bee er Mee me Rages Breet deneee + 


Lett 
unconventional letterin 


ge. Right 


By ROGER DARCY 


MARMITE 
pt ents WD 


The whole of the word “Toast,” 
thinks Roger Darcy, should have 
heen black 


There is nothing against 
using such unconventional 
lettering. But it should be con- 
sistent and I suggest that the 


@ Continued on page 4 


HEAL’S SST 


—_—— 
Pe net ee ene | hee tnd 
) seme 5 ew Cees vere a fees 
ad oe a 
ee 2 oon ) meng, Rome 


oo 


1 
! 
' 
' 
i 
! 
| 
| 
| 
! 
i 


ti 


ae 


j 


Roger Darcey believes that the Jaever people know how to use 


The Heal's advertisement, he thinks 


s a model of its hind 
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176'x 2 IN SCOTLAND T¢ 


q The adaptation of Scottish bus side spaces to conform with 4 ae 
the dimensions of those on other British Transport buses “HEESEEAIE 
makes this valuable position an even more economical 
medium for your sales message. Now the same-sized poster 
can do its job on both sides of the Border. 


| BRITISH TRANSPORT ADVERTISING 
1 


\ 
FULL DETAILS OF ALL BRITISH TRANSPORT SITES FROM W/ 


COMMERCIAL ADVERTISING OFFICER, British Transport Commission / 
Cranbourn Chambers, Leicester Square Station. London. W.C.? ga \ , wa 
Telephone: TEMple Bar 3490 se 


ADVERTISEMENT MANAGER (SCOTLAND), British Transport Commission, 
7 Castle Terrace, Edinburgh | Telephone: FOUntainbridge $222 
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A furniture advertisement that was 


a typographical model of its kind 


Soap Gunma tees Sew to Sp 


The word Jaeger in their recent 
advertisement not only stands out 
but is impressed upon the mind 
as a trade word. Its bolder, 
brush drawn strokes are so much 


LITyUNVIL Ly 
choice to ease 
your chores! 


aii 


6... DN VUNOI LL 


ftow CO-Grtearive serrate creer wwnee 

Roger Darcy's views about this 

advertisement were € the ‘ype 
faces 


MIAH 


more attractive than any thin 
lines could be. It is a simple but 
effective announcement of a new 
sweater and uses a simple but 
effective body face—Gill sans 
medium, the line at the foot being 
in italic. 


One must, however, be a trifle 
puzzled about the capital “J” in 
the word “Jester.” It looks a bit 
pallid and weak— in fact, as if it 
was a wrong fount. Maybe it is 
only the printing. 


One below standard 


Talking of printing, I am afraid 
that the Olivetti advertisement 
which appeared recently in one of 
our famous nationals is below 
standard. It was a very poor 
piece of type production. How- 
ever, I am not sure that the news- 
paper is entirely guilty, because 
the advertisement looked as 
though it had been reproduced 
from a very worn plate The 
grot type is not very attractive at 
the best of times, but when it is 
worn it looks horrid. The sharp 
lines go and in the particular 
nstance I have in mind the small 
sizes had filled in. There have 
been many admirers of Olivetti's 
advertising but this example I am 


writing about may make them 
think twice. 

Very different was a sharply 
printed advertisement for Heal’s, 
which I think is a model of its 
kind. First of all the illustration 
of a modern chair in line has 
been excellently drawn and repro- 
duced. The main line in Perpetua 
italic is sharp, and so also js the 
text in Times. Even the very 
small sizes of type the coupon 
are quite clear, and the whole 
advertisement serves its purpose 


admirably, although it is without 
pretensions 
My feelings about the Co- 


operative advertisement for In- 
vincible electrical appliances were 
(like its type faces) mixed. I 
liked what one takes to be a ver- 


sion of Thorne Shaded for the 
trade name, although a little 
more white space could have 
been left on the & erifs of the 
“1,” which have not printed very 


well. But the use of Grotesque 
for the second line was not well 


done (nor that needless exclama- 
tion mark). The grot goes badly 
with the Plantin the text and 
the Gill sans | iter on. The 
line in Grotesg in eye-sore, 
apart from being meaningless, 
from a grammatical point of 
view. The advertisement also 
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A WOMAN DOCTOR 
WROTE RECENTLY: 


‘Guinness 
helps the 
doctor and 
cheers the 
patient 


—_ “Thank you for all your healing 
qualines Thank you for rurmung 8 
é@ull meal int a banquet Thesk 
you for the tte fhp the Guinness 
fairy gives. ix helps the doctor. 
th cheers the patient. It is 0 real 
ne” ua 
The eee emer fom « dee 6 tod he 


pens mens ae Prac ome 
3 ted =) pas perme mm 


GUINNESS IS GOOD FOR YOU 


The message of this advertise- 
ment is admirably clear. 


needs squaring up. 

For simplicity the Guinness 
advertisement can be sincerely 
commended. The message in 
Bodoni stands out clear. How- 
ever, little blobs at the end of 
rules around the item could have 
been well left out. 


| 


ull 


es 
a 
| a a 
| ; one “st ee a 
. i PE } 
: a . i 
| + GJ a 
=e sen : 
= = i & 
: — —_— Se es: ae : 
= 7 yet —_ ia ea ee Sa | 
ee ] ad |. i 2B) SS ~ a “ Ba aa a ? 
| E x >t a aT Le at % ae es ne a ‘eee: . i 
= wr fa ~~ ee * —= , 
; (XZ, ae / , Z C * ‘ae a ————— . 
=. eel Fs . AS ——— 
2 . ane “a .: y ‘ec 7 : es s ss) — 3 
a. ae : a piv “@ ‘ _— 
% = “y +s: A Roe , ; F The espe and pseierene of = = 
. = een we i = 
ee: ==> Pir age 2 » 3 any gas ads extise™® om priestles” pispies" | 
K —— ey. s and gabiritio® are che pest of gt yeo™® is 
: = = a of const en ae? out and er tt iy sue selbOE Se 
% = = oe — vi \ | 
3 = prir * S of crower ; | * 
ie ——s ——— Nationa! pispl4Y contractor | . 
= oad: clover ve. 9228\"* | : 
= 2 pci eats the TRA aui® a 
2 Ww caro oyree’s a ae 3, TH ces \ .7 
“ek god al cardi aod see = 
’ i 
(Pr 3 Ps: 


; vf 
bane S 


The Cowling 
Guarantee 


Every Cowling sign is guar- 
anteed for 3 years against 


| FADING 

| GHALKING 

| DISCOLOURATION 
or DETERIORATION 


unless caused by mechanical 
damage. 
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en 


TOBACCQNIST 


SENIOR 
SERVICE 
Satisfy 


Every single signplate 
guaranteed for 
3 years’ 


Cowling 
of Charlton 


make more outdoor signs than any similar organisation. 


N. L. COWLING (CHARLTON) LTD., 
ARMSTRONG GARDENS, WOOLWICH ROAD, 
LONDON, S.E.7 Telephone : Greenwich 0051/2/3 
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GUARANTEED CIRCULATION 


8,0 0 0 


COPIES PER MONTH 


Serving the 


Chemical 


Producing & 


Chemical 


Consuming 


industries 


A PUBLICATION OF THE LEONARD 
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NOT Promises: 


CHEMICAL & PROCESS ENGINEERING 


The established advertising medium with a guaranteed 8,000 
circulation. Please verify this! Printer’s statement available. 


ONLY CHEMICAL & PROCESS ENGINEERING OFFERS: 


@ Lowest rate per page per thousand readers in the field. 


@ The biggest prepaid guaranteed readership in the world’s chemical 
producing and chemical ern industries. 


aamy the biggest sale in overseas territories. Breakdow~ of circulation available. 


of technical correspondents in rance, Germany, 
ium, Holland, Sweden and U.S.A. These men are 
ig ‘‘CHEMICAL & PROCESS = NGINEERING” 
ket reports. 


a The unique “service to “advertisers, a Translation Bureau for leaflets, 
brochures, etc.—any language. 


@ Special schemes arranged in co-operation with our leading advertisers, 
including 100% saturation in any selected territory. 


Your announcement is in good company in the advertising pages of 
“CHEMICAL & PROCESS ENGINEERING.” The journal holds two 
hundred contracts from leading British Companies selling to the chemical 
and allied fields, also Belgian, Swiss, German, French, Dutch and Italian 
advertising contracts. 

@ Please ask for specimen copy of the jou 


and advertising rates and furt RAF arn 
(Euston 5911) 


et Published ty 
ata V, . ; ihe Stratfo rd House, Eden Stiues 


Advertisement Manager 


HILL TECHNICAL GROUP 


London, N.W./. 
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Pablic Relations 


On-the-target PR aids 
new Irish loan 


ByFFICIENT work by the 
public relations depart- 
ment of the Irish Electricity 
Supply Board is regarded as 
being largely responsible for 
the speedy success of the flota- 


The public relations depart 
ment handied both public 
relations and advertising. For 
several months before publica- 
tion of the prospectus, groups of 
journalists were taken on tours of 


generating stations under con- 
struction, and the resulting pub- 
licity gave the public a good 
background of information on 
the programme. 

Because it was the policy to 
attract the small investor, the 
campaign used the national and 


tion of a £10 million five per 
cent loan. Irish financial 
experts have described the 
success of the issue (which was 
over subscribed two days be- 


fore it was due to close) as 
“phenomenal.” 


Promoting 
the 
queen 


Canteen and office 
staff at the Ritz 
Ballroom, Manr- 
chester, organised 
a street parade to 
boost local interest 
in the Mazda 
“Queen of Light’ 
competition. 


provincia! press 
radio The n 
of the loan we 
inch across thr 
tisements. A cdc 
with details of 
and the loan 
and printed in p! 
Ormond Printin; 
was for 500,000, 
enclosed = then 
addressed 
sumers. By a 
Post Office, d 
morning of 
prospectus 

The board 
grammes a we 
Radio Eireann 


mercials were 


t mail and 


ng points 
ted in 14 
in adver- 
iil folder, 
ard’s work 
S prepared 
tho by the 
Ihe order 
e printers 
envelopes 


oard’s con- 


with the 
as on the 
n of the 


two _ pro- 


idcast from 


oan com- 


the shows. 


Pictures, featuring Danish ballet 
girls, supplied by the public rela- 
tions department of J. McCallum 
& Company to Danish news- 
papers to publicise Munrospun 
products exhibited at the Copen 
hagen Trade Fair. 


In the cellar | 


COOL, DARK wine cellars beneath 
London Bridge station were an 
appropriate setting for a party to 
drink the health of William 
Byass, chairman of Gonzalez, 
Byass and Co., who, the other 
day, reached the noble age of 95. 

Organised by E. D. (Toby) 
O’Brien, ministers and members 
of both Houses of Parliament 
were present 


© DOUBLED 


“The Purchasing Journal’’, 
the official organ of the 
Purchasing Officers Assoc’ation, is the ov] 
monthly catering exclusively f-r the 
interests of Industrial Buyers 


Please apply for the new rate card to 
The Advertising Manager, 
Purchasing Officers Association, 
Wardrobe Court, 

146a, Queen Victoria Street, London, E.C.4 Tel: City 3841/2/3. 
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DUBLIN NEWSLETTER 


From Edward F. MacSweeney 


Rising costs of printing 
will hit advertisers 


8 pe of print in Ireland 

expect a rise in 
costs in ~~ very near future, 
following a wage increase 
which was in process of nego- 
tiation at the time this was 
being written. 

Whatever may be the ultimate 
decision on the negotiations, one 
thing is certain—wages will be 
increased, and that increase will 
be passed along to the printers’ 
customers. 

This is one of the problems 
that is going to confront the 
growing Advertising Association 
of lreland—a body which is 
doing an increasing amount of 
work for advertisers. One of its 
recent activities was the conduct- 
ing of a small sample survey of 
listeners to Radio Eireann ; this 
was of an experimental character, 
supplementing the broader sur- 
vey made by the Broadcasting 
Service itself some time ago. 


Result of survey 


The Association was satisfied 
with the results of its survey and 
is now considering the undertak- 
ing of a more extensive project 
at a later date to determine more 
precisely the impact of sponsored 
radio programmes throughout 
Ireland. Membership of the 


Association, of which A. E. 


Snow is chairman, now numbers 
98 firms. 

This is one of the organisations 
which is concerned with the pro 
posed publicity exhibition, origin- 
ally planned for late this year. 


Considerable difficulties have 
arisen over a date at the only 
suitable premises—the Dublin 
Ma n House—and it has now 
beer decided to hold the event 
eith n the autumn of 1956, or 
the ing of 1957 


* * * 


APPOINTMENT of Jeremiah 
npsey, general manager of 
ingus, as director-general 
amalgamated government- 
i tourist bodies, now 
as Bord Failte Eireann, 
part time basis until the 
sation is fully integrated 

‘en generally welcomed. 
of the outstanding 
alities in Irish business life, 
M empsey has acquired an 
extens ve knowledge of the 
tou business through airline 
operation. Publicity from Bord 
Failte Eireann has been con- 
sistently good and its publication 
Ireland of the Welcomes, which 
is designed and illustrated by one 
of Ireland’s top freelance artists, 
Jan de Fouw, has proved very 
successful. This artist has also 
been responsible for the produc- 
tion—among other  things—of 
mail order catalogues for Shan- 
non Airport's customs free shop, 
a development which has brought 
considerable business from the 

United States. 


* * * 
THe Department of External 


Affairs (after the annual sus 
sion of its weekly news bulletin 


@ Continued on page 40 


Some 76 visitors from the Irish Advertising-Press Club, the Dublin 


High School of Commerce Advertising Course. and the advertising | 
departments of the Electricity Supply Board, W. D. & H. O. Wills, and 


John Player and Sons were conducted through the plant of the “Irish 
Times” in Dublin as part of a project to familiarise people in adver- 
tising with the technical side of newspaper production. 


Planning 
Consumer 
Campaigns 


ROYAL An Sean. 


ying 


EVIEW 
on your 
1956 Schedule- 


NOT: THESE FACTS 


oe 

$5,000 

NLT MONTHLY SALE 
COMPLETE COVERAGE 

OF THE R.A.F. MARKET; 
COPIES ON SALE WITHIN 
ALL UNITS AT HOME 
AND OVERSEAS 


@ S8OOKSTALL DISTRIBUTION 


THROUGHOUT THE 
COUNTRY 


£80 per page from JAN Ist 1956. 


Present poge rate still only £70 


FOR MEN’S CONSUMER CAMPAIGNS 
USE 


ROYAL AIR FORCE 


FLYING REVIEW 


180 FLEET ST., LONDON, EC4. Tel: CHAncery 8844 
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the Top of the Market read 


THE IRISH TIMES 


—the Top of the Mornings 


DAY AND NIGHT PRINTING 


ON THE FINEST AND FASTEST MACHINES IN THE WORLD 


C.F. TOMKIN Lid. mis 


501/5 GROVE GREEN ROAD - LONDON - El! 


Adjoining Leytonstone Central Line Station 


Daily delivery and collection 
London area. 50 years reputation 
as reliable trade quality printers 
and Monotype setters. 


ENQUIRIES ALWAYS WELCOMED. 


1S minutes from City 


a, 


, (Consul 


aAaoorscomee 


4/OMEST GRADE 
LEAN & SHARP 
ACT \MaANieyP 


OWCAR 


must CARDS: STREAy 


147-8 
SPEEDY SERVICE 


OFLIVERY 


Ds 4 


NPOSTERS “AN 


on 
Fy se ye TO ANY Wize 


~ 
=~ 
SILK SCREEN ARTS LT? 


97 SHIRLEY ROAD. CROYDON 


@ Artists’ Agents @ 


A) EXPRESS £ 


CENTRAL 6950 


gm 
R. P. GOSSOP LTD. 


36, CARTER LANE, E.C 4 


Official research on 
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Irish spending habits 


through August) has resumed 
publication, but it is questionable 
whether it is—at any ume—worth 
the money expended on it 
Economy has dictated cheap and 


unattractive reproduction, which 
does not attract reader interest 
It is produced by Department of 


External Affairs officials who are 
not trained publicists or journal- 


sts, but who are temporarily 
seconded for information duties. 
The bulletin ecither needs 


more money spent on it (and 
the employment of a technical 
expert, at least in an advisory 
capacity), or it should be com- 
pletely abandoned. 


Value of office 


Another department of the 
government, the Central Statistics 
Office, is doing ful research 
service of value idvertising 
men. Unfortuna the results 
of this research a little slow 
in reaching the c, but on 


lirector, Dr 
nented that 


several occas 
Roy Geary, has 


businessmen arc w to appre 
ciate the value he Statistics 
Office and the they could 
make of i 

Latest surve household 
budgets reveal towns the 
average weekly iehold = ex- 
penditure tota . and the 
average numbe vers in each 
house was 1.7 s of food 
accounted fi ‘ er week. 
clothing, 28s ind = light. 
15s. : housing indries (in 
cluding drink. w h was fre- 
quently understated d tobacco), 
RRs In househelds of profes- 
sional, employer and managerial 
staff expendit et lled £16 12s.; 
n the sa ed yee group it 
was il4 ¢ skilled wage-earner 
£11; semi-skilled and unskilled 
workers, £8 ils 


f rganising reps 


Mort 


AND more Organisations 
are interesting themselves in 
advertising and advertising per 
sonnel The Guid of Irish 
Journalists has created a special 
section, headed by G. Keenan- 


Hall, devoted to the interests of 
idvertising representatives who 
were hitherto unorganised ; depu 
tations on matters of interest to 
the reps recently met both the 
Advertising Association of Ire 
ind and the Irish Association of 


Advertising Agencies 
* * 7 

Wit 
of public 
’eantsahions 


THERE «8 a Contraction 
relations m some 
there 1s a greater 
realisation of its value in others 
The Dublin office of the Grea 
Northern Railway (Ireland) has 
stopped maintaining publicity 
section following the transfer (on 
promotion) of James Manning, 
the public relations officer, to 

ther appomtment Any pub 


licitvy or public relations matters 
arising in Dublin are now 
handied by the deputy traffic 
manager 
At the same time the Depart- 
ment of Defence has introduced 
lectures on public relations for 
officers on the command and staff 
courses at the Military College 
These will be given by Com- 
mandant James Breen = and 
Captain Jack Miller, who handle 
public relations affairs at General 
Headquarters in Dublin 
The Public Relations Insti- 
tute of Ireland, of which FE. A. 


Lawler (Electricity Supply 
Board) is chairman, has 
announced that its subscrip- 


tions for the 1955-56 session 
will be reduced by almost half : 


full members will now pay 
£2 2s. per annum; associates, 
£1 Is.; students, 10s. 6d. A 


register is being compiled to 
provide lists of suitable public 
relations personnel for prospec- 
tive employers. 


Beauty on cards 


As Part of a new publicity 
campaign Messrs. W. D. and 
H. O. Wills have introduced a 


new series of “Gold Flake” play- 
ing cards carrying a range of 
photographs depicting well-known 
Irish beauty spots and places of 
historical and general interest 
There are eight different designs, 
and each pack contains a descrip 
tive card giving historical and 
geographical data about the 
places illustrated 

The cards are being printed in 
two colours by the Ormond 
Printing Company, Dublin. This 
company, incidentally, is the only 
printing house in Ireland carrying 
out litho, letterpress and silk 


screen work (and combinations) 
under one roof Sales manager 
George O'Toole was recently 


elected to membership of the 
Publicity Club of Ireland Council 

One of the problems facing the 
Publicity Club during its new 
session is the consideration of 
revision of its constitution to 
broaden the approach and scope 
of membership. The club for 
some time past has been prin 
cipally notable as a lunch club. 
providing a forum for leading 
speakers, sometimes unconnected 
with publicity or advertising 

Many of the members feel that 
it would be in the best interests 
of the club to return to the fun 
damental! principle of “advertising 
advertising” and the exchange of 
views on matters of common con- 
cern to advertisers and advertis- 
ing men. 

The educational side of the 
organisation's work now appears 
to have passed to the Advertising 
Press Club, which has a rather 
lower average age of member 
ship ; the Publicity Club has been 
limited to senior executive per 
sonnel 
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ABC certified net sale January/June, 1955 


By far the largest sale of the financial weeklies 


INVESTORS’ CHRONICLE 


the only financial weekly with an ABC certificate 


ae 
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ADVERTISING PORTRAIT GALLERY - AN OCCASIONAL SERIES 


c. W. HIBBITT 


Chief Space Buyer, J. Walter Thompson Co. Ltd. 


BILL HIBBITT Pevie 


/ 


n figure in advertising, joined FUT 


: mi mas im 1934 just twenty one years ago 
: Belo ’ on the value of the regional press 
: : 
: 
‘ ) rama Fr THE M ® qualities of the regional press in always tul consideration when planning for most 
| thi t npress me most. These are its con- types of a 
centra ncipal marketing areas, and its high 
acceptability not readers but also with the retailers During ¢/ r J. Walter Thompson have booked space im the 
and dealers in its cit , reas Kemsley » napers published in North-East England, as well as 
| In an important ke the North East regional newspapers po i : = 3 eS a es ee 
can assure full « mut waste circulation. Where the wanes, for these accounts 
publisher provides an accurate circulation breakdown the distri- ADDIS AIRWICK BRAND'S PASTE CARTERS’ LITTLE LIVER PILLS 
bution of the advertiser's message can be related very closely to OMMONWEALTH CHEESE BUREAU ENO’S FRUIT SALT 
the distribution of his stockists 


FLEXEES HORLICKS KELLOGG’S LLOYD’S ADRENALINE 
As for the second point, it is seldom disputed that retailers MACKESON’S STOUT 
. 


| like to see manufacturers’ advertising in their local paper. The 


facility of supporting dealer-advertising 1s also important 


MANFIELD PHENSIC PICTURE POST 


POLY TOURS PONDS ANGEL FACE READERS’ DIGEST RIGMEL ROLEX 
ROWNTREE'S SUNCHO« 


SCOTT’S EMULSION & VYKMIN V. H. TONIC 
For these reasons | « 


nsider the use of the regional press will WILLS’S BULWARK CUT PLUG WINE & SPIRIT ASSOCIATION 


NEWCASTLE JOURNAL 
3 EVENING CHRONICLE - THE SUNDAY SUN Newcastle 


EVENING GAZETTE Tees-side 


» oi — = — — a 
a 
es aa i 
ee — — 
‘ = - - ’ _ , 
=) . - — ioe 
id a ~_ 
2 4 i ~* I 4 % . 
3. * 
an i, EBs : 
' A id 
a VS in % 
| | ae 
‘ 4 ag 
| ; a? a a oe 
. ’ » oe see 
. ey, eee 
Z £, “ 2, ae. 
; 2 ons Oe Aas : pi || Py : 
’ eae e a “te 
; — a\\ £ 
: ; sig + a j 
| “ is oes \\ Sa e ne 
1 Ws } t= ; ZN ie ae ree 
Ss ee ’ 5 Ace ee 
mM 4 : s-~ :. » en - 
‘7 


NoveMBer 4, 1955 


ary % 


ADVERTISER'S WEEKLY 


& 


NORTHERN 
Ba COUNTIES 


In this special survey the Advertiser’s Week!y 


Market Research 


'eam examine 


A prosperous region with great 
confidence in the (ture 


N our last review of the 

Northern Counties which 
appeared in ADVERTISER'S 
WEEKLY, October 28, 1954, 
page 261, reference was made 
to the high level of employment 
in the region and to the 
growth of industrial diversifi- 
cation. 

Since the last war there 
has grown up a generation to 
whom the experience of un- 
employment is unknown, and 
the conditions of to-day are 
such that the governing short- 
age in production is one of 
labour rather than of demand. 
Yet to those in the North who 
are older, the existence of two 
Development Areas is a 
reminder of days when work 
and money to spend were not 
so easy to obtain. 


The basic industries 


In common with the other parts 
of England. the Northern Coun- 
ties maintained a high level of 
prosperity in 1954, and in ship- 
building. coal, iron and steel, and 
chemicals, which are the basic 
industries of the area, it was a 
period of full activity 

Additionally. the contribution 
of the many trading estates in the 
Development Areas to the pros- 
perity of the area was of the 
greatest importance. and its sig- 
nificance to North-East England 
can be gauged by the report that, 
at the end of 1954, the 302 fac- 
tories of varying sizes on the 35 


sites between Ashington = in 
Northumberland and Skelton in 
Cleveland were employing nearly 
47,000 workers about 3,000 
more than the number engaged in 


the North-East’s shipbuilding and 
repairing industry 

Moreover, plans for further 
expansion, some of which have 


now been completed, envisage by 


the end of 1955 a leve 
ployment of some 50,00 
firms which are now es 
those in engineering 
about 10,000; those in 
and radio equipment a 


10,000; while those 
clothing employ som 
workers 


Details of industrial b 


Wilton ICI works at nigh! 


n 


Night view of the olefine plant at the Wilton works of the Imperial 


Chemical Industries 


£40 million at Wilton 


enough power for a large industrial town. 


During the past decade more than £200 million 
have been spent by the company upon new capital projects 
The power station at the works generates 


over 


the region and im the two 
Development Areas are given in 


in accompanying table (page 46), 
! although the figures relate 
the period since 1945, it 

during those vears that the 


najor part of 
has taken place 


the development 


Reports from the trading estates 
ire worth more than a superficial 
interest for many reasons It 
should be remembered that there 
are financial inducements to firms 
to establish factories in the area 
in the first instance, but con 
fidence in the future, which, in 
fact, owes much t past success 
has led to the continued expan 
sion by the majority of firms after 
the initial period of settling ia 


Taking up slack 


Secondly, the turnover of 
tenants is very low, a feature 
which again reflects confidence in 
future prospects. Thirdly, and 
perhaps the most important 
aspect, the factories have helped 
to take up the slack in the labour 
supply when otherwise conditions 
in the older industries might have 
brought unemployment 


More especially, the new light 
industries have provided employ- 
ment for women, for whom 
hitherto, apart from the begin- 
nings of the industria! revolution, 
there were few opportunities in 
the basic industries of coal 
mining, shipbuilding and heavy 
engineering, and for whom the 


@ Continued on page 44 
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«£7 MILLION ORDER 


| Employment opportunities 
jor Sunderland are increasing 


only solution was to leave the area. 
This latest contract is the biggest placed on the It has been argued that the 
river since the war. Other orders for the Wear jatter advantage is a double-edged 
include 31 vessels with a total tonnage of blessing in so far as, in the event 
more than 350,000 which will ensure 
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The Northern Counties 


| Testing socks 


of a majer recession in the basic 
older industries newer light 
imdustrics would have little room 
for the out-of-work male popula- 
tion, To some extent the argu- 
ment is true, but nevertheless, out 
of the 47,000 estimated to be em 
ployed, over 20,000 are reported 


maximum production for the next three to four years 


You cannol cover prosperous 
County Durham without 


to be men Furthermore, in 
North-West and South-West Dur- 

the — where. as we $ suggested in 

re last report, there are likely 

to be employment problems 

Sunderland Echo [| 0.000". 2" 
seams, factories with a high pro 

portion of ma oour require 

a ments are bein ‘tablished. In 

Northern Daily Mail | i) ob." 
surplus of tema ibour, indus 

WEST HARTLEPOOL tries employir women = are 


being encouraged 


Role of new 


HILFE 


instruments and equipment 


modern scientific 


Billingham Express 


are used for research work 
4 4 throughout the laboratories of 
Stockton Express industries Thomas Hedley & Co., Ltd., of 


Newcastle-upon-Tyne, — chemists 


H 


Sta 


“Reminder” Office 


Keswick-on-Derwentwater, 


by 


the heart of the English Lake District 


G. W. McKANE & SON 


ead Office 


tion Street 


Works: 


Reliance Works, 
Tel. Keswick 140 - Main Street 


A TAA wp TCL 


‘pc Wwnonrwryrt vv 


A report at the end of September 
stated that during the previous 
three months new companies had 
engaged 1,400 workers, and 1,600 
m the previous quarter 


MMHE contribution to the also carry out simple home usage 

LONDON OFFICE . 85 FLEET ST., E.C.4. Telephone: FLEet Street 2845 area's industrial health tests (such as washing socks) 

already made by the new With products under development 

Six miles from the centre of the 

industries, and which they are 7. she first research building to 

continuing to make, is illus- be built on Hedley's new 4S-acre 

trated by a remark by the site at Longbenton is nearing 

chairman of the Jarrow Indus- completion. This firm's expan 

tries Committee in October, sion has been most marked 

1954 since 1930 when the share capital 

Welcoming the news that was acquired by Procter & 

Charles Len: & Co. (Great Gamble, the American soap firm 

Britain) Ltd. were taking over a In that year Fairy Soap was the 

riverside site of several acres for company’s only nationally-known 

chemica! manufacture, he said brand. Since then many other of 

“We stull have an employment their brands have similarly be- 

problem Jarrow which time come household names—Oxydol 

has not lved, and this new Sylvan, Mirro Leg 3 soap oe 

’ sry hink. wil , , and, more recently, the new deter- 

(Established 1898) inds irs I thi st | ge 2 fom aes ibook, Yaar aaa ie 

. quired employment — 

Price 1d. Providing the work As regards details, 45 new 

In all. since 1945. in both the industrial buildings i 

North-Eastern and the Cumber- extensions of more —, 4 ie 

Printed and P bli h d b id land Development Areas, new square feet pry compl =e 

ublisne every rr ay at ; . Durham in 1945 and 48 were 
industries have provided work 4 

for over 65.000 And the under construction. + the 

at growth in employment offered latter, 16 were in South yne- 

by the new industries continues side, six in Wearside, 14 in the 


rest of the coalfield area, 10 
in Tees-side and the Hartle- 
pools, and two in the Darling- 
ton-Barnard Castle area. 


@ Continued on page 46 


t Average number of wage earners in mines 
Four Four 
Weeks Weeks 
ended ended 1953 1952 9s! 1980 
July 30, July 31 
1955 1984 
Nortbumberlend aad © unber 
47,000 «447,100. 46.900 49.900 49.100 48.600 
Durbam 102,100 102,300 105,200 107,100 107,100 108,200 
Source Minestry f Fuel and Power 
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They’re busy in this quarte: of England 


Full employment means fat wage packets for the 
889,000 or more families who live within the 
circulation area of the Northern Echo. 

It is a growing area. Two new towns are 
being developed to provide for the thousands 


who have been 
England by a host 
Where do these 
they want? For the 
ments in the Nort 


Published in Darlington. where it has a 68%, readersh' 
town itself, the Northern Echo circulates widely thr 
North East. In particular, its penetration into the ho es of 
the vast and thriving agricultural communities of "orth 
Yorkshire and County Durham is unique among daily papers. 


racted to this quarter of 
rew industries. 


ple learn about the things 
irt through advertise- 
ho. 


the 
the 


You’re missing much if you miss 


he Northern Eeho 


MEMBERS OF THE A.B.C. 112,783 


NOVEMBER 4. 1955 


PRIESTGATE, DARLINGTON 


ONE OF THE WESTMINSTER PRESS GROUP OF PROVINCIAL NEWSPAPERS 
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Immense building project { 


The Northern Counties 


to rehouse 31,000 people 


On the Aycliffe Trading Estate 
there were 56 firms, and it has 
been announced that the Durham 
County Council has agreed, in 
principle, to a scheme for in- 
creasing to 15,000 in the first 
place the population of the new 
town of Newton Aycliffe, near 
Darlington, which was originally 
fixed at 10,000. The decision was 
reached after considering pos- 
sible labour trends in the county, 
and the reason reported was that 
industria] sites on the Aycliffe 
Trading Estate can be developed 
only by increasing the housing 
accommodation in the adjacent 
town, moreover, the step was 
essential to prevent a drift of 
labour to the Midlands 

It is indeed somewhat of a 
paradox that the ndustrial 
estates, originally developed to 
absorb surplus labour, should 
now require for their optimum 
expansion an injection of 
labour for which houses must 
be provided Throughout the 
country the same situation ob- 
tains—plenty of work but the 
governing factor is the housing 


accommodation, and one is 
tempted to suggest that the 
answer to some cxicn! cs not 


only in the total of imoda 
tion available, but also in the 
manner in which it is being used 

In this connection, the state 


— 


ment made by the Minister of 
Housing and Local Government 
in August when he was touring the 
slum areas of Newcastle-upon 
Tyne is of interest. Undoubtedly, 
he said, the city’s slum problem 
was one of the most acute in the 
country and large numbers of 
people were living in unhealthy 
and sub-standard conditions. Ex 
pansion of industries during and 
after the war had helped to create 
overcrowded conditions in the 
city, and these had led to slum 
problems which were now 
engaging the attention of the 
authorities. 


Progress of scheme 


The plan, which comprises a 
vast 10-year scheme, is to clear 
away 4,540 dwellings and re 
house the 31,000 people who will 
be displaced—-equivalent to 
roughly seven per dwelling! The 
scheme seems to be to build 
upwards, and already one large 
block of flats has been put up and 
occupied and another area is 
receiving attention 

One of the worst districts, that 
on Scotswood Road, is ready to 
be dealt with as soon as Minis- 
terial sanction is given. It covers 
about 15 acres, on which 480 
dwellings will be built, largely in 
the form of five storey blocks of 
flats 


Industrial Building in Northern Counties 


Total for Period from January 1, 1945 


Approved Buildings Under Completed 
to Construction at | a 
« 30, 1985 March 31, 1955 | March 31, 1955 
| 
Area Area | Area 
(000 Number (000 | Number (0090 
sq. ft.) sq. ft.) | sq. ft.) 
Northern Region 80 17,290 101 4,505 781 25,703 
North - Eastern Development 
Area ws 33,684 87 42M 660 
West Cumberland Develop 
ment Area 2,277 $s 170 58 
NORTHERN REGION 
(Million Square Feet) 
104 1955 
to 1948 1949 1990 | 1951 | 1952 1953 1934 \Jan. to 
jeer | June 
Building approved $-7 2 2-6 2-6 3-8 2-0 2:1 3-3 1-7 
Started 438 i 4.2 2-1 2-1 24 18 2-6 - 
Completed | 4s 35 2-6 16 1-6 24 $-2 
NORTH-EASTERN DEVELOPMENT AREA 
Buildings approved $16) 1-92 | 237) 2-32 | 3-38 | 18S 1-89) 3-10 «1 
Started 43% 1-09 302 1-87 /)1-906 2 18 1-68 24 
Completed 0-93 417 03> 2-41) 9-30 153226 497 
WEST CUMBERLAND 
Buildings approved 048 08 O08 O19 O15 '0-07'008 O08 Of 
Started os 0803 08-07 0-0 008 O13 O-OR 0-12 
Completed 014 O28 O24'°00 015 0046 00 O12 
* Annual average Source: Board of Trade 
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Where Terylene is made 


Polymer casting in the new ICI Terylene plant at Wilton The 
Terylene polymer is extruded from the autoclave on the floor above 
on to a casting wheel, on which it solidifies in the form of a ribbon 
More than 6,000 men and women are employed at Wilton by ICI, and 


their combined 


salaries and wages total £3.5 million a vear 


Replacement orders keep 
the shipyards busy 


A‘ regards the older indus- 
tries, present trends in 
ship building are more favour- 
able than seemed likely a year 
ago. The future of ship build- 
ing, which has lost many 
orders to foreign yards, has 
received attention in more 
than one quarter during the 
past 12 months 

The easy days which followed 
the war when fleet replacements 
were essential are now over, and 
the important factors in ship 
building to-day are competitive 
prices and delivery dates. The 
effects of uncertainty over 
delivery dates, with growing com- 
petition from other maritime 
nations who will quote firm 
dates and whose prices, and, one 
must assume, whose costs are 
lower, need close examination 


Problem of dates 


Increasing competition has also 
affected the ship repairing 
industry. and when owners can 
find facilities in other countries 
where no uncertainty exists as to 
the work being done in the 
quickest possible time at competi- 
tive costs, it is not surprising that 
they should take advantage of 
them. 

The annual report of the 
North-East Industria! and 
Development Association (whose 
urea covers shipyards which in 
1954 accounted for about 42 per 
cent of the United Kingdom's 
output) stated that most ship- 
building companies in the North- 
East still have two or three years’ 


Middlesbrough 


enterprise 


LLUSTRATING the en 
terprise of the North-East, 
and of Middlesbrough in par- 
ticular, was the recent official 
opening of a new building by 
Middlesbrough Co-operative 
Society next to its central 
headquarters. Built in under 
a year, it is reported that 
visitors have found it a revela- 
tion of workmanship and de- 
sign. For colour harmonies, 
it is claimed, for modernistic 
design and materials utilised 
with an eye to design, it would 
be difficult, if not impossible, 
to produce anything to sur- 
pass this building. 


work on their order books and, 
on another point-——which is the 
most vital factor to the prosperity 
of the industry—said that as 
long as world trade remained 
good, substantial replacement 
orders should be forthcoming in 
the years immediately ahead. The 
longer term position, however, 
cannot be regarded as entirely 
satisfactory 


“The capacity of the British 
industry generally exceeds the 
tonnage now being ordered 
and order books are likely to 
contract still further. Because 
their order hooks are shorter. 
foreign yards are in an easier 
position to quote firm prices 
and early delivery dates, and 
@ Continued on page 48 
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SELL WHERE THERE IS 
PROGRESS AND PROSPERITY 


IN THE BIRTHPLACE OF THE NEW ATOMIC ERA 


COVER CUMBERLAND AND THE NORTH-WEST WITH 
CUMBERLAND’S BIG FIVE NEWSPAPERS 


CUMBERLAND NEWS 


(WEEKLY GROUP, 3 PAPERS) 


CUMBERLAND EVENING NEWS 


(CARLISLE) 
CUMBERLAND EVENING STAR & 
MAIL (WORKINGTON) 


OFFER AGGREGATE SALES 
OF MORE THAN 


85,000 


(Combined rate to cover insertions 


in all 5 papers, 30/- per s.c.i.—a little | uk) 4 
over 4d per inch per thousand). k ays 


CUMBERLAND == 7 
NEWSPAPERS LTD. <7, 
27 ENGLISH ST., CARLISLE 4 


' WY 
LONDON OFFICE a 
53 FLEET ST. E.C4 nT 
Tel.: \ 
Fifet Street 4968 ) <7" 


First lect us discuss your sales campaign 


Cravens Advertising Limited 


INCORPORATED PRACTITIONERS IN ADVERTISING 


42 LEAZES PARK ROAD, NEWCASTLE UPON TYNE, | 
Telephone : 26683/4 


London Address 
16! ST. STEPHENS HOUSE, WESTMINSTER, S.W. |! 
Telephone : TRA. 2166 


ADVERTISER'S WEEKLY 


DURHAM 


deserves attention 
FROM MEDIA PLANNERS 


The administrati. 


inty of Durham is divided 


between town an.) country—between industry 
and agriculture 

The 256,125 suseholds in the county 
number among ' 382,000 wage earners em- 
ployed for the st part in coal mining, steel, 
engineering an iiture. 
Wages are hi | spending is free. The 
shopkeepers in Dur) im alone sell goods to the 
value of £3,894) in the course of a year. 

Published a: tegic points In the county, 
the Durham A ver Series has a wide circu- 
lation and a | hip much in excess of its 
net sales. In [ \ itself, for example, some 
70.3% ofall fa: s rake the “Advertiser”. 

No other newspaper series offers 
better covera; other series is so well 
regarded by ¢ © livein this busy and 


thriving area. 


urhain County 


Advertiser 


SERIES 
COMPRISING 


DURHAM COUNTY ADVERTISER 
DURHAM CHRONICLE . 
STANLEY NEWS,CONSETT CHRONICLE 
AUCKLAND CHRONICLE 


‘ 


etl 


TOTAL A.B.C. 53,624 


1m THE WESTMINSTER PRESS GROUP 
OF PROVINCIAL NEWSPAPERS 
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FACTS—WwWithout Trimmings 


Cumberland and Westmorland are noted Farming 
and Stock-breeding Counties. 


Penrith, their geographical centre, is equally 
famous as an Agricultural Marketing Centre. 


The only newspaper printed in Penrith is the 


CUMBERLAND AND 
WESTMORLAND HERALD 


Penrith’s population is just over 10,000, but the Herald's 


Net Sale is 18,38 1 per issue (A.B.C.) 


The chief circulation is in the prosperous agri- 
cultural countryside for miles around. 


Approximately one out of every seven copies is 


supplied to a direct postal subscriber. 

Can there be any better advertisement for the 
Herald {? 
No Street Sales: No Contents Bills ;: No Competi- 
ions N usual Sales. 

Why ? Because the Herald goes into every house- 


hold in its;area anyhow. 
14-15 KING STREET, PENRITH 
Telephone: Penrith 2079 


D. L. CLACKSON, 80 FLEET STREET, E.C.4 
ephone: Central 2626 


— 


IF YOUR ADVERTISING 


REQUIRES PERSONAL ATTENTION 
AND CAREFUL EXECUTION 


consult 


KIDDS ADVERTISING LTD. 


50 ALBERT ROAD, MIDDLESBROUGH 
Telephone 44221/2 


Mechanieal Worl 


AND ENCINEERING RECO 


The perfect medium for a direct message from 
manufacturer to user in the Engineering Industry, 
this popular technical journal, in its new monthly 
form, finds its way to the desk of the practising 
engineer 


Send for free specimen copy and rate card 


EMMOTT & COMPANY LIMITED 
|| 31 KING STREET WEST, MANCHESTER, 3 I 


LONDON : SO TEMPLE CHAMBERS, TEMPLE AVENUE, E.C.4 a 
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The Northern Counties 


Better service—key to 


orders for 


by these means have succeeded 

in attracting some custom 

which might otherwise have 
come to this country.” 

Yet as the order books of 
foreign yards lengthen and those 
in this country shorten, the re- 
port concluded, the disadvan- 
tages under which British indus- 
try has been recently operating 
should eventually disappear. 

The last part of the statement 
could easily be true, but at the 
same time it appears to have 
something of the element of wish- 
ful thinking and to be almost 
naive in its simplicity. It assumes 


Biggest contract 


HE biggest single contract 

ever obtained from 
Canada has gone to a 
Durham firm. Addressing the 
Canadian Chamber of Com- 
merce on October 19, the 
Chancellor of the Exchequer 
said: “We shall do our best to 
gain what contracts we can in 
Canada. I am therefore all 
the more encouraged to know 
that the South Durham Iron 
and Steel Company have 
gained a contract for the 
supply of 75,000 tons of 30 in. 
pipe for the transmission of 
natural gas in British 
Columbia; a contract worth 
$12 million (about 
£4,750,000).” 


the time honoured standby of all 
economists—other things being 
equal—which they rarely are. 

However, the industry is well 
aware of its own problems 

It is indeed reassuring to learn 
that there are occasions when, 
owing perhaps to a combination 
of circumstances, British yards 
can offer a better service: an 
order for a 4,600 ton motor ship 
was recently placed with the 
Sunderland shipyard of Austin 
and Pickersgill because they were 
able to offer the earliest delivery 
date of any yard at home or in 
Europe 

Additional orders have been 
announced by Vickers Armstrong 
for two 36,000 ton oil tankers to 
be built at its Walker-on-Tyne 
naval yard—an order placed by 
the Esso Petroleum Company 
which is reported to be worth £3 
million 


shipyards 


Development 
of iron 
and steel 


AS regards the iron and steel 
industry, the North-East 
coast district, according to the 
steel industry's development 
plans, is expected to maintain 
its position as one of Britain's 
chief iron and steel centres. 
Between 1953 and 1958 some 
£62 million will have been spent 
on new capital developments in 
the area, and both pig-iron and 
steel productions should rise by 
nearly 40 per cent to 3.65 million 
tons and 4.75 million tons respec- 
tively. In the Monthly Statistical 
Bulletin of the British Iron and 
Steel Federation, which provides 
an outline of the major projects 
in hand, it has been stated that 
between 1954 and 1958 pig iron 
production should increase by 
nearly one-third and steel pro- 
duction by more than one- 
quarter. The district will then 
have almost doubled its pig iron 
and steel production since the 
war 


For future use 


Two new furnaces at Cleveland 
and one at West Hartlepool will 
be in operation by the end of this 
year, another at Cargo Fleet wil! 
be completed in 1956, and 
another at West Hartlepool will 
be finished in 1957-58. A new 
ore-handling plant will be com- 
pleted this year at West Hartle- 
pool and a sinter plant with 
450,000 tons capacity will come 
into operation there in 1957. 

At Cargo Fleet, additions to 
wharf facilities and a new ore 
stock yard will be completed in 
1956, while a 450,000 ton sinter- 
ing machine will be ready in 
1957. The plans also provide for 
increases in the number of coke 
ovens at Cleveland and Consett 
in 1956 and at West Hartlepool 
in 1957. Moreover, in most of 
these places extensions are 
planned to the steel mills. 

In Cumberland the Workington 


@ Continued on page 49 


Average income of coal miners 


A weekly cashearnings (excluding value 


of wances in kind) 
Value of allowances in kind 


May & Oct. 16, April 30, 


1954 1954 1955 
s 4d s. d s «& 
257 2 264 11 266 8 
12 1 | 6 12 8 
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The Northern Counties 


Expansion continues in 


coal, iron 


Iron and Steel Company is spend- 
ing over £1 million on a scheme 
for modernising its steel rolling 
mills — which make railway 
materials for railways all over the 
world. 

In the engineering industry, 
the new developments arising 
from the use of nuclear power 
should bring increased orders 
to Tyneside companies, a fea- 
ture which has been reflected 
in the quotations of the shares 
of the companies concerned 
on the Stock Exchange. 

To mention only three, 

ure C. A. Parsons & Co., of New- 
castle, A. Reyrolle & Co., of 
Hebburn, and Clarke, Chapman & 
Co., of Gateshead. A survey of 
employment in the northern 
region of the Ministry of Labour 
ind National Service shows that 
the heaviest pressure for labour 
in manufacturing comes from the 
engineering and electrical goods 
industries, although demands for 
labour in the non-manufacturing 
industries are heaviest of all. 


Position in mines 


Reference has already been 
made to the coal industry and to 
the working out of coal seams in 
Durham, but recently issued 
figures which are quoted in an 
accompanying table (page 44) 
show little change in the num- 
bers employed during the 12 
months which ended in July this 
vear 

There is, 
Ministry of 


according to the 
Labour's study of 


ENGLAND'S 
MOST NORTHERLY 
NEWSPAPER 


“THE 
BERWICK ADVERTISER” 


A MEMBER OF 
THE 
TWEEDDALE PRESS GROUP 
OF FOUR NEWSPAPERS 


LATEST A.B.C. FIGURE: 
24,629 


Write to Head Office: 
90, MARYGATE, 
BERWICK-UPON-TWEED. 
Telephone 578 


London 
Will Kitchen Jr. Ltd., 
131 Fleet Street, E.C.4 
Central 3754 


and steel 


employment, virtually no unem- 

ployment in the industry, and any 

experienced worker wishing to 

return to coal mining can obtain 

employment in Northumberland 
or Durham. 

abour force, it appears, 

veen affected by the low in- 

youths during May, June 

, Le., between the school 

periods, and wastage was 

npletely covered. By the 

the year, the figures may 

recovery, although, judg- 

the trend since 1950, it 1s 


New coking plant 


the iron and steel indus- 

pital investment in coal 

s being maintained, and 

the most recent additions 

Jurham area has been a 

ing plant at New Lamb 

ch has 52 coke ovens 

of dealing with 1,000 

coal per day compared 

550 tons from the old 

ich it replaces. It can 

also produce three million gal- 

lons of tat and one million gal- 
lons of benzole a year. 

In Northumberland during July 
this year, the largest apen-cast 
coal site in Britain was opened 
at Bedlington, and the contract 
for working the site. which will 
produce over five million tons of 
coal, has been awarded to 
Richard Costain of London. 


Rise of wages 


As in other industries, earn- 
ings in the coal mining industry 
continue to incfease and recent 
figures are shown in another 
accompanying table (page 48). 

Expansion and development 

also continue in the chemical 
industry and the leading com- 
pany is the Imperial Chemical 
Industries at Wilton where 
expenditure is reported to be 
running at £1 million a month, 
with over £43 million already 
used of the £70 million sanc- 
tioned. 


To quote in terms of £ million 
has these days become common- 
place, but nevertheless, the 
investment of £1 million a month, 
when one pauses to reflect, is on 
a staggering scale by any stan- 
dards. 

At Chester-le-Street in Durham 
the plant of British Oxygen 
Chemicals (the new subsidiary 
of the British Oxygen Company) 
is being extended and the exten. 
sion will come into production 
next year 

To sum up. the level of activity 
and, necessarily, of employment 
in the Northern Counties con- 
tinues to be at a high level, a 
situation to which new industries 
have made an important contri- 
bution. 
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WHAT HAVE STORM CLOUDS 


TO DO\ WITH FINANCE? 


Advertising has * 
stimulating influenc« 
business and 1s 4 bu 
of sales, but it can b 
more, it can be a 
protection against 
rainy days ahead. 
Storm clouds bk 
up quickly and oft 
without warning. 
Likewise the joytt 
markets of to-day 
suddenly become 
damped and dull 
When you are DY 
advertising can be | 
build goodwill wt ~ , 
stand you in goos ©" 
stormy times. W hen ¥ 
are secking ne” oe 
ad yous sae care ul maf keting, 
pore higher and higher. 
~ advertising, *° be succeestll, 
ah jal touch, the touch W 
cantante abundance-—we call it 
we 


the Tibbenham Touch. 


TIBBENHAM PUBLICITY LTD. 


Incorporated Practitioners in Advertising 


244 High Holborn, London, W.C.1. Phone: HOLborn 8074 
WILLSMORE & TIBBENHAM (Norwich) LTD. 


Incorporated Practitioners in Advertising : 
Freeman House, London St., Norwich. Phone: Norwich 23277 


Ts. * 
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Photograph of 
the Month—19 


Simple, but 
with great 
charm 


YHERE were a number of 
light-hearted and _ high- 
spirited contenders for the 
Photograph of the Month 
award this time 
Once again, the selection panel 
was much attracted by a new 
Arpad Elfer poster design for the 


D. H. Evans store [hey also 
very greatly liked vaulting 
girt shot im a currer Summer 
County advertisement 


The group also noted the con- 
tinued elegance of the Parker 51 
pen full-colour advertisements ; 


serious considered the latest 
full-colour Batche Baked 
Beans effort, was cheered a good 
deal by the upside down boy in 


the new Johnson's Wax adver- 
tisement-—and cast its vote for a 
simpic study without humour, 
but with great charm 

For the Bradfurd Dyers’ Asso- 
ciation—-the largest dyers and 
finishers of textiles in the world 

the J. Walter Thompson agency 


produced a very pleasing study 
of a ind girl in a park 

a simple little child study which, 
in the opinion of the panel, more 
than held its own among all the 
rown up ttems by which it was 


surrounded 


Before the sunset 


he photograph, which ap- 
peared in a half page in a 
national morning newspaper, 
was taken by Oluf Nissen 
(who contributed anotheg child 
study to this series some Months 
ago) on Wimbledon Common 
just before sunset. An attractive 
feature of the shot is the back- 
lighting 
It was a_e Rolleiflex shot 
on Ilford FP3 film; Mr. Nissen 
has told us that it was taken at 
1/100th sec. at f 6.3 in conjunc- 
tion with electronic synchro 
flash, to get additional detail 
into the shadow areas The 
electronic flash head had a 165 
jules rating With admirable 
candour he adds: “The photo 
graph was taken at the end of a 
hard day in rapidly fading light 
when tempers—in particular, 
those of the two kiddies—were 
wearing thin! It was just a 
lacky shot 
Well, perhaps; but two of 
Nissen’s “lucky shots” have been 
declared Photographs of the 
Month 
Who were the agency trying to 
attract with this child study”? 


The direct customers for the 
Bradford Dyers’ Association are 
cloth manufacturers, cloth mer 
chants and makers-up; in fact 
the textile trade at large. Con 
sumer knowledge of the funda 
mental wmportance of finishing 
affecting as it does not only the 
appearance but also the practical 
virtues of cloth, is still limited 
With this in mind, the J. Walte: 
Thompson organisation prepared 


a large space consumer campaign to 


a branded finish offers and how 


such a finish by the 
to bring home to the public what identifying mark of the BDA 
Red Seal 
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N the first issue of each month ApverTiser’s WEEKLY is pub- 
lishing an outstanding commercial photograph chosen by a 
selection panel comprising a nominee of the Institute of British 
Photographers, the Editor of Apvertiser’s Werkty and John 
Heron. Photographs should be sent to the Editor and the test of 
eligibility is simply this . . . Is the photograph selling something? 
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VERY SPECIAL PAPER 
FOR 
A VERY SPECIAL JOB 


If it’s an urgent job for reproduction, it’s a job 
for Ilford Press Bromide. For one thing, this 
excepuionally “ go natured” paper responds 
perfectly to rapid processing (off the enlarger 
and into the was! tank in under 75 seconds 

But, even if you not in a hurry, it still pays 
to use Ilford P Bromide when prints are in 
tended for blo ‘king or for any copying pro 
cess. Here ar r good reasons for making 
it your choice 


recta) @ Rich black mage colour resistant to 
eiriea | Chin 7 bronzing ov |.ot glazing. 


@ Clean, bricnt highlights without the 
aid of flu: rescent whiteness 


@ Full rang. o! well-spaced contrast 
grades to suit all negatives 


@ Generous «tiiude in exposure and 
developm«1' 


In the long run. ! Press Bromide simplifies 
the work of u the retoucher and the 
process engrayc! { helps all three to play 
their part in eying better quality repro 
duction 


Ilford Press Brom paper is supplied im free 


contrast grades on ‘ingle-weight base and three 
on double-wergh: 


— *It’s non-fluorescing 


ILFORD LIMITED ' ILFORD 
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Photography in Advertising 


Already this new 


From films to ads— 
‘Monotype’ type face and with success 


By JOHN HERON 


U was pleasant to take the 
cork out of the bottle 
and remove the man inside, 
for inspection. You will 
doubtless remember Octo- 
bers Photograph of the 
Month (ADVERTISER'S 
WEEKLY, page 34, October 7). 
It was a_ self-portrait of 
Freddie Squires leaping up 
and down inside a bottle... 
Or sO it seemed 
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Removal from the bottle re- 

vealed Mr. Squires as a dapper, 

greying, quict, but vital man; a 

good talker with small, careful 

. hands. In the setting of his 

as met wit an peaceful Baker Street studio 
(this was afrer hours . . .) any 

resemblance between the enraged 

man leaping up and down in his 

bottle-pris ind =6photographer 


enthusiastic reception ii. sign 


r for design 


: He looks 1 successful cou- ; iar 
turier-—and ed might well A — ——— study of 
’ | » been, w ’ i . emons and a squeezer. 
Availa 24 pt.: other sizes are in preparation have been, is flair for de q 
: sign, pattern exture; his in- = vught, — 
. tuition for ar ment and posi- PPportunity he sought, withou 
" iaeiee show ugh in every ‘riving him mad. In this, he was 
| . ; picture he take — but finally he 
TH} ONOTYPE CORPORATION LTD He came 1 he still camera OS 7 - a 
: ; from the cinema studios, being a aa 8 ~ ‘i 
Monot { 43 Fetter Lane, London, E.C.4 pioneer of the more robust and grapher in the service of adver 
Lick is ' é fising. 
rollicking da Elstr t ~ aa 
REG! ' ‘ADE MARK: MONOTYPE ve geome _ Me Pin many Bu Now, why advertising? 
film making quires, drives , 4 
. J = In the Squires’ backgroun 
one mad. | ays in films, : 
ss ome ia either before the W252 tradition of genteel portrait 
<3 . start or round the bend before Photography. There was an uncle 
———_ 5 who had moved, as it were, in 
So he quit. Because. far from Court, circles. To this studio 
being mad. he is shrewd and ob- came fashionable and respectable 
servant: and he had noticed a !adies and gentlemen whose faces 
field which would give him the @ Continued on page 53 


How it looks in a half-page 


BOARDS: Form Part of a 
PAPERS: Comprehensive Range 
PADS: of Materials to the Studio 


suronee, [ay 
AUTOT BILLPOSTING 


delat tabel d'thghtneeah vdlciae vat aiiA. nso 20 


a COMPANY et eee ee a ee 
Be cone €. The Photograph of the Month (see page 50) is accompanied in the 
Brownlow Ad. Londen, Wis. ton Ealing 269! 37 SPRING STREET w.2. actual advertisement by considerable copy. 
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A photographer who has 
specialised in leather 


Squires has become 
an expert in the 
photographing of 


leather the raw 
material andthe 
finished articles. 
Here is one of his 
shots which con- 
tains a_ pleasing 


interest angle. 


appeared regularly in the glossy 
weeklies of the time ; but Freddie 
Squires found both the faces and 
the weeklies more than a trifle dull 

So it was the. British studios 
for him, in the days when Dors 
were nothing more than things 
you walked through, and Hitch- 
cock made excellent films on slim 
budgets—and an abundance of 
good ideas. 


Dramatic lighting forms 


His time at Elstree was not 
entirely wasted. From his film 
apprenticeship came a thorough 
knowledge of the more dramatic 
lighting forms and a care in com- 
position which is not always a by- 
product of, let us say, a portrait 
studio For, as Squires says. 
when filming is costing you £5,000 
a minute (or whatever it is) you do 
not lightly shoot 

There is, however, Squires con- 
siders, little else that the film 
studio can teach the photographer 
in advertising. There was, how- 
ever, another background which 
has paid dividends—a thorough 
grounding at an art school. But 
the day came when, with a certain 
amount of run-of-mill photo- 
graphic experience and over six 
years in the Royal Air Force be- 
hind him, Squires had to face the 


question “Where now? 
The decision involving the 
answer had already formed itself 


in his mind ; it was merely a 
question of its execution 

Advertising had always fasci- 
nated him. He had really studied 
advertisements carefully (few 
people do). To this field- 
illustrating the advertisement . . 
selling goods and services by 
camera—-he decided to devote 
himself entirely 

Most photographers specialise 
in something or other and, by 


force circumstance, Squires 
has be.ome an expert in the 
photographing of leather in a 
variety of forms. Eight years’ 
close association with that well 
produced export magazine Envoy 
has atiended to that 

The standard of originality and 
the quality of technique main 
tained throughout that period 
has been quite astonishing. With 
his partner, James Marett, he 
turns out a steady stream of 
highly individual and exception 
ally good illustrative photography 
the creation of which must be a 
constant challenge to initiative 
and ingenuity. 

A third key figure in the 
Squires organisation is Roy 
Pearce ; as darkroom chief, it is 


his responsibility to see that the 
quality of output does not fall 
To-day, there is endless variety 
in the assignments that are 
tackled by Squires. Never for a 
moment, he says, is the decision 
regretted that turned his steps to 
advertising. Long since he broke 
through the leather barrier into 
the wider world of general crea- 
@ Continued on page 54 
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SYNONYMOUS WITH 
REAL SERVICE 
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excellent 
Photo-Litho 
Printing 


W-R- ROYLE & SON LTD. 


one of the better printers 


LUDGATE SQUARE - LONDON - E-€-4 
City 6480 
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New ‘how-to-use-it? guide 
to photographic lamps 


The _ texture of 
leather has been 
accurately por- 
trayed in this 
photograph by 
Freddie Squires 

who gained Photo- 
graph of the 
Month distinction 
last month (see 
“Advertiser's 
Weekly,” October 

7, page 34). 


trve photography—but always 
for advertising. He rates a recent 
trip with a herring fleet as his 
most interesting assignment ever, 
one of his most unusual, a com- 
mission to photograph top busi- 
ness executives in their City 
clothes building sand castles! ! 
* * * 

A USEFUL guide to their photo- 
graphic lamps, covering capless 
flash and normal bulbs, reflector 
and normal spotiamps, xenon 
electronic flash tubes, studio 
spots photofloods and enlarger 
lamps has been published by 
Mazda (British Thomson-Hous- 
ton Co., Ltd.). An attractive 16- 
page brochure, Mazda Flash 
Photography, it covers every 
branch of flash work, and is full 
of worthwhile technical data and 
tips on this evermore popular 
branch of photography. A full 
price list is available with each 
brochure 

* 7 * 

OnE oF the snags encountered 
in making colour blocks direct 
from transparencies has always 
been the lack of standard illu- 
mination for the transparency 

Client, agent, engraver and 


For the English-speaking people | 


of Cyprus, the Persian Gulf and 
Beirut 


cyYPRus 
MAIL 


printer have in the past often 
compared their printed results 


with transparencies variously 
illuminated by daylight, tungsten 
light and fluorescent § tubes 
Hence one or more have ques- 
tioned whether the blocks accur- 
ately reproduced the transpar- 
ency as they saw it originally. 


Defeating the problem 


Now, Johnsons of Hendon have 
produced the Engrava transpar 
ency viewer to overcome this 
difficulty. It provides a standard 
source of light of approx. 4,000 
K, whether used by day or by 
night, and can be kept constant 
no matter in what part of the 
country it is used, and despite 
low voltage at peak hours. 

The viewer is operated on 
four 60-watt bulbs at a voltage 
at 10 lower than the mains 
supply. An easily read volt- 
meter and conveniently placed 
rheostat enable the operator to 
maintain correct bulb voltage in 
the event of fluctuations. This 
device should be warmly wel- 
comed by all whose work calls 
for regular viewing of transpar- 
encies. 


OVERSEAS PUBLICITY & 


P O. Box 334 29 Oxford St., W.1 t- AGENCY LTD, 
“tord Street, VW.! 
_ Nicosia Ger: 0737 Phone: GER 0737 8 
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are already doing well, and “if electronically operated 


Big opportunities for UK UK manufacturers succeed in or industrial ae 


meeting Swiss requirements of plastic materials. 


first-class finish, advanced design In the heavy engineering sector 
and attractive presentation, their ; 


: th building b has 
ina prosperous market household appliances could enjoy create bh Dhieeall he Sentions 


an increasing share of local tional 
x SB - equipment which, up to 
sales,” declares the report now, has been met largely by 


HE opportunities for Desi " Germany and the United States. 


British exporters in the Little of such machinery is pro- 
highly prosperous—but very . duced by the Swiss, but British 
sneamatitive Sw arket In the past, textiles figured exporters are advised of the need 
competitive Swiss marke prominently in British exports to 

aside b -ribed for strenuous sales efforts, sharply 

have recently been descri Switzerland, and although they competitive prices and adequate 
i by the Commercial Depart- have experienced increasing com- os in wees to wia rere 

ment of the British Embassy at petition 2 recent years, they con- in thie fleld 

Berne. tinue to form an important sector . 

Ihe country is almost devoid SWITZERLAND of UK trade with the country Position of cars 
of natural resources, and for that now in focus. Export of cotion 
reason Switzerland's industry and rere) goods aes © ea The largest single category of 
a — f considerable increase during 1953 « 

prc Pie nel a ba ey Journal, points out, Switzerland and 1954, and the high sepu oes — yee en in 

poe than on natural advan- offers a more encouraging outiet of quality British woollen goods 3 abe te fi oan. tote ‘bane 

tages, and produce a wide range to UK exporters of manufac- ensures a continued demand. But - i] pone we hep 1 site ra Wn sine 

of high-quality goods in shore ‘te ods. A high standard of adds the report, “manufac competition The British share 

runs, for which the raw materials ving v — - —. all and exporters need to bew f in the market has. however, de- 

. tie economic levels oO © com- excessive conservatism ir f ge oak : 

— metal- mun esults in a good market) when competing with hii! cane ;. ay the 4¢ “A ae 

lurgical, textile and leather {°° ‘°‘'0Us kinds of consumer fashion - conscious — cont nevita > Cee Came ot Toni 

industries are thus “all of °° . manufacturers for the custom of make, whereas this percentage 

potential interest to United Promising markets this novelty-seeking marke had been as high as 33 per cent 

Kingdom exporters of raw A at dae tendaled a In the engineering field in 1946. 

materials ; but it must be remem- os ", Se expor achinery to Switze 

that s be pron g market for household . ports of hee meng - ‘ ~ There is clearly a possibility 

bered t the Swiss market is a land are considerable d ‘ [ th 
: mac ry with cleaning appli- ene . - of increasing the British share 
small one and, industry being well-established native 
ances | washing machines, vacuum nme dh apie as de in the market, says the report, 
highly decentralised, no single - and severe competition from ¢ “ 
order is likely to be very large; °'°2"-">, etc.) being in particular where On the oth { which adds thst “the scale 
and secondly, the proximity of 4 ™®: : Switzerland is a techni ' png es a A = 
the UK's chief European com- The market for smaller appli- gressive country and = ter my =P “y ~ | a ae 
petitors gives them a marginal 4°¢s »wever, showed signs of appears to be good |} -- empnacs on the 
oods turation 7% oe provision of servicing facilities 
advantage in freighting g sa increased UK export on which the Swiss purchaser 
; quickly and cheaply.” Competition is keen, both direction of new é | laces euch mm rked — hasis.” 
; As the report from Berne, from home and foreign produc- devices, such as flaw g P - — 
published in the Board of Trade tion, but certain British products instruments, radio-activ« topes, @ Continued on page 56 
, 
in Switzerland 7 
Despite the high level of education and the prosperity of all classes in Switzerland there is, as in other countries, 
a top layer of wealthy and discriminating people who alone can afford consistent!; buy the best. These are the 
xcople who set the standard to which the others strive to conform: they are the directors of important businesses, 
peo} : i 
top civil servants and loca] government officials, successful lawyers, doctors, architects and other professional men—in 
fact they are the intellectual leaders of the country. These men—and their wives, sons and daughters—make up 
a high proportion of the readers of the Neue Ziircher Zeitung. Convince them through the advertising columns of 
their favourite newspaper, and you will have taken the first long stride towards establishing your product in the 
prosperous Swiss market. 
Exclusively represented in the United Kingdom by JOSHUA B. POWERS LTD 
14 Cockspur Street, London, $.W.I, Telephone: WHitehal!l 5566 
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CERTIFIED NET SALE 


140,214 


(COPIES WEEKLY 


— oe ee 
! ABC net sales 
! for the 26 | 
| weeks period | 

jan. — june 
a 143 765 


AURA 


This shows an increase oc 
over 7,000 copies wee r 


the corresponding per for 

1954, further proof f the 

growing popularit ot e 
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Represerced 


WILL KITCHEN, jer LTD 


131 Fleet Sereet, E 1960 
Head Office LUTON $0 
Advertisement Monogr: Gilder 


PLASTOIC 
BINDING 
now at 


Griffith 


PRINTERS SINCE [850 


Prompt service on 
Plastoic Binding 
now offered by 


W. P. GRIFFITH & SONS LTD 
154 Clerkenwell Road, 
London, E.C.1 
Telephone; Terminus 7363 


TRADES ENQUIRIES WELCOMED 


WARNES 
DIRECT MAIL SERVICE 


London's speediest Moiling Service. 
IN TODAY—OUT TOMORROW 


Ask Our representative | Alhom 


BAL 
to call. Keen quotations. > 
Van Collections 191/2/3 


WARNES, 10, Station Parade, Swi 
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The acid 
Bath test 


Take one new Press advertis- 
ing campaign for any consumer 
product, operate it on a pilot 
scale in the Bath Chronicle alone 

and you'll get a reliable indica- 
tion of its potential effect on the 
whole of Britain 

Why ? 

Firstly, because all classes, 
Leisured, Business, Professional, 
Industrial and Agricultural, are 
represented in Bath and its 
adjacent country areas 

Secondly, this ONE paper 
gives you positive blanket cover- 
age of them all—1} copies are 
sold for every household in the 
city, and it also has a big circu- 
lation in West Wilts and North 
Somerset through the Branch 
Offices at Trowbridge, Chippen- 
ham, Devizes, Radstock and 
Keynsham. 

Thirdly, space costs only 10/- 
per s.c.i., sO your answer will be 
economical as well as accurate 

And, of course, in any 
schedule intended to cover the 
West, this prosperous area can 
only be reached through the 
Bath Chronicle 


You're selling to Britain in 
miniature when you're selling 
to BATH through the 


Bath ' Wilts 
Chronicle & veraco 


CSTAOL IE MED HTee 


* Not to mention the three weeklies which 
reach the prosperous Wes tf Countryman at 
week-ends when he has to read 
them SOMERSET Gt (RDIAN WILT- 
SHIRE NEWS A RATH WEEK! ’ 


CHRONICLE. Get full & is from SH 
Robert 134 Fieet Stree London, F.C 4 
Arnold Ellis, Cromford House, Market 


Street, Manchester 4, or Head Office, 33 
Westgate Street, Bath 
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Fairyland for advertisers 


in US amusement park 


HE latest mammoth amuse- 
ment park in the United 
States, “Disneyland,” near 
Anaheim in California, pro- 
vides a combination of world 
fair, playground, community 
centre, museum of living facts 
and show place of beauty and 
magic It is Walt Disney's 
biggest project to date and is 
reputed to have cost $9 million 
Built on a 60-acre site with 
parking space available for 
10,000 cars, “Disneyland” is less 
than 30 miles from Los Angeles 
ind, although opened only in 
mid-July, is pulling in the public 
in thousands daily 


Lands of adventure 


There are four principal 
sections In “Fantasyland,” 
Snow White, the Seven Dwarfs 
and many other Disney charac- 
ters are installed: “Adventure- 
ind” features the wonders of 
nature and the lands of adven- 
ture throughout the world 
America’s hist s dealt with in 


“Frontierland while, finally, 
“Tomorrowland” depicts the jet 
world of the future with flights 


n space ship 

Among the ivertisers who 
have been quick to tie-in with 
this fabulous playground are 
tw of the leading American 
beverage manufacturers—Coca- 
Cola and Pepsi-( 


Gay 90's vintage 


Both have a con 


cessions in the popular “Frontier- 
land™ sectior Coca We ola have 
a prominent site on Main Street 
which ‘ ot typical “Gay 
nineties” vintage Their three- 
storey building 1s a period 


structure and features a large 
circular marble bar. Known as 
Refreshment corner,” it has a 
bright green and white exterior 
while inside, behind the bar, is a 
miniature stage on which colour- 
ful scenes of the old days are 
displayed continuously. Windows 
facing the street have reversible 
panels presenting alternate 
pictures at brief intervals. One 
of these contrasts the bottling 
methods used in 1900 with those 
of to-day 

The Pepsi-Cola concession 
takes the form of the “Golden 
Horseshoe,” a refreshment estab- 
lishment which is a replica of a 
rustic saloon of the Old West 


Chick promotion 
Yliss 
GEORG IA CHICK 


HIS years “Miss Georgia 
Chick,” Carolann Connor, is 
here seen (with the bouquet) with 
the reigning “Miss Georgia.” The 


promotion which culminates 
in the selection of “Miss Georgia 
Chick” is sponsored by the 
Georgia Poultry Federation 
which represents some 250 poul 
try firms in the state. This was 
the first vear that the event was 
on a nation-wide basis and it is 
claimed to have been “successful 


hevond all expectations in 
gaining publicity for the GPE 
The successful contestant 


appeared in the newspaper press 
the food and poultry trade press, 
on television, and in the magazine 


“Life In the opinion of the 
sponsors the event lays “a solid 
foundation for the poultry 


advertisers. Plans are now being 
made for a bigger campaign in 
1956. 


It offers light luncheons with 
“the tallest glassful of Pepsi- 
Cola" accompanied by  con- 
tinuous “Gay nineties” sparkling 
entertainment on a_ full-size 
stage 

The “Golden Horseshoe” seats 
300 at a time for meals and in 
addition there is a balcony where 
visitors may relax and watch the 
stage show 


FOCUS ON SWITZERLAND. continued 


The remarkable success which 
a a European car 
enjo in Switzerland is declared 
to be attributable as much to 
the fact that the manufacturers 
have set up a formidable sales 
organisation. and have con 


stantly stressed in their advertis- 
ing the advantages of a rear 
engine and of air-cooling, as it 1s 
to the actual technical advantages 
of these two features.” 

The market for motor-cycles 
offers interesting possibilities 


Niovewrmere 4 1058 


eC |_| i 
—— a 
se 
= feat ) 
oR WE erste, > 
<< he eae aie 
CSE ee d a 
r( : eS 
} 
i /- 
a) ion WF es 3 fe a 
=] >. +~3-~ e See aed 
iy 
Cid —_ 
* ‘ad ne 
7 ia 
oh | ~ 
| Wh 
| E 
—— & may) + te 
ee arte ae 
a a 
. Cr Ry 5) 
; = whe = 
‘ 
‘ —— ae 
DT <2 fT 


Novemper 4. 1955 


57 


YOU CAN ADVERTISE 
IN RUSSIA NOW! 


The Russian Government is now 
allowing British firms (and, for ‘the 
time being, British firms only) ‘to 
advertise im _ their official technical 
journals 
This striking concession enables British 
firms to give particulars of their 
products (in Russian) direct to Tech: 
cal Executives throughout the U.S.S_R 
These executives advise the Moscow 
Purchasing Commission’ what $ 
required and from whom it may_ be 
bought Moscow in turn instruct 
their Trade Delegation in Highgate to 
contact manufacturers direct 
The Government of the U.S.S.R. plans 
to spend £400,000,000. There is 
substantial sterling balance in London 
and up to August ‘55 there is a balance 
of payment of £25 million in favour of 
Russia 
A FREE BOOKLET giving the names 
of the 31 journals in which you can 
advertise and all relevant information 
is available to any firm or agency on 
request 
SPACE SALESMEN WANTED 
FOR ALL BIG CITIES 


NOW ON T 


Abelson & Co. Led 

Aberdare Cables Led 

Advance Components Ltd. 

Airmec Led 

Allen & Sons (Oxford) Led... john 

Asquith Led... Wm 

Associated British Machine Tool 
Makers Led 

Automatic Pressings Ltd. 

Automatic Telephone & Electric 
Co., Led 


Baker Perkins Led 

Barrow, Hepburn & Gale Led 

Bartle icd., |. & M 

Bennett Tools Led 

Boulton Led., Wm 

Branda Packings Led 

British insulated 
Cables Led 

British Screw Company Led 

Brown & Ward (Tools) Led 

Brush Group Ltd., The 

B.S.A. Tools Led 

Bulmer & Lumb Led 

Burnett & Rolfe Led 

Butter Machine Too! Co. Lrd 


Callender's 


Churchill Machine Tool Co. Led 

Climax Rock Drill & Engineering 
Works Led 

Cockroft & Co. Led 

Cossor Led 

Crompton Parkinson Ltd 


Darcy Products Led 
Davidson & Co. Led 

Dawe instruments Led 
Dawson Brothers Led 
Dominions Export Co. Ltd 
Drop Stamping Co. Led 
Drummond Brothers Lid 


Eadie Brothers Lid 
Edison Swan Electric Co. Lud 
Edmondson Led... F 


Enty Gauge Co. Led 
Evans Medical Supp!« 
Evode Ltd 


Fairfield Shoe & Siip¢ 
Farmer Norton & 
james 
Fawcett Led., Thos 
Fielden Electronics L« 
Fords (Finsbury) Led 
Foundry Services Ltd 
Fraser & Sons Led. [ 


Hampson industries | 
Haywood & Son Led 
Hellawell & Co. Led 
Henczen Led., Arthur 
Hilger & Watts Led 
Hill Aldam & Co. Led 
Hoover Ltd 


m led. C. € 


B. H. Jones (Machine * 


Kearns & Co. Led. 
Keeling & Co. Led 
Kendall & Gent Led 
Kennedy & Co Led 


Lancaster & Tonge \« 
Lang & Sons Led., Jo 
Lucas Pressure Gauge 
Lund Led., John 


Massey Led... B. & S 
Massey-Harris-Fergus 
Measuring Instrumer 
Mercer Ltd., Thos 
Merlin Engineering ( 
Micanne & insulators 
Millspaugh Led 
Morland & Co. Led 


BUS 


Mullard Led 
Multicore Solders Led 


North British Locomotive Co 
Led 


Parkinson & Sons (Shipley) Led 


Peerless & Ericsson Led 
erkins Led 
Platt Bros. (Sales) Led 


Rose Bros. (Gainsborough) Led 


camer Products Led 
emens-Schuckert Led 

gma instrument Co. Led 

oth Led. Henry 6 

olartron Electronic Group, The 
panner Borlers Led 

tar Industrial Tools 
teellounders & Engineers Lid, 
x atl 

curge Led., John & E 

nvic Controls Led 


Thomas & Son Led 
Transformer & Electric Ce., Led 
The 


r 


Engineering Co. Led 


Walker Micchell & Co. Led 
Ward & Co. Led... H. W 
Wellings Led., Thos. 8 
Wengers Led 

Whiteley & Co. Led., E. Gordon 
Wickman Led 

Wilkins & Mitchell Led 
Wilkinson Bentley & Co Lid 
Wilson & HMerdan Led 
Winget Led 

Wolseley Engineering Lid 


MEZHDUNARODNAJA 


Sole Selling Agents 


MILLINGTON PUBLICATIONS LIMITED 


KNIGA 


15 Southwick Street, Hyde Park, London, W.- 
Telephone: PADDINGTON 2607-8-9 
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THIS WAS A CARLTON PHOTOGRAPH 


NATIONAL PRESS ADVERTISEME?D 


\GENCY: Foote, Cone & Belding, Ltd 


ART DIRECTION: Ted Fuller, a.M.1.p.a. 


»VERTISER: B.O.A.C., Qantas 
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THE GRAPHIC ARTS 
—a weekly news survey 


‘Most useful italic book’ 


—by an ad designer 


A number of books have appeared 


recent years on the italic 


hand, and, as one popular magazine s\\.: “Everybody's doing it.” 


This may be true, and it is a good omc» 


popular. 

For those engaged in the 
graphic arts it means not only 
aesthetic pleasure in seeing the 
results of this writing, but it also 
means a_ considerable cutting 
down on authors’ corrections, as 
far as the printed word is con 
cerned 

But the most useful book to 
date appears this week. It is one 
of the few actually written by an 
artist who uses the chancery 
script (or italic hand) as a graphic 
designer—on book jackets, adver- 
tisements and brochures 

He is Peter Rudland. and his 
book is called From Scribble to 
Script (published by George 
Allen and Unwin, 12s. 6d.)._ It 
s possibly one of the most effec- 
tive instructional books on the 
subject. In it, Mr. Rudland gives 
readers a new method of acquir- 
ng a reformed, personal style of 
handwriting 

He has found it necessary to 
give the historic background to 
the development of the chancery 
hand, and he has shown how one 
may, by using the right tools, 
ichieve a really attractive style 
of writing. 

But where Mr. Rudland scores 
is im the fact that he uses the 
“old masters” themselves as 
models. 

One of the less intelligent 
criticisms of the italic hand is 
that it makes everybody write 

like This ts hardly true. as an 
cxamination of the hands of the 
early Papal scribes will show 

Mr. Rudland gives his readers 
a choice They can use as their 
model the magnificent hand of 
Vespasiano Amphiareo of Venice 
(1554); the neater but equally 
delightful hand of Flaminio, 
1549, or that of a scribe who 


Literal example 


James Moran, editor of Print 
ing News, has written for many 
publications in his time, but in 
this month's House Beautiful he 
has literally written a contribu 
tion. It is im chancery § script, 
sometimes known as the italic 


It was written not only to 
publicise House Beautiful but as 
in example of the hand follow- 
ing a review of a book on the 
subject 

Mr. Moran was one of the 
early members of the Society for 
Italic Handwriting. which now 
has members in many parts of 


the world 


that this hand is becoming 


wo for Sigismund of Poland 
in 

I reproduces portions ol 
ma ipts in these hands, then 
has m enlarged, and by an 
inge is teaching method shows 
how *y may be achieved. They 
all e different slopes, and 
oth \aracteristics, and indicate 
that ters of the italic hand 
nee t fear a mass-production 
resu 

P; sely illustrated, the book 
not y gives historic back- 
gro and many teaching illus 
trat but also a number of 
hand, by present-day practi- 
tione Most interesting are those 
whic show, as with W ; 


Dow zg. the hand before and 
after rm.—R. D 


Dominance of colour is fore: « 


Al ¢ Royal Institution re- 
centl, H. John Jarrold spoke on 
“New Developments in Printing 
Processes and their Requirements 
for Printing Inks He was de 
livering the annual lecture of the 
Technical Training Board for the 
Printing Ink and Roller Making 
Indust: 

He said that printing progress 
like that in other industries 
aimed at greater output and 
better quality for less labour. As 
in other industries, this meant 
large quantities for mass produc 
tion, and it was important that 
there was close control over the 
quality and uniformity of raw 
materials 

Colour printing was likely to 
supersede black and white for 
illustrative purposes as soon as 
this became economically pos 
sible For popular magazines 
and wrappings this was already 
the case 
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Unions considering new wages offer 


This is the key week in the nego 
tiations between the printing 
trade unions and the employers. 
representing both the general 
printers and the provincial 
newspaper owners. 


Following a meeting last week 
between representatives of the 
six unions acting collectively 
and the joint labour commitice 
of the British Federation «|! 
Master Printers and the News- 
paper Society, it is understood 
that the unions have taken back 
to their executive committees 
certain terms. 


The Federation of aster 
Printers held another \iceting 
on Wednesday with union rm 
presentatives. 


+7 


lt depends on the reaction of the 
leaders of the unions whether 
new agreements will be ready 
in time for November 16, when 
the five-year agreements lapse. 

Even if the leaders of the unions 
agree to terms there is still the 
membership of the unions io 
take into account. Between 
now and November 16 ballots 
will have to be taken in some 
cases, so speed is essential. 

Officials of both unions and em- 
ployers’ organisations will be 
working overtime in the next 
two weeks. In the meantime 
the print buyer, who is being 
seriously considered in these 
negotiations, can only hope 
that a spirit of compromise 
will prevail. 


‘Nothing to fea: from films, radio, TY 


The peaceful co-ex 
printing, radio and | 
assured by the psycho 
physiological make 
human race. That 
S. H. Steinberg, whose 
Five Hundred Years 
has just been pul 
Penguin Books at 3s. ¢ 

In a concluding ¢ 
Steinberg deals with 
the printed word 


~ 


The three main 
letterpress, litho ar 
were holding their « 
fields, he said Son 
dry mk process, sucl 
graphy, might becom 
importance m ycar 
Letterpress was los 
ground to other pro« 
its greater reliability 
severe demands on 1 
were important, and 
making methods wou 
to maintain its place 


Bowater expanstou 


Bowater Paper Cor 
planning another 
expansion programn 
Corner Brook Mill in 
land Main item 
gramme will be a 
mecrease in Outpul of 
machine 


CWE Atcouwwl 
peed awe WV 


The above lettering 


WEEKLY'S Portfolio of British Cre 
been thought by many to be hand 

Mistral, the versatile type face designed 
eading type designers It was lau 


Printing Exhibition in Paris, and ny 


G. S. Rovds Ltd.. who state tha 
face over here John Barmas, of G 


other leading French type designer 


from G. S. Royd 


Lid advertisement in A eiise® 
stive Advertising (Or 1? 
ered fcfua wa f 
Roger Ex fur / . 
hed i ear at the i 4 
he UK a j 
were « fr , ‘ . 
S. Rovds Ltd.. met M. 1 md 
mont n Pa 
rend 


sprung up in the shape of films 


broadcasting and television 
Despite this competition he states 
that the readers of the printed 


word are not decreasing 


Because of the basic divisior 


into visual, auditory and motoria 
types the primary and stronges 
npulses are conveyed throug 
the eves the cars ind ’ 
nuscles respectively, he says 

I hese types are sufhic 


litlerentiated to ensure th 
inence, side by side, of th: 
Troups of people who der 
deepest impression and greates 
iustactiion from either readin 
words printed or listening 
words spoken, or watching the 
words acted 

Mr. Steinberg’s book, a remark 
able piece of publishing, dea! 
with the story of the relation 
hetween printing and civilisation 
the interdependence of printers 
publishers, and the public, and 
such topics as censorship and 
best-sellers 


History of the craft 


In 260 pages of a Penguin Mr 
Steinberg compresses the history 
{ the craft since the days of 
CGsutenberg 

There is a foreword by Mrs 
Beatrice Warde, who as the 
ditor of the Monotype Recorder 
first called on Mr. Steinberg in 
1940 to summar what had 
mappened as the result of the 
invention of type and the press 

She writes that one is not likely 
to come across the number of the 
Monotype Recorder which con 
{ 17.000 word gist and 
{ the present book 
What with the paper famine and 
the bombs, few copies survive,” 
he says. The Penguin book gives 
the fuller stor 

Writes Mrs. Warde Here are 
the five hundred years of printing 
as a creator of changes in human 
lives It will continue to bring 
changes in our lives but its 
greatest task will be to help keep 
something intact which we were 
a long time ecarning—-something 
too precious to be stolen from 
us by the hypnotic chanting of 
slogans 
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DRIVING FORCE 
AT NIP 


WET another of the goodly number 
of successful people who gained 
experience with Business Publications 
Lid. (publishers of AbverTiser’s 
Wrexcy) is V. G. Sherren, whose 


appointment as managing director 

of National Trade Press was an- 

nounced last week Mr. Sherren 

spent 11 years with us, five of them 

as a director, before going to NTP 

m 1938. After four years in the Army 

he resumed a career that has taken 

him tcadily 

upw is to 

adve ment 

dire of 

NTP 950 ; 

ot He vod & 

Ci i, an 

a com- 

t 1953; 

o the 

t ! Tex- 

: Har- 

Press, 

ster, 

extile 

Exhi- 

who 

umber 

of big exhibition ovinces 

and overseas 

It is no secret that M verren 

ts the driving force trade 

fairs run by NTP feature 

of their success is | cws- 

papers "’ which go | bitors 

and buyers and wi o be a 

feature at all NTP ! eforth, 

Mr. Sherren descrit is il- 

lustrated catalogues andise, 

and rightly regards | rst-rate 
public relations 

In 1951 and 195 was only 


one NTP Fair. Now there are the 
National Fashion, National Fabrics, 
Household Textiles and Soft Fur- 
mishing, Men's Trade, Nylon, Indus- 
trial Textile, and International Watch 
and Jewellery Trade Fairs—-seven so 
far. Next year, | understand, there 
will be nine 

Mr. Sherren had his 48th birthday 
last week. Cricket and rugger are 
his spare-time enthusiasms 


* * * 


IN the Michael Miles “Take You: 
Pick” quiz programme on com- 
mercial TV recently, Reg Levi, 
advertisement manager of House 
wife, won 30s, and an autocycle, 


* * * 


FROM Ss. Shillaber, publicity 
manager of the Rolex Watch Co 
Ltd., I have received—not, alas, a 
Rolex watch, but a very acceptable 
gift all the same—a book entitled 
The Anatomy of Time, a history of 
timepieces from the earliest days up 
to Rolex. The book is excellently 
produced and illustrated, and the 
publicity content is all the better 
for being discreet 

It is not for sale, but a compli 
mentary copy will be sent to any- 
one who cares to write for it. 


* + * 


D urinG a recent three weeks’ 
holiday in Holland, Norway. 
Sweden and Denmark. H. Berkeley 


Roe Outdoor Advertising 
BUILDS BIGGER BUSINESS 


Wie. aN 


\ 


wt 


* Over 70 advertisers use 
Roe Outdoor Advertising Limited 
for poster and transport advertising. 
signs, displays, films, and 
exhibitions throughout the country. 


ROE GUTDOOR ADVERTISING LIMITED 
London: 73 Grosvenor Street, W.|. Manchester: 20 St. Ann’s Square, M/C 2 


Hollyer, publicity officer of Tor 
quay, gave four talks on Torquay, 
illustrated by 140 colour trans- 
parencies. This is the second year 
he has visited Scandinavia and done 


everything possible to 
interest there in Torquay. 

In Hilversum Holland Mr 
Hollyer made a_ four-minutes’ 
recording for the “Happy Pro- 
gramme” put out in English at least 
twice on Sundays on short wave all 
over the world 


promote 


* * * 


BB ROADCAST talk on “The in 
fluence of commercial programmes 
on television broadcasts -in this 
country” was given the other day 
on the BBC's overseas service in 
Bengali for listeners in India, by 
N. R. Sen-Gupta. 

A frequent broadcaster in the 
overseas Services on different aspects 
of British social and economic life, 
Mr. Sen-Gupta is working with 
Charles F. Higham Lid., the London 
agency, where he has been for 
the past five years. He is a Bachelor 
of Commerce and was a public re 
lations officer in the West Bengal 
Government belore coming to 
Britain. He is also a well-known 
member of the Publicity Club of 
London 

* * * 


From Suzanne Warner, press 

officer of Associated TeleVision, | 

received the other day a bag of 

Murraymints and the following 

missive 

“No time for dinner or for tea 
You're busy watching ATV ? 


But wait 
The press room thinks of you, 
Suck a Murraymint while you 
ie 
* * * 


C ongratulations to Farmer Goodwin 
from John Clark (right). new!) 
elected director of Cheiron Press 
advertisement representatives of the 


“Milk Producer Bill Goodwin, 
chairman of Gee & Watson Lid 
whose many and varied interests also 
embrace running a 500 acre farm in 
Surrey, exhibited an Ayrshire cow 
in the Young Cow Class at the 
Smithfield Show last week, which 
was placed ninth in the class of 43 
i" ompetition with some of the 
best breeders in the counir this 
was his first exhibit at a Smithfield 
Show in his first vear of farming 
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Roy Bagot (left) publicity manager 
of Kelvin & Hughes Ltd., recently 
took first prize in a spot-landing 
contest at a rally of pilots employed 
by the Smiths Aircraft Instruments 
group of companies, of which Kelvin 
and Hughes is part. He was flying 


a single-engined Auster. With him 

is Eric Young, assistant publicity 

manager and a war-time four-engine 
aircraft pilot. 


Polite Arabs are 
so inaccurate! 


Ix the excellent company of C. J. 
Morny, advertisement manager of 
Sharq al Adna (Near East Arab 
Broadcasting Station) I met recently 
a young Arab, Samih Sherif, who 
is in charge of the company’s public 
relations and research. He told me 
that one of the difficulties he is up 
against is that Arabs, being a polite 
people, tend to give you a pleasing, 
rather than an accurate answer! 

What, how- 
ever, 1s not in 
doubt, is that 
bookings have 
more than 
doubled since 


clude firms 
and products 
of the calibre 
of Tide, Surf, 
Lux, Aspro, 
Bata, Chivers, 
Colgate Palm- 
olive, Drene, 
Ekco, Fergus- 
on tractors, 
Hoover, Lipton, Omo, Pye, and 
Rolex. Many of them have already 
booked for the whole of 1956 

Mr. Sherif’s department gets an 
average of 15,000 letters a month 
from listeners all over the Arab 
world. In addition, audience panels 
have been established in various Arab 
countries 

Many years must elapse, he feels. 
before advertising in Arab countries 
reaches British standards. The Arab 
welcomes commercial advertising 
but care is needed to produce com 
mercials to suit his taste 


CONTACT 
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“Lend me a slide rule, 

Carruthers, so I can work 

out the Budget motivation 
on your expenses.”* 
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Announcement of great interest tv « 


ADVERTISER'S WEEKLY 


those 


concerned with advertising to b»» +s of 


engineering products, plant and ra» »:aterials 


THE CHARTERED MECHANICAL ENGINEER, the monthly Journ 
Mechanical Engineers, is to accept advertisements from Apr: 
of Mechanical Engineers is one of the oldest professiona 
the United Kingdom and now has over 43,000 memb: 


lhe Institution of 

The Institution 
neering bodies in 
cluding qualified 


chartered mechanical engineers and those studying to comp! ie ticir qualifications 


Guaranteed Circulation 


THE CHARTERED MECHANICAL ENGINEER is a 
well produced professional journal. It is circulated 
by post direct to every member of the Institution. 
It is highly valued for the Lectures and Addresses 
which are published in full and for its summaries 
of technical papers issued prior to presentation 
at General Meetings of the Institution. It also 
contains editorial matter and articles of interest 
to mechanical engineers, together with Institution 
notices and programmes of future meetings. 

The number of advertisements appearing in any 
one issue will be limited, thus ensuring that each 


46,000 copies per issue 


the maximum atten- 
ertisement display and 


announcement will a' 
tion. High standard 


technical interest will | yught 


The basic rate will b« 
Specimen copies and | 
from: Brigadier H. \. ‘ 
Advertisement Manager, 
The Chartered Mechanical Engineer, 
1 Birdcage Walk, London, 5.W.1 
Telephone: Whitehall 7476, Extension 44 


| per page and pro rata 
« cards may be obtained 


uzher, C.B.E., B.8¢.(Eng.), 


| CHARTERED 

; _ ENGINEER © 

; _rccrcC“‘;(;C‘éSCS<«CdzC | 
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Ad rate for 
‘Board News’ 


Full-page rate for } w con 
trolled circulation Board News will 
he £55 Fir ue of t nihly 
for th building t j 1 plast« 
he: | ' t j luled 
for Febru pul ved Con 
trolled Circulation Lid A rtm 
ment dir : r Spag 
nolett ys 7 in 
Board News will | lion 
of 10,000, state the The 
first number will b ders 

* ” 

A Milk Industry sheet 
carries a graph si dis 
play advertising i pages 
in October 1947, 8% d 112 
in October 195° 

a” ¥ 

An cight-page d ncimng 
supplement will | next 
week's Hlustrated 1 bx 
advertised in th ovin 


cial and trade p 


+ 
The BBC Handbook 1 1956 is 


to be published BI iblica 
tions Lid. this n The 
Handbook, whic! over 
200 pages, aims at | rund 
to the workings f 4( It 
includes a review in 
British broadcast 
ra ry 

The Novemb NMlodera 
Caravan complet gazine s 
coverage of mor cara ns 
at Earls Court 


tandard Telephones, M. & 
Industrial Chemicals, British 
lated Cal ide Cables and th 
British Industries Fair are 
the many adv sers in the British 
Industry Review issuc of Industrial 
Recorder, Pakistan. British experts 
contribut« number of articles 
* x a 
Thy Motor Cyele (Associated 
Iliffe Press) will cover the London 
Motor Cycle Show at Earls Court 
with two special numbers, a Show 
Guide next Thursday and a Show 
Report on November 17 
” * * 
The December issue of ’ 
man will be featured on W. P 
Matthew's do-it-yourself programm: 
on commercial TV on Saturday 


November 26 He will end his 
programme by describing th 
pournal’s contents 
* x ” 
In in ecniarged issue dated 


December 10, Poultry Farmer wi!! 

Rive special cov ige to the Nationa! 

Poultry Show and Smithfield Show 
a” . 7 

In this week's issue of John Bull 

114 of the 244 pages of advertix 


ments have been taken in colour by 
18 advertisers \ Hovis half-page 
backing to the detachable supple- 
ment is another first-time colour 
venture in this magazine 
+ * - 
More copies of the main Show 


Number of The Motor were printed 
than of any previous issue in the 
journal's history. Advertising in the 
journal reached a new postwar peak 
with over 300 pages, of which 40 
were in full or two colour 


= = WASS PRITCHARD 


— CO. LTD. 
Colour Printers 


85, FENCHURCH STREET, E.C.3 


ROYAL 714I 


number of 


The specia 
Home wi 4in a free pull-ou 


C Arisimas 


supplement with “35 Christmas Gifts 
to Knit and Sew {iso intl issue 
wi he wo flower paintir te 
naich the two given in the N em 
Der isstte 
* * * 

Reproductions of the advertise- 
nents in which f ms people Slate 
why they read the Daily Mail have 
he on nu in semi-suff blue bind- 
ings. bearing the words “My Daily 
Mail ) ag nd advertisers, by 
George Sn vw paper's advertis 
nent manag 

* + * 

Th Octob 26 iwsuc of =the 
Uxbridge Post, which is printed by 
the Weekly P Series, carried a 

cord of thre nd a half pages of 

situations vac idvertisements 


New TY journal 


Televue, a new TV and radio 


weekly, is published in 
January Th 1) will carry 
highlights” of IIA programmes 
nd BR SIO nd radio pro- 
grat nd { details of Radio 
Luxembourg ind th AF Network 
pro Ad sement rates 
whole-page £7 hall-page £35 
ju page £17 | Initial print 
order for 75,000 copies The 
ourn t be published from 
Telev P ions Lid 
* + 

Orc f the tee Cream 
Industry, which was the first in its 
new d red size, contains 60 
pag f j nents For the 


niarged style Plantin 10/11 pt. ts 


sed as body face, with Perpetua 
headings 
7 * * 
From the March issue of Good 


Housekeeping, advertisement rates 
sed by £50 per page 
white and £40 for 


irc to he nere 


* +. * 

The Libyan Publications Press, of 
Benghazi, has now published the 
Libyan Mail. Appearing every 

uesday, u has an imitial sale of 
and is on sale in many Middle 
UNE TICS 4 3-in. trip adver 
sement with SC TICS discounts 
‘ small advertisements 
one piasire a word 

* * * 

The 0th 19585 The 

Ambassador reviews the progress of 


ISSUC of 


British caitons in a ¥)-page feature 
Son new textile designs ind 
colours from Spain re also 
described 
* * * 

The Christmas numb< | Aero- 
modeller, which will be on sale 
his month, will contam iwo free 


plans. Price of the special Christmas 
number will be 2s. 6d 
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We Hear 


A fourth newsprint company, 
Powell River Sales, is to raise its 
price to US and Canadian buyers. 
An increase of 3 per cent will be 
made from November 15. 


* * * 

Col. Geoffrey Portham. publisher 
of Go, has had a meeting with the 
head of Intourist, the Sovict State 
Travel Agency, on the easing of 
travel facilities between the two 
countries 

aa 7 * 


“Animals in the Home,” a colour 


filmstrip for distribution among 
womens institutes, schools, public 
health deparimenits and youth 


organisations, has been produced by 
Camera Talks in co-operation with 
Chappies Lid., of Melton Mowbray 


Golf [dinner 


The eighth annual dinner of the 
Press Golfing Society will be held 
at the Press Club on Thursday 
December 1 The chair will be 
taken by this year's president 
Arthur Christiansen, editor of th 
Dail; Express 

* * _ 
John Webb Press Services Lid 


have been appointed to handle press 


publicity for a new French film, “les 
Clandestines for Asiarte Films 
lid 


* * * 

The Municipal Journal Lid. have 
heen appointed by the International 
Union of Local Authorities to repre 
sent them in the United Kingdom 
iS advertising contractors for thei: 
publication The IULA Quarterl; 

* * * 


A 17-display exhibition for hotel 
suppliers was organised in Dublin 
by the Irish Hotels’ Federation and 
the Dublin Hotel and Restaurant 


Association, to focus attention of 
hoteliers on a joint bulk-buving 
scheme 

* * a 


Howard S. Cotton Lid. have been 
ippointed publicity consultants to 
the Tricorn Group of Companies of 
industrial consultants and designers 


Crawfords win 


W. S. Crawford Lid. dart team 
led by Fred Folkerd, beat West End 
Engraving Co. Lid. 3—0 in a match 


held at the White Hart, Drury Lan 
we Finishing doubles were ob 
tained by J. W. Sullivan, H. Peirce 
und L. Matthews 


* * * 

The Royal Society of Health will 
stage a health exhibition in conjunc 
tion with its annual health congres 
in the Winter Gardens, Blackpoo 
from April 24 to 27 

7 * * 

The Retail Trading-Standards 
Association 1s to ask number of 
manufacturers for their interpreta 
tion of the claims hand-crafted 
and “hand-made 

* * a 
A two-day conference of 90 ficld 


suditors and area managers and 20) 


Oxford executives of A. C. Nielsen 
Co. Lid. has been held at Harro 
gate. 
: * * 
Changes of address: Priestleys 


> 


(London office) to Buckingham 
Street, W_C 2: “Buckingham Interest 
Magazine™ to 255 Desborough 
Road, High Wycombe, Bucks. 
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NEWS FROM FRANCE 


New Paris daily paper 
‘a magnificent flop’ 


By Our Paris Correspondent 


Reporting on the publication on October 13 of the first issue of 


France's new national daily, “Express,” 


‘TEcho de la Presse et de 


la Publicité” considers the paper so far to be a “magnificent flop.” 


If subsequent numbers do not 
show considerable improvement, 
says Echo de la Presse, the 
career of /’ Express will be a short 
one 
layout and con 
im for criticism 
Combat and Franc-Tireur, the 
two existing dailies presumed to 

most apprehensive the 
launching of a competitor, are 
said to have heaved sighs of relic! 
on first viewing the newcomer 

But preparations these two 
dailies for the installation of new 
ind improved printing equipment 
are supposed to be continuing all 
the same 

If half of 
true,” comments 
Presse, “bv the 
our newspapers 
and 


voluminous, 


Typography, 
tent all come 


he over 


by 


what we hear 
| I c ho de 
end of the 
will be so 
produced, and 
that Parisians won't 
be able to resist buying them by 
the armful!” 
Meanwhile /' Express 
to have contracts for 
worth of advertising tn 
and £27,000 worth in 1957 
msucd 300 shares 
10.000 francs each 
* + + 
British firm to launch 
out on the French market is Pye 


is 
la 
year 
well 


edited so 


which ts 
reported 
£30,000 
1956 

has 


new at 


Latest 


who through their newly formed 
French subsidiary, known as Pye 
France SA, plan to equip some 


THE ITV VADE-MECUM 


vere are a few copies left of Kemp's 
TV Supplement which answers an) 
juer t ndependent V Fron 
Ad & Agencies with television 
fez t cenery and scripts, 
whatever y may need, it’s all in Kemp's 
KEMP'S DIRECTORY (TY Supplement) S/- 
299-301 Gray's Inn Read London, W.C.! 


sO | 


taxis with radi com 
mun ms facilities within the 
nex! le of weeks. This was 
ann d in eight-inch double 
colu ads in five’ French 
nat dailies, plus the Euro 
pear tion of the New York 
Her: Tribune, recently 

Ac jointly with Ark’s 
Pub! Pye's advertising 
agent *ublicis ts handling this 
cam; in France R. M. 
Seiss the Publicis executive 
resp. e for the account, tells 
me ti : similar splash in the 
datly s will be made as soon 
as the ho-equipped taxis come 
into ition—which means as 
soon ficial authorisation has 
been ned. Poster advertising 
is als be used 

It ped that other Paris 
taxi ce inies will not be long 
in adk g the idea once the lead 
has be given 

Pyes French activities are to 
be lin 1, initially at least, to 
this fie and there is no indica- 
tion th hev plan to sell theirs 
radio television receivers on 
the Fre market 

* * 

Lates ssuc Of Contacts, the 
luxuric produced house organ 
put out the public relations 
services of Publicis, includes a 
contribution by writer Pierre Mac 


Orlan of the Académie Goncourt 


on “Advertising considered as 
one of the fine arts 

M. Mac Orlan sees the problem 
of putt over an advertising 
message essentially that of 
striking the right balance 
between words and imagery.” 


In considering advertising as an 
art, it believes 


is, he imagery 
in the sense of line and colour 
which plays the predominant 


role; for great writers and poets 
have not'up to now made an 
contribution to advertising com 
parable to that made since the 
beginning of this century by 
artists such as Chéret, Toulouse- 
Lautrec, Bonnard, Cappiello and 
their like 
Both 
adver 
offer scope 


television and cinema 
thinks M. Mac Orlan, 
for the development 
of advertising as an art-form. 
providing as they do opportuni 
for the skilful handling of 
oral and visual adver 
messages 


ising 


ties 
combined 
sing 


Miss 
The 


Ailsa Garland 


address on what 
want from advertising 
Foster Clark Ltd.. national! sales 
conference. reported last week 
was given by Miss Ailsa Garland, 
woman's editor, Daily Mirror 


women 
at the 
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Big schemes 
establishment by the 
of the largest steam 
are making this im; 
It will, therefore, be 
to use the columr 

influential newspay 


Belfast 


Established 1737 


4 
4 
{ 


Donegall St.. ! 


Six Counties: 
\rmagh : Fermanagh 
: Tyrone : Londonderry 


rn treland 


circulation 


Belfast 


area of 
News - Letter 
the 


Ltd 


aloot 


expansion— including 
Thomson-Houston Co 
plant in Europe—now 

ket more important still 
uly rewarding to advertisers 
ist News-Letter—the most 


sart of the United Kingdom 


Ws- Letter 


an inatitution 


85 Fleet St.. London 


FIFE ASSOCIA: 


LONDON AGE! 


COVER INDU TS. AL FIFE COMPLETELY 
THE DUNFERMLINE PRESS : 


42,946 A.B.C. WEEKLY 


35 KIRKWYND, 
EDWIN GREENWOOD LTD. 


ED NEWSPAPERS 


THE FIFE FREE PRESS 


KIRKCALDY 


231-2 STRAND. W.C.2 CITY 5906 
a ma) Can you reach 
FARMERS” JOURNAL 
(Official Organ of Ulster Farmers your Pe 
It nion) 
ULSTER’S telephone? 
ing community of for HIGH CLASS 
menses of re” — on ae ~SILK SCREEN PRINTING 
avorr eu 
cremenaroms 27,949 E.J GRANGER Ltd. 


Belfast Office 

18 Donegall Square, East. Te! Belfast mn 
London Office 

69 Fleet Street, £.C.4 Tel. Central 5453 
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This revised Philisha shaver 
poster is to be dist London 
and Giasgow unde lations 
as part of Phili ristmas 
trive for their elect igents 
are Erwin Wasey & Ltd. 


Reckitt & Coiman 
renew oversea. ads 


Reckitt & Colman (0 ) Lid 
are renewing their ad g cam 
paigns for Detto! Stera 
dent, Brasso, and or! ucts, in 
Borneo, Sarawak. | g. Fin 
land, Hawaii, M Mauritius 
Norway, Seychel! Spain 
Agents are latam Ltd 

Other current I: vities are 
for the British ¢ Lumber 
Manufacturer's A n, who are 


advertising in th press 


Current Advertising 


Samson Clark get Bryant & May 
account: New campaign planned 


Samson Clark & Co., Ltd., have 
been appointed to handle advertis- 
ing for match manufacturers Bryant 
& May Lid. The appointment came 
into force on Tuesday. It is under 
stood that this is the first time that 
Bryant & May Ltd. have had all 
their advertising handled by a single 
igen 

The agency is planning a new 
campaign which will  publicis 
all Bryant & May's brands—Swan 
Vestas (the smoker's match), the 
2d. book of safety matches. and 
strike-anywhere matches, and book 
matches 

Concurrently with their announce 
ment of the appomtment of an 
advertising agency, Bryant & May 
have also appointed Press & Public 
Relations Ltd. to handle public 
relations 


Drive for Midland 


TV conversion 


Longleys & Hoffmann Ltd., Bi: 
mingham, have been appointed to 
handle the initial TV set conversion 
campaign for the Midland pro 
gramme companics—ABC Tele 
vision Ltd., and Associated Tek 
Vision Ltd. 

Large scale advertising is being 
booked in newspapers circulating in 
the Midlands station reception area 
backed by extensive use of display 
material 


AND BELFAST POST 


Farmiloes appoint 
McCann-Erickson 


'. & W. Farmiloe Ltd. the 
makers of Ceilingite and Nine 
Fims paints, have appointed 
McCann- Erickson Advertising 
Lid., to handle their account. 


Largest spaces yet 
for Lightning Zips 


Do your trousers date you?" 
will be the question asked in large 
spaces during 1956 when Lightning 
Fasteners Lid. launch their largest- 
ever campaign. Lightning Fasteners 
Ltd., who are a subsidiary company 
f Imperial Chemical Industries 
Lid., are already conducting nationa! 
ind trade press advertising. 

The 1956 campaign will be using 
ialf-pages national dailies and 
large spaces in Sunday papers, which 
will all be designed to explain “‘why 
rousers with a ‘Lightning’ Zip front 
ire a better buy.” 

Among the large spaces to be used 
are half-pages in the Daily Express 
and Daily Mail, and a full-page in 
the Daily Mirror. Agents are 
b. C. Pritchard, Wood & Partners 
Ltd. 


New account for 
ATA Advertising 


ATA Advertising Ltd. have been 
appointed to handle advertising for 
Cannon Rubber Manufacturers 
Lid.. makers of the Modern Teat, 
for which spaces have been booked 
in the Radio Times, national press 
and women’s magazines 

TA’ Advertisin have also 
booked a number of spots on com 
mercial TV for Wolf. Electric Drills 

The agency is also placing 
advertising in the trade press for 
Philip Kunick Lid. the outsize 
fashion specialists whose statistical 
research into the measurements of 
the average British woman is soon 
to be published by the Board of 
Trade as a handbook to the clothing 
industry 


Whitbread on TV 


three times a week 


Before the end of this year 41 
television spots will be screened by 
Whitbread & Co., Ltd., to promote 
their pale ale and Mackeson’s Stout, 
and as prestige advertising for the 
House of Whitbread 

The spots range from 15 to 90 
seconds and average three a week 
For Whitbread’s Pale Ale an 
“English Homes” series has been 
devised to put over the message 
“In the best homes Whitbread is 
on the weekly shopping list.” Films 
for the ckeson’s Stout pro- 
grammes have been made by Joop 
Geesink, the puppeteer, with enter- 
tainment value more than sellin 

ower as the principal aim. 

hitbread’s commercial TV spots 


are produced by the J. Walter 
Thompson Co., Ltd. 


November 4, 1955 


AT A GLANCE 


| CURRENT ADVERTISING 


Accounts 


PARKER PEN CO., LTD., London 
for Basil Butler Co., Ltd., from 
January | 


LUREX, the new metal thread for 
fashion fabrics, for the Robert 
Freeman Co., Ltd 


SQUARE D LTD., new British sub 
sidiary of Square D Company 
Detron, USA, manufacturers of 
electrical control gear and switch- 

for Roles & 


gear in America, 
Parker Lid 
EMEX (Judy Clare Dresses) for 


fownend-Smith & Hardy Lid 
campaign in class publications 


CANNON RUBBER MANUFAC. 
TURERS LTD., makers of the 
Modern Teat, for ATA Adver- 
ising Ltd. Campaign using Radio 
Times national press, and 
women’s magazines. Agency also 
handling trade press advertising 
for Cannon hot water bottles, and 
children's toys. 


UPM LTD., manufacturers of malt 
products and bakers’ specialities, 
for L. Graham Browne Adver- 
tising Ltd. 


BRYANT & MAY LTD., match 
manufacturers, for Samson Clark 
& Co. Ltd. Public relations 
account for Press & Public Rela- 
tions Ltd. New advertising cam 
paign being prepared. 

MIDLAND PROGRAMME COM- 
PANIES, television conversion 
campaign account, for Longleys & 
Hoffmann Lid. 


DEREK PRODUCTS LTD., manu- 
facturers of children's furniture 
and accessories in tubular stee! 
for S. C. Peacock Ltd. 

rt. & W. FARMILOE LTD. manv- 
facturers of Ceilingite and Nine 
Elms paints, for McCann-Erickson 
Advertising Ltd. 


Campaigns 


LIGHTNING FASTENERS LTD., 
using large spaces in national 
dailies and Sundays during 1956 
for new campaign, including half- 
pages in Daily Express and Dail) 
Mail, full page in Daily Mirror 
and large spaces in trade press 
(F. C. Pritchard, Wood & Part- 
ners Ltd.) 

E. GRIFFITHS HUGHES LTD. 
using women’s magazines for 
Lemskin lemon hand _ jelly 
(Robert Freeman Co., Ltd.) 


MELODY MILLS LTD., launching 


Wypecleen, new wallpaper, in 
trade press. (Robert Freeman 
Co., Ltd.) 


PHILIPS ELECTRICAL LTD. 
using national dailies and Sun- 
days, magazines and provincial 
press and posters for pre-Christ- 


mas drive. (Erwin Wasey & Co.., 
Ltd.) 
RECKITT & COLMAN (OVER- 


SEAS) LTD., renewing overseas 
campaign for Dettol, Disprin. 
Steradent, Brasso and other pro- 
ducts. (Intam Ltd.) 

BRITISH COLUMBIA LUMBER 
MANUFACTURERS’ ASSO- 
CIATION, using trade press 
(Intam Ltd.) 

THE AYRSHIRE CATTLE HERD 
BOOK SOCIETY, using farming 
press for campaign to publicise 
their awards at the Dairy Show 
(ATA Advertising Ltd.) 
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Advertisement Manager: George H. Phipps 


LUTTERWORTH PERIODICALS LTD., 
4 Bouverie Street, London, E.C.4. 
Phone: Fleet Street 1732-3. 


PAPER 
THE WORLD'S BEST MAGAZINE FOR BOYS OF ALL AGES 
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loover exhibition at night 


NEW HOCOVER EXHIBITION 


TAK! 


A new mob tion has 
been designe’ istructed 
for Hoover Lt row ready 
to supplement x of the 
company’s exis exhibi- 
tion which for f years 
has been vis ultural 
shows through ntry 

The new ext ilso go 
to agricultural! he sum- 
mer but unlike mobile 
exhibition wi! > in the 
winter as we! ne Hoover 


Changes }« petrol 
signs proposed 


Petrol statior 5 
which show that a con cial 
vehicle driver is a t up 
with petrol or fuc edit 
account basis—m fied 
as a result of a re ition 
made at a meeting t pre- 
sentatives of the ( ‘ incils 
Association and vetrol 
companies 

The Association e i the 
view that, as o anies 
issue their drive oks 
containing records 1g¢s 
with agency fac reney 
signs were no long , 

It was stated was 
little consistenc' x the 
planning authorities way 
n which they dealt wit plica- 
tions tor signs An ex pie was 
quoted of one au which 
had refused a diamond-s! aped 
sign with the word “Power but 
had allowed one with the word 
“Agency.” Some Luthorities 


had rejected signs of a size which 
other authorities had approved 
D A Burchitt 


ompany 
architect, Shell-Mex and BP 
Ltd.) suggested that it might be 
possible to agree with the 


Association a type of sign which 
would be free-standing and away 
from the station's identification 
sign, upon which the companies 
could advertise their agency 
facilities and any other relevant 
matter 

Further consideration is being 
given both to this suggestion and 
to the abolition of agency signs 


TO THE ROAD 


products in isolated rural com- 
munities and on new housing 
estates 

The exhibition is transported 
by a Fordson prime-mover truck 
drawing a trailer 7 feet 6 inches 
by 22 feet. 

This trailer, made by Sparshatts 
Ltd., of Portsmouth, can be 
expanded by the Deplirex method 
to a floor area of 14 ft. by 22 ft 
and houses the exhibition itself 

The exhibition has been 
designed by M. Armengol. Up 
to three sides of the trailer may 
be opened. The Hoover products 
are shown outside and inside on 
white welded tubular space 
frames, while the products are 
also shown on demonstration 
tables on exterior platforms. 

Half the expanded walls fold 
up to form a canopy, while steps 
are arranged at two of the corners 
of the trailer. At these points 
there are decorative aluminium 
masts with the company’s name 
at the mast heads. 

The interior has light oak 
veneered panelling with murals of 
the company's products painted 
on a black background. 

In wet or cold weather, the 
whole exhibition is housed inside 
the trailer, while an alternative 
arrangement provides for the use 
of the trailer as a hall for film 
shows. Heating is provided in 
cold weather 

The exterior is painted in the 
— fleet colours of stone and 

ue 


£10,000 for charities 


As the result of the six News 
Chronicle Stage and Radio 
Garden Parties nearly £10,000 has 
now been given to. charity 
Raymond Thompson, Northern 
director of the News Chronicle, 
has presented cheques _ total- 
ling £1,750 to the Mayor of 
Blackpool, Alderman Charles 
Dunn, and to Arthur Askey, pro 
ceeds from the latest Garden 
Party. A further cheque for £250 
raised by the News Chronicle 
All-Star Auction, was also pre 
sented to Arthur Askey 


‘Designers have 
fun with 
show stands’ 


In a talk to the College for the 
Distributive Trades last week, E. 
Freeman-Keel, of Leon Good- 
man Displays .Ltd.. discussed 
various similar aspects of display 
and exhibitions. 

“Exhibitions are usually 
planned for a few weeks,” he 
said. “They are here to-day and 
gone to-morrow. The premises 
or sites in or on which they are 
held are often permanent but the 
life of the exhibitions, their dura- 
tion, their construction and their 
purpose, are all of a purely tem- 
porary and passing nature. 

“The objective is therefore to 
achieve a permanent impression 
through a temporary expedient.” 

Mr. Keel said that the same 
comments could be applied to 
displays which were also of a 
transitory nature. 

“Duration, construction and 
purpose are just as temporary as 
an exhibition while the objective 


is intended to be just as per- 
manent.” 
On exhibition § stands, Mr. 


Keel said that too many designers 
had fun at the expense of the 
advertiser with little regard for 
the purpose of the stand. 

“Selling often takes second 
place before the high altar of 
mystic art and design,” he com- 
plained. 


Progress report 


Ripley, Preston & Co., Ltd., 
founded in December 1926, have 
issued a progress report on their 
more than 28 years in advertising 
in the form of a brochure illus- 
trated with a number of charts 
and graphs and a photograph of 
John fF Preston, managing 
director 

The agency, it states, handles 
the press advertising for more 
than 350 companies, and also 
handles postal, poster, film, radio, 
TV advertising, printing, exhibi- 
tions stands and display work. 

The semi-stiff cover of the 
brochure carries a drawing of the 
headquarters building at Ludgate 
Circus 


4 model of 
Co.. Lid., 
Exhibition at Olympia (November 16 


the Sidney 
stand for the 


Flavel & 
Building 


to WO). Solid fuel heating and cook- 

ing, space heating lothes drying 

and instantaneous gas water-heating 
appliances will be featured. 
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A newspaper office in contemporary 


style at the new premises of the 
‘Chatham News” at Watling Stree! 
Gillingham. 


Press panel at 
DPSPA meeting 


Next in the Display Producers 
and Screen Printers’ Association 
series of members’ evening mect- 
ings will be held on Tuesday, 
at the Horse Shoe Hotel, Totten- 
ham Court Road, London, W.1. 
at 6.30 p.m. when a panel of 


trade press representives will 
discuss “The Press Looks At Dis- 
play.” Members of the panel 


will be Howard Fox (Advertiser's 
Weekly), E. A. Goodey (/nter- 
national Screen Printer and Dis- 
play Producer), F. W. Mackenzie 
(Printing World), H. Schneider 
(Screen Printing), and A. J 
Symes (Display, Design and Pre- 
sentation). 


. 

New paper office 

The Morning Advertiser is to 
move shortly into a new build- 
ing in Andrew Street, near Shoe 
Lane, where their office was 
originally situated, but was 
destroyed by bombing during the 
war. All departments wil! 
probably be housed in the new 
building which is now compicte 
apart from minor installations 


‘Shop’ shown to BSPA 
J. Arthur Rank Screen Services 
Ltd. gave a special showing last 
week of international and British 
advertising films for members ot 
the British Sales Promotion 
Association. Among the films 
shown was a prototype ol 
Screen Audiences’ new magazine 
advertising series, “Shop.” 


1956 Radio Show 


The twenty-third annua! 
National Radio Show next year 
will be held at Earls Court, 
London, from Wednesday. 


August 22, to Saturday, Septem 
ber 1. There will be a pre-view 
for overseas visitors and other 
special guests on Tuesday. 
August 21. Organisers are the 
Radio Industry Council 


Appeal success 

David Allen & Sons Ltd. have 
been successful in their appeal 
against Perth Town Council's 
refusal to allow them planning 
permission to erect a _ poster 
hoarding on the gable end of 
property in Longcauseway, Perth 
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A CHRONIC ERROR 


for which we need not apologize! 
We have heen underselling ourselves by 


£200,000,000 


A YEAR 


The latest figures show that © > ual 
local g vernment expenditu:<« on 
projects, goods and service has 
risen from £1,500,000,00( ‘09 


£1,700,000,000 


It pays to check facts... 
... it pays to acvertise in 


MUNICIPAL JOURNAL 


Public Works Engineer and Contractors’ Guide 
The ONE Journal to cover 
the WHOLE Municipal Market 


MUNICIPAL JOURNAL, 3 & 4 Clements Inn, London, W.C.2. 


Telephone: HOLbora 2827 
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Schofield names Northern reps CLASSIFIED ADVERTISEMENTS 


RATES: rea VACANT, 3s. 64. per lime, 40s. per a4 = = 


at Sheffield film show 


Stanley Schofield Productions 
Ltd have appointed Photo 
Finishers (Sheffield) Ltd. as their 
representatives in the North of 


England. The new arrangement 
was introduced to a number of 
prospective sponsors at a meeting 
last week in Shefficld, when 
Stanley Schofield showed excerpts 
from his films, and scussed the 
various types of roduction 
undertaken by his pany. 

Visitors wer C ' by Harry 
Mottershaw, dir f Photo 
Finishers, and v. R E 
Mottershaw wr c chiefly 
respons Di« I m pro- 
duction 

Harry Mott troducing 
Mr. Schofield, s « the indus- 
trial film was 1c of the 
most powertul 1) promot- 
ing sales 

Mr. Schot | ke of the 
need for films ree indus- 
trial concerns film camera 
could be used as a recording 
medium for nts, new 
techniques, an ation for 
transmission |' seas agents. 

Questi: n cost 


The films ntroducing 


were all shot n 16 mm. 
material, ar ut the first, 
“Carefree W * a 2-minute 
advertising he Rootes 
Group, a he South 
African m d demonstrat- 
ing the cha s of the Hill- 
man Minx < * in colour. 
An extra Design for 
Fashion,” { c Ltd., dealt 
mainly “ d top 
couturiers with 
stockings being ved by 
implication i r Perfec- 
thon also ce ‘ vit Aristoc 
stockings, emp care 
taken in desig cture and 
testing 

A propaganda short, “The 
Great Milk B Mystery,” 
. ’ 

‘Cost too high 

. 
for decoration 


A suggestion that decorated 
streets would add to the attrac 
tion of Christmas window dis- 
plays during the Christmas shop- 


ping weeks has been made on 
behalf of the Publicity Club of 
Leeds to the local press by 
Henry J. Sutcliffe, public rela- 
tions officer of the Club 

Ald. Frank Burnley, chairman 
of the Leeds planning and im- 


provements committee, comment- 
ing upon the suggestion, has 
said: “I do not think there is 
any possibility of this suggestion 
being adopted. The value of the 
goods, as well as the shops’ own 


decorations, attracts the 
customers 
“Decorations cost money, and 


the need for more money means 
higher rates. I do not think the 
Leeds Council would be ready to 
support the idea.” 


introduced humour to draw 
attention to the enormous loss to 
the dairy industry of milk bottles 
A purely industrial film for 
Rubery, Owen & Co., Ltd., on 
machine tool production was fol- 
lowed by a similar production 
showing the manufacture of AC 
sparking plugs. 

Mr. Schofield said that there 
was no immediate answer to the 
question of cost Everything 
depended on what was required 
but as a rough guide a two-reel 
film in colour, with sound, shot 
in this country, would cost about 
£2,000 

Mr. Schofield was thanked on 
behalf of the visitors by W. G 
Pallett, chairman of Laycock 
Engineering Ltd 

“Made to measure—we can 
tailor a film to your exact 
requirements” states a promo 
tional folder which has been sent 
out by Stanley Schofield Produc 
tions Ltd. Attached to the front 
of the folder is a real piece of 
film against a printed background 
of a tape measure and a pair of 
scissors. 


Cycle Show 


press view 


Press preview of the Cycle and 


Motor Cycle Show at Earls 
Court will take place next Fri 
day. Organisers of the Show are 


the British Cycle and Motor 
Cycle Manufacturers’ Union, and 
the public relations officer of the 
Union, Hilary Watts, will be in 
charge as before 

The Show will be open to the 
public daily from 10 a.m. to 9.30 
p.m. from Saturday, November 
12 to Saturday, November 19 


Brighton Exhibition 
date changed 


Dates of the third World 
Travel Exhibition, to be held at 
the Corn Exchange, Brighton, 
have been changed from Febru- 
ary 11 to 18 to February 18 to 
25, 1956. S. Butterworth, direc- 
tor of publicity for Brighton Cor- 
poration, organisers of the Ex- 
hibition, says that the change of 
date has been made at the re 
quest of the exhibitors. 


. . . 
Spicers’ profit up 
Spicers Ltd. are to pay an 

interim dividend of 5 per cent 
on the Ordinary Stock of the 
company for the year ending 
December 31, 1955. Net profit 
of the Spicer group, before tax 
and before deduction of profits 
attributable to outside stock 
holders and subject to audit, has 
been estimated at £616,429 for 
the half-vear ended June 30, 1955 
This compares with figures of 
£522,365 and £523,296 for the 
first and second halves of 1954. 


APPOINTMENTS W 
ctassificanoans, 


charge, one line plus Is. covering 


advertisements aader sever insertions MU 
Leadon, 


Weekly.’ 180 Fleet Street, 


E.C.4. 


+ 3s. per lime, 35s. per display pane! inch. 
ts par lina, 4s. par‘display pans oc. Misimem, 5 limes. ‘See Ne. 


Series rates o= application : all 
oe ‘PREPAID. Address “ Advertiser's 
CHAscery 8844 (Ex. 25). 


APPOINTMENTS VACANT 


Situations Vacant : 


“ The engagement of persons answering these advertisements must 


be made through « Local Office of the Ministry of Labour or « Scheduled Employment 
Agency if the applicant is a man aged 18-64 inclusive or a woman eged 18-59 inclusive 
j of the 


be or she, 


or the employment, is excepted from the provisions 
ay 


cles Order 1952."" 


SPACE 
SALESMAN/LADY 


with undisputed entree National Adver 
tisers. The position demands a person 
of the highesct integrity and qualifica- 
trons capable of negotiating at high 
levels for space on National Weekly 
Prospects of advancement to Adver- 
tisement Manager. Excellent salary and 
commission around £1,500 to £2,000 at 
least. Wrce N. N. Pampel & Co. 
Kingsgate House, 115 High Hol- 
born, W.C.! 


VACANCY IN EXPANDING 
PRINT CONSULTANT'S 
ORGANISATION 
for a man in the late twenties or early 
thirties with sound experience of 
PRINT BUYING He should under- 
stand Letterpress, Litho and Silkscreen 
reproduction, have a good working 
knowledge of paper and typography 
and preparation of blocks and plates 
and be able to explain technicalities 
to the client. The successful applicant 
would probably have had some years 
in an Advertising Agency as PRINT 
BUYER'S ASSISTANT. Out- 
standing prospects for man with 
requisite background, energy and 

initiative 
Reply with brief outline of career to 
date and salary required 

Box 2282 


Advertiser's Weekly |80 Fleet Sc EC4 


GENERAL 


ARTIST, age about W 
required for adic Position offers 
» Var { teresting work with an 
mphasis f avouts and lettering 
Ow taff formed of this vacancy 
Fu pa rs age experience 


lar required. etc to 
Box 2295 Ad Weekly 180 Fleet St EC4 


EXPERIENCED LAYOUT ARTIST 
required for press and print Perma 
nent position for versatile man Five 
Jay week. Write, stating age, experi 
ence and salary required, to Art Direc 
tor, W. Hopwood & Co Ltd 67a 
Mosley Street, Manchester, 2 All 
letters acknowledged 


Salesman 
50% to p= 
Commission Export Book 
on new orders 


as side line 
25% on renewals 

Box 2281 
Advertiser's Weekly 180 Fleet St €C4 


ASSISTANT to the Export Advertising 
Manager aged 30. required by a 
T t with world wide operations 1 
ma and touletry fields 

Exg « { advertising im oOverscas 

Y : n preparation and 
advertising programmes in 

association with the Com 


nted Advertising Agents 


languages will be an 


addy ag in this position App 
Per Manager 
Box *? Ad Weekly 180 Fleet St EC4 
-< YOU WANT A JOB as a Traveller 
£15 per week If so, appl 


Bon 2 Ad. Weekly 180 Pleet St EC4 


GESTETNER LIMITED 


require an additional 


ARTIST 


(male) in their Art Department for pre 

paration of cechnical line drawings Five 
day week. Canteen and Welfare facilities 
Telephone: TOTtenham 1050 for ap 
pomtment , a with specimens of 
work Personne! Department, Broad 


Lane, Tottenham, N.17 


ASSISTANT EDITOR = required for 


y house journal of major industrial 
n. Cand t i be under 
age hurt and J send f 
jetails of career to date 
Box 2298 Ad. Weckly 180 Fieet St PC4 
we magne waar industrial and con 
sumer good 1 seck an Agen 
trained copywriter with ideas This is 
a permane app me with p 
pects for a first 8S man wt will be 
given every supp and encourage- 
ment. Replies, quoting age, experience 
(brieft and salary required, w be 
regarded confidentially and acknow- 


ledged. Chairman, W. Hopwood & Co 
td 67a Mosley Street Man 


chester 


ACCOUNT 
EXECUTIVE 


wanted for position in 
Singapore with experience 
in lay-out, block and block- 
making and stereos with 
knowledge printing trade. 
Age 25-28. Preferably un- 
married. For particulars of 


appointment apply : 
Box 2302 


Advertiser's Weekly 180 Fleet St €C4 


LOOK .. i... 


for that good job if you're 
a versatile CREATIVE 
LAYOUT MAN (with 
emphasis on the “creative’’) 
It’s waiting for you 

with handsome salary to 
match—in the Studio of 


HEDLEY, BYRNE, Park Lane 


Phone John Ferguson at MAY 6026 


| En 
—[ 
Ca | 
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CLASSIFIED ADVERTISEMENTS 


requires 


OFFICER 
ARTIST /VISUALISER GRANADA T.V. NETWORK 
for REQUIRE required 


experienced in m s of mar- 
PUBLICITY DEPARTMENT MANAGER FOR AUDIENCE AND iy. Aches: 


ket and consumer research. Age 


in their Manchester Office | | | MARKETING RESEARCH ORGANISATION =| °2'°4%. "ux: bvablesooperae 


| field staff and prepare reports. 


He must be really versatile, have \. experienced market research executive, preferably | The vacancy is in London with a 

a degree in statistics, to be responsible for initiating, arge company and the position 

olling and interpreting the comprehensive research , 

and experience of producing amme contemplated. Salary will be commensurate | has excellent prospects. Send 

rough and finished work. ee and the important responsibilities full details of experience, pre- 
ved. 

A f $ z sent position and salary to 

Grnty expaiange Grarves yplications, which will be treated with strict confidence, 
Box 2313 Box 2314 
Advertiser's Weekly 180 Fleet St EC4 ALEX ANSON, Sales and Advertising Director, | Advertiser's Weekly 180 Fleet St &C4 
GRANADA TV NETWORK LIMITED, 


YOUNG MAN, aged 21-25, with apti- 46, Golden Square, London, W.1. 
tude for Direct Mail advertising, to be 

responsible to Advertising 

wnager for running Direct Mail 

yartment This is an interesting 

tion offering scope for a person 


sound knowledge of typography 


ADVERTISEMENT REPRESENT 
TIVE required § for g-establish 
ndical North Midland 
SCHEDU!» CLERK, man or woman YOUNG LAYOUT ARTIS: 1a GRE CUSTETES Une 
wanted Television Department of SIGNER, with working typo aid be given opportu 
Young ‘cam. Must be accurate knowledge, wanted for bus oe Advertisers 
The Company Gperases and us working without super studio Previous agency ut provided. Please state age 
— oe vision ping essential Phone essential . 1 _—~ of oad me Replies 
giving details ‘ ms 9489 a . ated im strict confidence 
to the Advertising HYDe | Box 2301 Ad. Weekly 180 Fie« x 2296 Ad Weekly 180 Fleet St PC4 


4 
ed 


PRODUC! \ DEPARTMENT, Wes PRODUCTION, Young m 
End Ag needs man with first- ability——versatile and met ISTORMATION = SERVICE-LIBRARY 
class ge of blocks and type quired to jom an expandiy leading London Age 
LEADING STUDIO requires Artist ur t be able to work offering a permanent penwo Assistant Some shortha 
specialising in Male Fashion to assist thout rvision on very busy poinunent Write or telept good aruhmetic Good openiuw 
them cither as Free Lance of inside up unts Write, stating Secretary. Roles & Parker Lid right young woman want: 
dic R salary, to House, Turnmill Street, BCI od interesting work 
Box 2289 Ad. Weekly 180 Fieet St BC4 7 Weekly 180 Fleet St BC4 enwell 0545.) Hox 2322 Ad. Weekly 180 Fleet St BC4 


CRC 


ADVERTISING WANT A 
EXECUTIVE TOP-FLIG!i! DESIGNER 


required by the Advertising Department We want a firs advertising designer 


of an international manufacturing (visualiser if you ; r it) to come and work 


organisation specialising in women’s wear. with us. He need not do finished work but 


It is an exceptional opportunity 


should know whom he wants to carry out 


for advancement for a young man with finished drawings for his designs. Please 
Agency experience, enthusiasm, , 
eay don’t waste your time or ours unless you 
intelligence and capacity for hard work ; : 
g pacity fi consider your work outstanding. Please write 

and attention to detail. 


Apply Box 2306 C. R. CASSON LTD., 6 ALDFORD ST. W.1 
Advertiser’s Weekly 180 FleetSt EC4 


‘Phone your classifieds to CHA 8844 (Ex 25) 


aS 
' APPOINTMENTS V i 
NATIONAL NEWSPAPER A sme | RESEARCH 
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CLASSIFIED ADVERTISEMENTS | 


HERE’S A APPOINTMENTS VACANT | Direct Mail and Sales Promotion. 
WORTHWHILE TIP! || Setacsiucraere coesteee ences ee || YOUNG EXECUTIVE 


oyment : 
Agency if the applicant is a man aged 18-64 inclusive or 2 woman aged 18-59 inclusive required immediately by leading “Auto- 
w unless be or she, or the employment, is excepted the provisions of the mation’’ Company. Scope is as vast 
e're not exactly racing men, but we Notifications of V cles Order 19512.” j as the market—from heating contro! 
are a well-established Agency (1.P.A) ata: | 
who are definitely making the running | m a modern home to process control 
and we seek another scabl« companion in a petroleum refinery Essential 


who knows advertising and advertisers T I qualifications an enquiring mind 
—!an seccounts exec r contact Mil FORD-AS OR sound general education, experience in 


man, call himself what he witt—but he agency (direct mai! preferably) or active 
,°o peri h 
Sauamilie Guin © caring ob aaa POINT OF SALE ADVERTISING MEDIA SPECIALISTS publicity departmenc; industrial ex- 
vor a A gas . oo at che perience would be useful Duties, 
stable (with plenty of ba «, of course) A young organisation with big ideas, require creative and administrative, will be in 
Ww hink h connection with direct mail programmes 
beat <r o “ys ots te <one ona sales and technical literature, exhibi 
years who's lacking for > sore ependy CREATIVE VISUALISERS tions, etc. The successful applicant will 
in ob ~ be able to justify a high commencin 
the tead in a | funn © experienced at producing roughs for national accounts. The positions eects ‘s mg 
not always smoo jumps are salary by evidence of exceptional 
sometimes hazardo are permanent and pensionable and offer tremendous scope. A three 
4 a oe ability. He will be encouraged to keep 
bie oe ‘ pe months adjustment period at the Manchester studio will be pace with a rapidly expanding (Amer 
% Starting price d n form an ° 
his wiagings on wi oa Gans a necessary before taking up the positions in LONDON | | ican) ovgeniention Reece. tor 
the post 


application form, accompanied by a 


W you'd like to : s you know ALSO FOR THEIR MANCHESTER STUDIO brief synopsis of previous career, 


the course to tak should be addressed to The Advertis- 


en 21 THOROUGHLY EXPERIENCED ARTISTS ing Manager, Honeywell-Brown 


Limited, |, Wadsworth Road, 


Advertiser's Week iD Fleet St EC4 Good all-rounders with emphasis on figure drawing or lettering Perivale, Middlesex. 
Here are wonderful opportunities which only a rapidly expanding 

——— 

TRACER ILLUSIE a. eammietent organisation can offer. Write to: Crescent, Salford 5. Lancashire AN EDITOR is required for a quarterly 
in lavout en { clectrical house magazine, published by a lead 
cucutt diagran vuuxh sketches img industrial research organisation 
sequired to i sete | REPRESENTATIVES REQUIRED in | A VACANCY OCCURS in Art Depart- iecden in cated, ead alee hides 
Grawings for ¢ in technical | the London areca working on a ment of an expanding weekly ledue on Gan 4 alia r teeters aoe 
manues Coc uty for @% commission basis to introduce Poster ung man who has finished Nations b a j wt mee as agg? agus 
perienced tra es to enter Stamp Advertising Service Some experien of layout oo ee 
® new nk ! Apply Box Pie Ad. Weckly 180 Pleet St EC4 ind production gresed are Excellent wring, 00 Gis Set Beneger Gist 
preferably in _ sample of = ag : - Fad “ = aoe Tne — eal pa RLP/62), The Research Laboratories 
work. 1 } Manager A PROGRESSIVE, medium sized West opr u | for “~ « r - 10u of The General Electric Co. Ltd 
Sperry Gyr Ltd Great | End Advertising ton cy has opening elles nad a oF E. = 6 aod “y pro East Lane, North Wembley, Middlesex 
West Road, I Middlesex | for Accounts Executive seeking scope duction pply Editor Aodel Engi- 

| for his activities with a well organised neer, 19-20 Noel Street, London, W.! TYPOGRAPHER LAYOUT ARTIST 

YOUNG LAD) 4 tk assist and co-operative team Applicant who has that something in his soul to 
Study Dir nera clerical | should be in the carly thirties, witt YOUNG, AGENCY TRAINED TYPO. make clients’ layouts and typography 
work, typing Capable of a good background of advertising GRAPHER required to join young live will be appreciated at a medium 

orking " sitiative Good experience Full details, please. | nd vigor Creative Group Appl, sized IPA agency where high stan 
personalit for appomtment | first instance, to first onsta dard accounts are handled Write 
GERrard ( Box 2323 Ad Weekly 180 Pleet St FC4 Bow 2293 Ad ‘Weekly 180 Pleet St PC4 Box 2315 Ad. Weekly 180 Fleet St FC4 


AN 
ADVERTISEMENT 
REPRESENTATIVE 


CLIFFORD BLOXHAM 


AND PARTNERS LTD 


seek a 


is required by a leading national LAYOUT MAN 


publishing house for an important 


His creative skill and ingenuity must be 
. such as to enable him to add * lift’ to 
WOMEN Ss MAGAZINE any rough visual so that the finished 


layout sparkles instead of being just 


A man experienced in this particular field would a life-less interpretation of the visual- 
be preferred but consideration will be given to iser’s thought. A sound knowledge of 
others who have outstanding sales records. The typography is a necessary qualification 
salary offered will be generous, the position This 1s no job for a student or a beginner 
pensionable and the opportunities for advance- i you thisk you ace the right man please 


vrite in confidence to the Art Director, 
Clifford Bloxham & Partners Ltd., 
Lion House, Red Lion St., 
London, W.C.1 


ment are considerable. Applications giving age, 
brief details of career and present salary will be 
treated in strict confidence and should be sent to 


Box 2305 ° 
Advertiser's Weekly 180 Fleet Street EC4 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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APPOINTMENTS VACANT 


ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


JUNIOR 
SECRETARIES 


An unusual opportunity has 
arisen on the production side 
of a busy advertising depart- 
ment. Young ladies who have 
completed a secretarial course 
are invited to write for an 
appointment. Canteen  faci- 
lities are available and a S-day 
week is in operation. The 
offices are situated near Black- 
friars. Write 
Box 2286 
Advertiser's Weekly 180 Fleet St EC4 


LILLYWHITES require 

Assistant (male preferred) 
Layout and production § experience 
essential, knowledge of store adver- 
tusing an advantage Apply Adver- 
tising Manager Lillywhites Lid 

Piccadilly Circus, S.W.1 


Production 
age 20-24 


CIRCULATION 
MANAGER 


required for weekly publication of 
national interest and importance. The 
position commands a salary of up to 
£1,500 a year and will be offered only 
to a person having the highest qualifi- 
cations and long experience necessary 
to accomplish the results expected 
yy * write fully, to N. N. Pampel 
o., Kin te House, 115 Hi 
Holborn, Wel. ” 


COMMERCIAL TELEVISION. 


Scrip- 
writer female 


required Male or 


Experience in writing for TV and/or 
films 
Box 2286 Ad 


Weekly 180 Ficet St BC4 


CLASSIFIED ADVERTISEMENTS 


— 


Vrite 


D. D. W. S. 


Dolan Davis Whitcombe & Stewart Lid 
require another 


TRAFFIC ASSISTANT 


o handle a group of interesting accounts 
arly twenties with some experience preferred 


Traffic Manager, 
D.D.W.S., LTD., 
3S, Park Street, W.1. 


Man in 


FUNTION CIRL to assist Production 
Man: West End Agency. Copy 
typin ntial Ring Mr Harris 
City veneral Advertising Ltd, 
+ Pa Street, Haymarket, S.W.1 
WHI 


OUTOI°OR ADVERTISING 


Experi site finder wanted. Apply 
in writ ving details of experience 
and sa quired to 
veston & Co. Lad., 
$27, : rd Road, Enfield Wash. 
PRODL ‘. Leading West End 


Agency res Assistant, experienced 

in prox » on National Accounts 

Knowle { media an advantage 

Conge ditions. Pension scheme 
rite v jctails of age. experience 

and sala juired, to 

Box i Weekly 180 Fleet Sc FC 4 


JUNIOR for small Advertising A 


able to type Some ability in 
lettering an advantage State a 
salary 


Box 2321 Ad. Weekly 180 Fleet S: I 


OUR SPACE SALESMEN EARN 
25% COMMISSION 


Graham Scott (Publishers) Led., 
122, Wardour Street, W.!. 
Phone: GERrard 2437 


LEADING 


FASHION HOUSE require 
Assistant (20-26 years) to Advertising 
and Publicity Manager Must have 
experience in Press Relations and 
Fashion Photography Knowledge of 
fasmon trade dewrable Please write 
stating experience, age and salary, to 
Box 2309 Ad. Weekly 180 Fleet Sc FC4 


ADMINISTRATIVE 
PRODUCER 


with creative and technical 
knowledge of all aspects of 
production required to take 
charge of studio of leading 
Advertising Film Production 
Company. Apply with fullest 
details to : 


Box 2283 
Advertiser's Weekly 180 Fleet St £C4 


YOUNG PRODUCTION 
woman required by Fleet Str 
Agency Must have experience 
operating group of accounts Pre 
stall know of this advertisem 
Phone CIT 6911 oF write 
Box 2334 Ad. Weekly 180 Picet 


MAN 


Sc tca 


The Avon India Rubber Co. Ltd. 
PUBLICITY DIVISION 


wish to engage a Publicity Assistant 
an efficient enthusiast with a desire | 
permanence to 
handling exhibitions, print, motor 


control a sect 


publicity, dealer aids and packag 
co-ordination. Applications to Publi 
city Manager, Melksham Wilts 


marked Personal, 
and salary required 


giving full deta: 


SPACE REPRESENTATIVE (ime 
female) for established adver ’ 
Preferably rewdent in the Suwes 


Apply 
Box 2267 Ad 


Weekly i801 Sif 


FCB pr. Group rec 


additional woman P.R. 


Executive 


old, with at 


and possess 
ability. 


Write to P.R. Director, Foote, Cone 
& Belding Ltd., 
London, W.1.—giving full details, 
present salary, etc. 
will be treated confidentially. 


to work 
educational and publicity ac. 
Applicants should be 25-3 
least 2 
perience in Public Relations and 
Press Relations and/or journalism, 
proved organising 


27, Hill Street, 


ire an 
ccount 
everal 
ounts. 

years 
years eXx- 


on 


Applications 


Charles W. Hobson 


have a vacancy for an assistant to 


the Director in charge of Media 


Applications, which should give full 


details of experience will be treated 


in the strictest 


confidence. 


These 


should be addressed to 


S. C. Goodwin, Esq., 2 Chandos St., 


Cavendish Square, W.1. 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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APPOINTMENTS VACANT 


LETTERING 
ARTISTS 


We have vacancies for 
junior and experienced men, 
the conditions are attractive, 


the work is of the very 
highest standard. Pop in 
and see us, Or, give us a 
ring. 


ART IN MARKETING LTD. 


102-5, Shoe Lane, E.C.4. 
Fleet Street 2526. 


BRIGHT, INTELLIGE’ T GIRL re- 
quired as Ji r in Publicity Depart- 
ment of large West ! Manufac- 
turing Cormpar pportunity 
to learn Publicity work Write, giving 
details of educati« «perience (if 
any te 
Box 2335 Ad. Week Pleet St BC4 


Interesting opportunity 
for amb tious 


TYPOGA*°HER 


Crane Publicity require another 


Typographer, a; of pro- 
ducing quick, * ate type 
mark-ups ar iptations, 
Pleasant wor! conditions. 
Five-day week. v/ i*e or ‘phone 
CRANE PUBLICITY LTD. 


ADAM NOUSE, 
1, FITZROY SQUARE, W.1. 
EUStun 9061. 


72 


CLASSIFIED ADVERTISEMENTS 


Situations Vacant : ** The engagement of 


persons answering these advertisements must 


be made through a Local Office of the Ministry of Labour or a Scheduled Employment 


Agency if the applicant is a man aged 15- 
unless 


464 inclusive or a woman aged 18-59 inclusive 


he or she, or the employment, is excepted from the orovisions of the 
Notification of Vacancies Order 1952." 


INVOICE TYPIST 
required 


for space and block invoicing, 
must be reliable and accurate at 
figures. Previous agency e¢x- 
perience desirable 

Good salary and working 
conditions, call 


Crane Publicity, Ltd., 
Adam House, 1, Fitzroy Square, 
W.i1. 


GENERAL ARTIST 


who can produce good scraper- 
board drawings as well as being 
able to turn his hand to wash and 
colour work. 


LETTERING ARTIST 


capable of high standard of finish. 
Excellent salaries and prospects 
for the right men. Write or tele- 
phone for appointment : 


PUTNAM STUDIO, 
tl, Down Street, 
London, W.1I. 


ART STUDIO requires Administrative 
Assistant to handle progress, costing 
and inside liaison with suppliers A 
good knowledge of all kinds of com 
mercial art and the major reproductive 
processes is essential Five-day week 
and superannuation scheme. Applica 
tions, stating age, past experience and 
salary expected 


te 
Box 2318 Ad. Weekly 180 Fleet St EC4 


PRODUCTION MAN. A ing ¢x- 
panding West End Agency has interest- 
ing vacanc for Production Man 
[Thoroughly experienced agency 
Product Department work Pre- 
ference given ipplicants also ex 
perienced in Print Productic Modern 
office Good opportunity for promo- 
tior Fulliest d s to 
Box 2317 Ad. Weekly 180 Fleet St EC4 


NoveMBER 4, 1955 


APPOINTMENTS VACANT 


MARKET RESEARCH 


A large West End Advertising Agency 
is looking for an Honours Graduate 
(Male) in Economics and Statistics to 
join its Market Research Department. 
Applicants should have some previous 
practical experience in this field, while 
wider experience in the world of 
commerce will be an advantage. The 
position calls for initiative and person- 
ality, carries a good salary, is pension- 
able and offers opportunities for the 
future. Apply with full details to : 


Box 2324 
Advertiser's Weekly 180 Fleet St EC4 


CIRCULATION MANAGER 


required for monthly packaging Maga- 
zine. Write giving full details of ex- 
perience and salary required to : 


Box 2326 
Advertiser's Weekly 180 Fleet St EC4 


lf you are an agenty-trained 
PRODUCTION MAN in 
your early twenties and would 
like to get into the type of firm 
you thought existed only in 
dreams— 


ring LANgham 6258. 


THE BRITISH PRINTER 


—published every two months 
since |888—will be published at the 
beginning of every month com- 
mencing 2nd january, 1956 and 
therefore 


NOW REQUIRES AN 
EXPERIENCED ADVERTISE- 
MENT REPRESENTATIVE, 


under 35 years of age, with first- 
class sales record. To a suitably 
qualified man the position offers 
excellent prospects. 

Telephone for appointment, or 
submit full details of qualifications 
im writing, to:— 

The General Manager, 
“The British Printer’’, Wellington 
House, 125/130 Strand, London, 
W.C.2. Telephone TEMple Bar 

9884 or 1766. 


THE PUBLICITY 
DEPARTMENT 


of a 


NATIONAL 
NEWSPAPER 


requires 


Advertising 
Executive 


is required by 


Clifford Bloxham & Partners 


We require a man about 30 years old with marketing 
experience under competitive conditions to work on 
leading national! advertising accounts. 

As soon as he has found his feet he will be expected to 
handle teamwork from initial analysis and planning to 
final production. The work entails closest co- 
operation with companies with world-wide reputation, 
and dealing with all aspects of their marketing 
including their promotional activities and general 
merchandising programme. 

We are offering an opportunity to the right man to 
develop into a senior agency executive. 


§ A first-rate VISUALISER with good know- 
ledge of typography. 

2 COPYWRITER and IDEAS MAN with 
editorial experience. 


3 FIGURE and LAYOUT ARTIST. 


Write giving a brief survey of past activities, 
age and suggested salary. Versatility a definite 


asset but, please, no specimens. Address to Staff Director : 


Clifford Bloxham & Partners, Ltd. 
Red Lion Street, Holborn, 


Box 2284 


Advertiser's Weekly 180 Fleet Street EC4 W.C.1 


Lion House, 


Phone your classifieds to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 


EGRICEURIGNE CLASSIFIED ADVERTISEMENTS 


Have 
you 
considered 
SUNNY 
SOUTH 

AFRICA 


It’s a wonderful country, 
with a wonderful future for 
English as well as Afri- 
kaans-speaking people (de- 
spite the exaggerated re- 
ports you read in the 
papers). 

The standard of living is 
high, and in the advertis- 
ing business you would 
find yourself among friends, 
for more of the seniors 
come from Britain than 
from elsewhere. 


As South Africa’s largest 
independent Agency, with 
offices in four main centres, 
we are always interested 
in hearing from experienced 
and ambitious advertising 
men, especially copywriters, 
visualisers and artists, who 
desire to settle in South 
Africa. 

Although we may have 
no immediate vacancies, 
our business is growing, 
our staff requirements in- 
creasing, and opportunities 
are always occurring. 

When we do have a 
vacancy, we can promise 
you interesting and en- 
joyable work, and excellent 
prospects. Working con- 
ditions are pleasant, and 
we have a 5-day week and 
superannuation fund. Pay- 
ment of fares can be nego- 
tiated. 

All inquiries will, of 
course, be treated in strict 
confidence. In the case of 
creative staff, please send 
a representative selection 
of specimens, as well as 
giving full details of pre- 
vious experience, age, mari- 
tal status, present salary, 
etc. 


P. NW. BARRETT COMPANY 
(PTY) LTD 
P.0. BOX 694 CAPE TOWN 


APPOINTMENTS VACANT 


CREATORS LTD. 


Thermoplastic Specialists, Sheer- 
water Estate, Woking, Surrey, 
require the services of a 


PUBLIC RELATIONS OFFICER 


preferably with a knowledge of 
Publicity. 


Applications in writing, stating 
full particulars of age, experience 
and salary required should be 
submitted to the Secretary. 


ADVERTISEMENT REPRESENTATIVE 
(ma or female) for fashion trade 
weekly. Write 
Box 2308 Ad. Weekly 180 Fleet St BC4 

CATALOGUE PRODUCTION MAN 
required for Publicity Department of 
large West London firm of Electrical 
Instrument and Instrumentation and 


Control Equipment Manufacturers 
Work will consist of editing and 
producing catalogues, instruction 
books, price lists, etc Good know- 


ledge of layout, production and print- 
ing processes required together with 
ability to write good English. Previous 
essential Write, giving 
f qualifications, experience and 


1 to 
» Ad. Weekly 180 Fleet St BC4 


TECHNICAL WRITER 


required for Publicity Department of 
large West London firm of Electrical In- 
strument and Instrumentation and Con- 
trol Equipment manufacturers. Work 
will comprise helping to prepare in- 
struction books, catalogues, press articles 
and articles for house journal. Wide tech- 
nical knowledge desirable, particularly 
of electrical equipment. Evidence of 
writing ability will be required 
Write, giving details of qualifications, 
experience and salary required, to : 


Box 2327 
Advertiser's Weekly 180 Fleet Sc EC4 


LEADING LADIES’ CLOTHING 
MANUFACTURERS require young 
man (or woman) to take charge of 
existing Publicity t (staff of 
three) in Manchester. Work consisting 
of layouts for dealer advertising 
preparation and production of 
brochures and leaficts and original 
ideas for promotional displays, show- 
cards, etc A responsible pvusition, 
both interesting and progressive, com- 
mencing selary according to experi- 
ence. Only applicants who require « 
permanent position will be considered 
Fullest particulars to 
Box 2333 Ad eekly 180 Fleet St EC4 


Circulation /Subscription Manager 


required by publishers of leading tech- 
nical trade journal. This is a new appoint- 
ment offering full scope to « resourceful 
and enterpriing man of woman with 
experience in this field 


Box 2325 
Advertiser's Weekly 180 Fleet St C4 


® APPOINTMENTS WANTED 


ADVERTISING MANAGER, carly 20. 
seeks responsible position Exper- 
enced in Direct Mail, Copywriting. 
Layout, Typography, Artwork, Bro- 
chures, Leaflets, etc 
Box 2311 Ad. Weekly 180 Pleet St BC4 

PHOTOLITHO PROCESS EXECUTIVE 
secks position with S/Offset Process 
House in London area. Good practical 
and administrative experience 
Box 2331 Ad. Weekly 180 Pleet St EC4 

AGENCY-BRED COPYWRITER with 


facility for dialogue (though no 
Frances Muir or Denise Norden) 
secks pastures new Has been called 
(among other things) “competent,” 

first<iass"" and ‘versatile fre- 
quently brilliant’ sometimes, and 


terrific’’ twice 
Box 2329 Ad. Weekly 180 Pleet St BC4 


APPOINTMENTS WANTED 


ADVERTISING EXECUTIVE, age 55 
sound technical experience of art 
photography and production for all 
printed media Expert on display, 
exhibition models and packaging Post 
required— Agency Executive Buyer 
Consultant or Advertising Manager 
Box 2297 Ad. Weekly 180 Fleet Sc BC4 

SECRETARY, 11 years advertixing cx- 
perience, now secks part-time position 
Box 2294 Ad. Weekly 180 Fieet St BC4 

ADVERTISING MAN, aged 2°. seeks 
marketing appointment where widely 
varied experience can really be used 
Box 2288 Ad. Weekly 180 Fleet St BC4 

LETTERING LAYOUT ARTIST (25) 
experienced colour, B. and W., secks 
change 
Box 2328 Ad. Weekly 180 Fleet St BC4 

“ HAND-PICKED “ SECRETARIES 
svailable.—The Wigmore Agency, 67 
Wigmore St... W.1. HUNter 9951 /2/3 

EXPERIENCED LETTERING ARTIST 
secks change. Offers please write 
Box 2320 Ad. Weekly 180 Pieet St BC4 


FREE LANCE SERVICES 


FREELANCE GROUP 


offers wide range of workVincluding 

ILLUSTRATIONS and ADVER- 

TISING DESIGN, FINISHED ART- 

WORK ALL MEDIA, FIGURE, 

SHOWCARDS, LETTERING, etc. 
Box 2307 


Advertiser's Weekly 180 Fleet St EC4 
FREELANCE RETOUCHING and line 


illustrations (mechanical) required 
Exceptionally geet service 
Box 2299 Ad eekly 180 Pleet St BC4 


COPYWRITER WHOLESALER. My 
rates enable agencies to “* re-sell "’ at 
fair trading prices First-rate copy 
and rough roughs for brochures 
campaigns, booklets, posters, etc 19 
vears experience behind this full-time 
freelance service to advertising agents 
Artwork arranged as required TV 
scripts and/or storyboards 
Box 2291 Ad. Weekly 180 Pieet St BC4 

FREELANCE COPYWRITER = secks 
commissions Can undertake simple 
layout and typosraphy for own copy 
Box 2290 Ad eckly 180 Fleet St EC4 

OFFICE FACILITIES AVAILABLE for 
a first-class Layout Man with Typo- 
graphical abilities wishing to work on 
a freelance basis Must be prepared 
to give @ guaranteed proportion of his 
time in return for services and accom- 
modation afforded 
Box 2147 Ad. Weekly 180 Fleet S: BC4 

FREELANCE ARTIST, 20 years’ 
experience in Exhibition and - 
Designing or general work e 
CUN, 0918 

FOR SOUND RETOUCHING, Line 
Work, etc Prompt service. Studio 
Oxford Street, W.1. Please write 
Box 2319 Ad. Weekly 180 Pleet St BC4 

EXPERIENCED LAYOUT & IDEAS 
MAN requires postal work Adapts 
to finished layouts Essex 
Box 2332 Ad. Weekly 180 Fleet St BC4 


BUSINESS OPPORTUNITIES 


SPEEDY PRINT SERVICE 


veo all Advertising and Sales literature. 
Quality Black-and-Whice and 
Coheur photo litho. 
GOTHIC PRESS LIMITED 
Euston 5845. 42 Osnaburgh Street 
“T3pposite Gt. Portland $c. Station) 


SPECIAL ANNOUNCEMENTS 


ADVERTISEMENT CONTRACTORS. 

ave u joined your own associatvion 
Advice m Representatives free to 
members. Many cases of malpractice 
and musrepresentation handied by the 
Association in 1955. It is in your own 
interests Write now to Secretary 
Advertusement Contractors’ Association, 
68 Shaftesbury Avenue, London, W.! 


EXPRESS PRINT SERVICE 


Quality and Persona! Attention 
ALSO FILMSTRIP SERVICES 
in 35mm Eastmancotor, Kodachrome and 
Black/White 
bg ate Ag pp yy A tro 
tewin House - |! Gough 
Fleet St.- 6.04 
Phone City 2992 
Our representative wil! be pleased 
to call upon you 


20,000 WOMEN WAITING, or so « 
seems to those who entrust all of thew 
mailing collating, packaging and 
handwork of any we i 
Messrs F.C. Newman Co, 4 
Battersea Park Road, sw Batter 
sea 7274 

DRAGON PRESS LYD., 93 Wellington 
Street, Luton, Beds, ‘phone 281° 
Letterpress printers of repute want on 
more good periodical to produce 


SALES AND WANTS 


MARKETING ATLAS OF GREAT 
BRITAIN AND EIRE, showing a « 
glance Urban and Rural populatic: 
of all Counties and of individus 
Cities, Boroughs, Urban Districts and 
Market Towns. Size 19 in. « 14 in 
£2 2s. each, or reduction for quantities 
obtainable from Liquidator, Paul | 
Derrick Advertising Agency Ltd 1 
Eastcheap, London, E.C.3 

SECOND-HAND MODEL 2 LINOTYPE 
with A.C. motor for sale, | magazine 
and | fount of 5} point matrices, £400 
Apply “Guardian” Office, Cleck 
heaton 


MISCELLANEUUS 


STOCK PHOTOGRAPHS AND PIN 
UPS for advertising agents, etc. For 
particulars of studio facilities, fashic, 
photography and cnormous mode 
files (including coloured people), co 
tact Philip Gotlop Photographs Lid 
24 Kensington Church Street, W > 
Western 4130 

STORAGE AND RECONDITIONING 
of Displays, etc. Larger premises, }‘ 
miles from London, now enable us ¢ 
provide a few more clients with 
storage facilities, as well as an efficien 
repair and maintenance service 
cluding transport and erection Jj W 
Artists Ltd., 1618-166 Strand, WC? 
TEM 6089 


DEBTS collected throughow 


Britain 
No fee unless results. Brilegal (Ex 
1919), 80 Leeds Road. Bradford, | 


ACCOMMODATION 


ESTABLISHED ARTISTS AGENT 
(lease expiring) desires suitable studio 
style office, West End Would conser 
sharing 
Box 2303 Ad. Weekly 180 Pleet St FC 4 


COURSES 


Unique opportunity to 
LEARN 
VISUALISING 
in your own home 


There are more key jobs for visualisers 
today than ever before. Here for the 
first time is an up-to-the-minute 
correspondence course in visualising, 
compiled by top-flight practising agency 
visualisers 

Lessons include : finding ideas, “‘gim- 
micks”’, building “impact”, TV vie- 
ualising and many other subjects never 
before offered by home tuition 
Drawing ability is not essential. in- 
dividual criticiem and advice are given. 
together with practical work, «after 
each 


As this is the only course of its kind, « 
heavy demand «© expected so send 
without delay for details and free 
Trial Lesson to: 


Box 2312 
Advertiser's Weekly 180 Fleet St &C4 


‘Phone your classifieds to CHA 8844 (Ex 25) 


re 
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ADVERTISER'S WEEKLY 


This is the journal 


which covers the entire 


Furnishing Trades 


Every week, FURNISHING ,WORLD 
carries complete news coverage of the 
entire Furnishing Trades. Every week, 
manufacturer, wholesaler and retailer 
alike study it for the latest news and 
views on fashion and design trends, 
consumer preferences and market 
developments. 

That is why FURNISHING WORLD is 
such an important medium for every 
sales addressed the 


campaign to 


Furnishing trades. It is your only 
certain way to reach everybody of 


importance in this vast buying field. 


@ NEW SPACE RATES NOW OPERATIVE 


Send for latest rate card 


Furnishing 
World 


THE LEADING WEEKLY JOURNAL OF THE 
FURNITURE AND FURNISHING TRADES 


Published by :-—TRADE CHRONICLES, LTD., 
180 FLEET ST.. LONDON, EC4. 
Tel CHAncery 8844 (15 


lines). 


Published by the Proprietors, BUSINESS PUBLICATIONS Lid, at thew 
November 4, 


1955 Printed in England by 


Mt 


Clements 


NovemsBer 4, 1955 


— STOP PRESS — 


ISMA elect new 
chairman 


At the 45th annual general meet- 
ing of the Incorporated Sales 
Managers’ Association, held at Con- 
naught Rooms in London yesterday 
(Thursday), George La Niece, a 
fellow of the Association and a 
member of council since 1946, was 
elected national chairman. He is 
joint managing director of Dicto- 
graph Telephones Lid. 

Lord Luke, chairman of Bovril 
Ltd., was re-elected president of the 
Association for the fourth successive 


Other officers are: vice-chairmen : 
E. C. Lee (Arthur Sanderson & 
Sons Ltd.); Arnold Lucas (Smith & 
Nephew Research Ltd.)- Wallace N. 
Ormrod (Vantona Textiles Ltd.): 
honorary treasurer: Mr. Lee. 


At the dinner following the annual 
meeting of Advertising Creative 
Circle last week, immediate past 
president, Ashley Havinden, pre- 
sented to incoming president. 
George Plante, Young & Rubicam 
Ltd. a special, translucent-topped 
display container for the Circle's 
gavel—itself a gift last year from 
George Pope, of “The Times.” “I 
hope,” Mr. Havinden said, “that 
futere presidents will be able to 
keep this gavel both in sight and in 
safety, and will be proud to have 
it on their desks during their year 
of office for all visitors to see.” 

Officers elected were: vice-presi- 
dent: Jack Beddington; honorary 
secretary: Jean Currie: honorary 
press officer: Pat Auld. Percy Jack- 
son and Robert Scanlan were 
elected to the council. 


US to see British 
TV commercials 


4 15-minute documentary pro- 
gramme on British commercial TV 
will be transmitted over the CBS 
network in America on Sunday 
afternoon. Three commercials—for 
Freeman, Hardy and Willis, Martini 
and the Milk Marketing Board—will 
be screened as examples of British 
advertising spots. 

Also expected to be shown are 
filmed interviews with David Gam- 
mans, Assistant Postmaster-General, 
Lord Hailsham, Gilbert Harding, 
and Walter Elliott. 

The programme was prepared by 
correspondent Winston Burdett and 
cameraman John Tiffen of the CBS 
London office. 

The Freeman, Hardy and Willis 
commercial was made by TV Adver- 
tising Ltd. (agents, Pictorial Pub- 
licity Ltd), the Martini spot by 
Griffin Animation Lid. (W. S. Craw- 
ford Ltd), and the Marketing 
Board commercial, featuring hand 
sihovettes, made by Screenspace 
Ltd. (Mather and Crowther Ltd.). 


F. C. Pritchard, Wood and Part 
ners Ltd., appointed public relations 
advisers to Metal Industries Ltd. 
who control 13 companies in the 
electrical, engineering and metals 
fields. 


This year’s international competi- 
tion for best holiday poster has 
been won by official Italian tourist 
organisation, CIT, it has been 
announced in New Dethi, India. 
The poster was one of six finalists 


’ 
office at 180 Flect Street, London, E.C.4 
Kingsway 


Press Lid., Portugal St, 


chosen by delegates to the Inter- 
national Union of Official Tourist 
Organisations meeting in New Dethi 
under presidency of Jonkherr 
Boreel, of the Netherlands Nationa! 
Tourist Office. The trophy was 
presented for permanent competition 
by the Channel Island of Jersey. 


Hulton’s advertisement depart- 
ment have sent out the first number 
of a four-page news sheet “Hulton 
News,” designed to keep agents. 
advertisers, and others in touch with 
current activities within the Hulton 
organisation. The sheet will be pub- 
lished at irregular intervals. 


‘Inspired campaign’ 
against UK cars 


An “inspired propaganda cam- 
paign”™ in the Swedish press by the 
Germans against British cars was 
one of the reasons for a recent 
decline in our sales in Sweden, 
alleged W. P. N. Edwards, director 
of home services and information 
for the Federation of British Indus. 
tries, at an FBI conference in 
Birmingham. 

“It shows the importance of posi 
tive publicity for British cars and 
British industry,” he said. 

(Full report next week.) 


Neville Spencer joined Fishburn 
Printing Ink Co., Ltd., of Watford. 
For past two years he has super- 
vised the marketing of PM Brand 
Typemetals. He was a pioneer of 
this division of Platt Metals Ltd. 


Following administratiye reorgani 
sation of South Western Gas Board. 
the area publicity department pre- 
viously, at Radiant House, Bristol, is 
now at 9a Quiet Street, Bath. From 
this address F. Avery, the Board 
publicity controller, now operates. 


Large-space campaign started this 
week for Four Square Filters in 
London evenings and Southern area 
provincials, backed by TV and 
cinema advertising. Theme is “Stil! 
3/- for 20 - and not a penny 
— Agents: Basil Butler Co.. 
Ad. 


4. Arthur Rank Screen Services 
Ltd. gave special showing of recent 
screen advertising productions at 
the Gaumont (Haymarket) Cinema. 
Norwich. Guests included promi- 
nent regional advertisers and mem 
bers of the Norwich Publicity Club. 
Featured in programme was the 
prototype of “Shop”—new maga- 
zine advertising film. Showing was 
organised by J. B. Fitzpatrick and 
F. Long Maddox. 


Denis A. Scriven, in advertising 
for 37 years, has died. He was 69. 
He was founder of Wilfred Scriven 
Ltd. and was father of G. A. A. 
who is with T. B. Browne 
Ad, 


S. C. Leslie, head of information 
division, Treasury, has been 
seconded for unpaid part-time work 
on promotion and publicity with 
Northern Ireland Development 
Council. Bulk of his time will con- 
tinue to be devoted to Treasury. 


Speaker at next Wednesday's tun- 
cheon meeting of Manchester Pub- 
licity Association will be Ethel Le 
Vane, joint author of the re- 
cently published book “Collector's 
Choice.” 

(Phone ea44 ) 


Chancery 


London, W.C.2 
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